
xiv 

 

DAFTAR PUSTAKA 

Buku 

Ambrose, G., & Harris, P. (2011). Basic design: Layout. Switzerland: AVA 

Publishing SA 

Airey, D. (2009). Logo design love: A guide to creating iconic brand identities. 

Berkeley: New Riders 

Budelmann, K., & Kim, Y. (2010). Brand identity essentials: 100 Principles for 

Designing Logos. Beverly, USA: Rockport Publisher. 

Davis, H. (2010). Creative composition: Digital Photography Tips & Techniques. 

Indianapolis, Indiana: Wiley Publishing, Inc. 

Fournier, S., Breazeale, M., & Avery, J. (2015). Strong Brands, Strong 

Relationships. New York: Routledge. 

Graver, A., & Jura, B. (2012). Best practices for graphic designers: Grids and 

Page Layouts. Beverly, USA: Rockport Publisher. 

Harkins, M. (2010). Basic typography: Using Type. Switzerland: AVA Publishing 

SA. 

Hillner, M. (2009). Basic typography: Virtual Typography. Switzerland: AVA 

Publishing SA. 

Holtzschue, L. (2017). Understanding color fifth edition. Canada: Wiley. 

Konstant, T. (2011). Ten rules of copywriting. UK: Hodder Education. 

Lipschultz, J. H. (2018). Social media communication. New York: Routledge. 

Lehu, J. M. (2008). Brand rejuvenation: How to protect, strengthen and add value 

to your brand to prevent it from ageing. London: Kogan Page Ltd. 



xv 

 

Moriarty, S., Mitchell, N., & Wells, W. (2012). Advertising & IMC. New Jersey: 

Pearson Education, Inc. 

Mootee, I. (2013). 60 Minute Brand Strategist. Canada: John Wiley & Songs, Inc. 

Musburger, R. B. (2010). Single-camera video production. USA: Focal Press. 

Shaw, M. (2012). Copywriting: Successful writing for design, advertising, and 

marketing. London, UK: Laurence King Publishing. 

Sherin, A. (2012). Design elements: Color Fundamentals. Beverly, USA: 

Rockport Publisher. 

Siegert, G. (2015). Handbook of media branding. Switzerland: Springer 

International Publishing. 

Strizver, I. (2014). Type rules!: The designer's guide to professional typography. 

New Jersey: John Wiley & Sons, Inc. 

Thompson, R., & Bowen, C. (2009). Grammar of the shot. USA: Focal Press. 

Wheeler, A. (2018). Designing brand identity (5th ed.). New Jersey: John Wiley 

& Sons, Inc. 

Wigan, M. (2009). The visual dictionary. Switzerland : AVA Publishing SA.  

 

Web 

Furman, J. (2017, Agustus 22). Everything You Need to Know About ATL, BTL 

and TTL Advertising. Diambil kembali dari 

https://www.business2community.com/marketing/everything-need-know-

atl-btl-ttl-advertising-01902793 

 

https://www.business2community.com/marketing/everything-need-know-atl-btl-ttl-advertising-01902793
https://www.business2community.com/marketing/everything-need-know-atl-btl-ttl-advertising-01902793


xvi 

 

Pahruldin. (2019). Macam Macam Jenis Layout (Tata Letak). Diambil dari 

http://www.digitalmarketingkuningan.com/macam-macam-jenis-layout-

tata-letak/ 

Sbernadi. (2015, November 24). Mengulas Keunikan dan Sejarah dari Tjong A 

Fie. Diambil kembali dari http://panduanwisata.id/2015/11/24/mengulas-

keunikan-dan-sejarah-dari-tjong-a-fie/ 

Shears, D. (2017, April 13). 5 Important Reasons Why Your Business Needs a 

Brand Video. Diambil kembali dari 

https://www.business2community.com/video-marketing/5-important-

reasons-business-needs-brand-video-01814225 

  

http://panduanwisata.id/2015/11/24/mengulas-keunikan-dan-sejarah-dari-tjong-a-fie/
http://panduanwisata.id/2015/11/24/mengulas-keunikan-dan-sejarah-dari-tjong-a-fie/

