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ABSTRAK 
 

Tempat tinggal merupakan salah satu kebutuhan pokok manusia. Namun bagi 
masyarakat yang tergolong dalam kelas menengah keatas, membeli rumah bukan 
hanya sebagai tempat tinggal semata, melainkan untuk mendapatkan kenyamanan, 
fasilitas, prestige, dan bahkan digunakan untuk berinvestasi. Salah satu bentuk 
hunian yang berkembang pesat saat ini adalah kawasan Bumi Serpong Damai 
yang dikelola oleh Sinar Mas Land. Mengetahui mobilitas penduduk Bumi 
Serpong Damai yang sangat tinggi, Sinar Mas Land selaku pengembang membuat 
sebuah aplikasi khusus yaitu aplikasi OneSmile untuk mengintegrasikan,  
memfasilitasi, dan mempermudah penduduknya dalam menunjang aktivitasnya 
sehari-hari. Permasalahan dalam penelitian ini diajukan untuk mengetahui 
intention to use mobile application OneSmile ditinjau dari perceived 
compatibility, individual mobility serta driver’s factors dari attitude towards use 
yaitu  perceived ease of use dan perceived usefulness. Penelitian ini menggunakan 
desain riset deskriptif dengan metode non-probability sampling dengan teknik 
judgemental sampling. Data dikumpulkan menggunakan kuisioner pada 
responden sebanyak 120 responden yang merupakan penduduk BSD CITY, yang 
berusia 26 hingga 45 tahun, memiliki mobile banking, dan menggunakan internet 
minimal 1-3 jam per hari.  Model teoritis dalam penelitian ini disampaikan dengan 
6 hipotesis yang akan diuji menggunakan Structural Equation Model. Hasil 
analisis menunjukkan bahwa terdapat pengaruh antara perceived ease of use 
terhadap perceived usefulness, dan perceived usefulness terhadap attitude towards 
use mobile application OneSmile. Lalu attitude towards use dan individual 
mobility memiliki pengaruh terhadap intention to use mobile application 
OneSmile. Namun,  perceived ease of use tidak memiliki pengaruh  positif 
terhadap attitude towards use mobile application OneSmile. Selain itu  perceived 
compatibility tidak memiliki pengaruh positif terhadap intention to use mobile 
application OneSmile. 

 

 

 

Kata kunci : perceived ease of use, perceived usefulness, attitude towards use, 
perceived compatibility, individual mobility, intention to use, mobile application 
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ABSTRACT 
  
 
 One of the basic human needs is a dwelling. However, people who are in the 
upper middle class, have bought a home is not only for a living place, but also for 
getting a comfortable, amenities, prestige, and even for aninvestment. Bumi 
Serpong Damai is one of the residences with the most rapidly growing managed 
by Sinar Mas Land. Knowing the mobility of residents in Bumi Serpong Damai is 
very high, Sinar Mas Land as a developer had created a custom application named 
OneSmile. This application have been used to integrate, facilitate and simplify its 
residents for supporting their daily activities. The research problem is posed to 
determine the intention to use mobile application OneSmile in terms of perceived 
compatibility, individual mobility and factors of the driver's based on the attitude 
towards use that perceived ease of use and perceived usefulness. This study used 
descriptive design with non-probability sampling method in judgement sampling 
techniques. The theoretical model in this study was presented in six hypotheses to 
be tested using Structural Equation Model. The sample was 120 respondents who 
are residents BSD CITY aged between 26 and 45 years, have mobile banking, and 
used the internet at minimum from 1 to 3 hours per day. The collection of 
information is done by giving questionnaires directly to the respondents. The 
result showed that there is an influence between perceived ease of use and 
perceived usefulness, also the perceived usefulness and the attitude towards use of 
mobile application OneSmile. Furthermore, attitude towards the use and 
individual mobility has an impact on the intention to use mobile application 
OneSmile. The perceived ease of use, however, did not have  an affect positively 
on the attitude towards the use of mobile application OneSmile. In addition, the 
perceived compatibility resulted that there was no a positive influence on the 
intention to use mobile application OneSmile 
 
  
 
 
 
 
  
Keywords: perceived ease of use, perceived usefulness, attitude towards use, 
perceived compatibility, individual mobility, intention to use, mobile application 
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