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Copyright and reuse: 
 

This license lets you remix, tweak, and build upon work 

non-commercially, as long as you credit the origin creator 

and license it on your new creations under the identical 

terms. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Perpustakaan Univeristas Multimedia Nusantara 



xiv 
 

DAFTAR PUSTAKA 

Buku 

Ambrose, G. & Harris, P. (2005). Basic design: Typography. Switzerland: AVA 

Publishing SA 

Ambrose, T. & Paine, C. (2006). Museum basics. New York: Routledge 

Eisemen, L. (2017). The complete color harmony: Expert color information for 

professional color result. Minneapolis: Rockport 

Ensenberg, P. (2011). Focus on composing photos: Focus on the fundamentals. 

UK: Elseiver 

Keller, K. L. (2013). Strategic brand management: Building, measuring, and 

managing brand equity. Harlow: Pearson Education, Inc 

Landa, R. (2014). Graphic design solution. United States: Clark Baxter 

Lerman, S. (2013). Building better brands: A comprehensive guide to brand 

strategy and identity development. New York: How Books 

Lupton, E. (2004). Thinking with type: A critical guide for designers, writers, 

editors, & students. New York: Princeton Architectural Press  

Miltenburg, A. (2017). Brand the change: The branding guide for social 

entrepreneurs, disruptors, not-for-profits and corporate troublemakers. 

Netherlands : BIS Publishers  

Sherin, A. (2012). Design elements: Color fundamentals. Beverly, MA: Rockport. 

Solomon, M. R. (2018). Consumer behavior: Buying, having, and being. Harlow: 

Pearson Education Limited 



xv 
 

Soewardikoen, D. W. (2019). Metodologi penelitian desain komunikasi visual. 

Yogyakarta: Kanisius 

Wheeler, A. (2018). Designing brand identity: an essential guide for the whole 

branding team. Hoboken, NJ: John Willey & Sons 

Yusuf, A. M. (2014). Metode penelitian: Kuantitatif, kualitatif, dan penelitian 

gabungan. Jakarta: Penerbit Kencana 

 

Internet 

Internasional Council of Museum. (2007). Museum definition. Diunduh dari 

https://icom.museum/en/standards-guidelines/museum-definition/ 

 


