
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 

Hak cipta dan penggunaan kembali: 
 

Lisensi ini mengizinkan setiap orang untuk menggubah, 

memperbaiki, dan membuat ciptaan turunan bukan untuk 

kepentingan komersial, selama anda mencantumkan nama 

penulis dan melisensikan ciptaan turunan dengan syarat 

yang serupa dengan ciptaan asli. 
 
 
 
 

Copyright and reuse: 
 

This license lets you remix, tweak, and build upon work 

non-commercially, as long as you credit the origin creator 

and license it on your new creations under the identical 

terms. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Perpustakaan Univeristas Multimedia Nusantara 



42 
 

DAFTAR PUSTAKA 
 
As’ari, Epsian Syah. 2012. Evaluasi Strategi Komunikasi Pemasaran dalam Merintis Bisnis 

Online. Skripsi Universitas Indonesia.  
 
Blech, B. (2012). Advertising and Promotions: An Integrated Marketing Communication 

Perspective. New York: McGraw-Hill. 
 
Cant, M. C. (2009). Marketing Management. Cape Town: Juta Academic.  
 
Katz, H. (2017). The Media Handbook. New York: Routledge. 
 
Keller, K. L. (2013). Strategic Brand Management. Edinburgh: Pearson Education Limited 
 
Marshlow, A. H. (2011). Hierarchy of Needs: A Theory of Human Motivation. Campridge: All-

about- psychology.com. 
 
Parmenter, D. (2015). Key Performance Indicators: Developing, Implementing, and Using 

Winning KPIs. New Jersey: John Wiley & Sons, Inc. 
 
Smith, R. D. (2009). Strategic Planning for Public Relation. London: Routledge. 
 
 
Website: 
 

Dimmock, J. (2015, August 4). The Media Agency: How Are They Different?. Retrieved from: 
https://www.360degreemarketing.com.au/Blog/bid/406295/The-Media-Agency-How-
Are-They-Different 

 
Mohamad, P. (2012, April 19). Advertising, communication planning for beginners, strategy. 

Retrieved from: https://paramitamohamad.com/2012/04/19/determining-the-desired-
response-notes-from-mentoring-a-new-planner-part-2/ 

 
Spacey J. (2015, October 20). 4 Examples of a Commmunication Strategy. Retrieved from: 

https://simplicable.com/new/communication-strategy 
 
The Spin Project. (2005). Strategic Communication SPIN. Retrieved from: 

http://www.panna.org/sites/default/files/StrategicCommunicationsSPIN.pdf 
 
 


