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ABSTRAK 

 Konsep ekonomi berbagi atau yang dikenal sebagai sharing economy mulai 

berkembang pada awal tahun 2000-an yang membuat banyak bisnis bermunculan 

dengan konsep bisnis ini. Salah satu perusahaan yang berdiri dengan konsep ekonomi 

berbagi adalah Airbnb. Airbnb merupakan platform yang menyediakan penginapan di 

berbagai kota dan negara dengan konsep menginap yang berbeda dari hotel. Airbnb 

masuk ke Indonesia di dukung oleh perkembangan industri pariwisata yang 

mengalami peningkatan setiap tahunnya, hal tersebut membuat kebutuhan akan 

akomodasi di berbagai kota dan negara pun turut meningkat. Melalui aplikasi ini, 

Airbnb berharap dapat membantu kebutuhan akomodasi konsumen diberbagai kota 

dan negara yang dituju dengan lebih mudah.  

 Adapun permasalahan pada penelitian ini diajukan untuk mengetahui apakah 

intention to use calon konsumen Airbnb dipengaruhi oleh perceived risk, perceived 

ease of use, perceived price, dan product variety melalui attitude towards mobile 

booking apps.  

 Model teoritis dalam penelitian ini disampaikan dengan lima hipotesis yang 

akan diuji menggunakan Structural Equation Model. Sampel dalam penelitian ini 

berjumlah 100 responden, dengan screening berupa pernah melakukan pemesanan 

penginapan sendiri, memiliki aplikasi Airbnb, pernah mengakses aplikasi tersebut, 

serta memiliki rencana berlibur di dalam negeri selama tahun 2017, tetapi belum 

pernah melakukan pemesanan penginapan melalui aplikasi Airbnb dengan rentang 

usia 18-37 tahun. 

 Hasil analisis menunjukan bahwa perceived price dan product variety 

berpengaruh positif terhadap intention to use mobile booking applications melalui 

attitude towards mobile booking apps. Namun ditemukan juga bahwa, perceived risk 

dan perceived ease of use berpengaruh negatif terhadap attitude towards mobile 

booking apps.  

 Kesimpulan dari penelitian ini adalah dari kelima hipotesis yang diajukan 

dalam penelitian ini, tidak semua hipotesis sesuai dengan hasil temuan penelitian 

sebelumnya. Sehingga berdasarkan kesimpulan tersebut, maka dapat disarankan 

bahwa Airbnb dapat lebih mengembangkan perceived risk dan product variety untuk 

dapat meningkatkan intention to use mobile booking applications melalui attitude 

towards mobile booking apps.  

 

 Kata kunci: perceived risk, perceived ease of use, perceived price, product 

variety, attitude towards mobile booking apps dan intention to use mobile booking 

applications 
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ABSTRACT 

Sharing economy began to develop in the early 2000s that made a lot of 

businesses have sprung up with this business concept. One company that stands with 

the economic concept of sharing economy is Airbnb. Airbnb is a platform that 

provides lodging in various cities and countries with a different concept of the hotel 

stay. Airbnb entry into Indonesia is supported by the development of the tourism 

industry which has increased every year, it makes the need for accommodation in 

various cities and countries are increasing too. Through this application, Airbnb 

hopes to help the accommodation needs of consumers in different cities and countries 

addressed more easily. 

The issues raised in this study to determine whether the intention to use the 

potential consumers Airbnb influenced by perceived risk, perceived ease of use, 

perceived price, and product variety through the attitude towards mobile booking 

apps. 

The theoretical model presented in this study with five hypotheses to be tested 

using Structural Equation Model. The sample in this study amounted to 100 

respondents, with a screening form ever book the in it self, has applications Airbnb, 

once access these applications, and has planned a vacation in the country during 

2017, but has never made lodging reservations through the app Airbnb, aged 18 -37 

years. 

Results of the analysis showed that the perceived price and product variety 

has positive influence on intention to use mobile booking applications through the 

attitude towards mobile booking apps. It has been found that perceived risk and 

perceived ease of use negatively affect the attitude towards mobile booking apps. 

The conclusion of this study is on the fifth hypothesis proposed in this study, 

not all hypotheses consistent with the findings of previous studies. So based on these 

conclusions, it can be suggested that Airbnb can further develop perceived risk and 

product variety to increase intention to use mobile booking applications through the 

attitude towards mobile booking apps. 

Keywords: perceived risk, perceived ease of use, perceived price, product 

variety, attitude towards mobile booking apps dan intention to use mobile booking 

applications 
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