
76 
 

DAFTAR PUSTAKA 

 

 

Azwar, Saifuddin. (2012) Metode Penelitian. Yogyakarta: Pustaka Pelajar 

Arikunto,  S.  (2010).  Prosedur  penelitian:  suatu  pendekatan  praktik.  Ed.  Rev.  

Armstrong, G., Adam, S., Denize, S., & Kotler, P. (2014). Principles of marketing:  

Pearson Australia.  

Azwar, S. J. (2012). Metode Penelitian (Cetakan XIII).  

Bungin, P. B., & Sos, S. (2010). Metodologi Penelitian Kuantitatif: Kencana. 

Kotler, P., & Amstrong, G. (2014). Principles of Marketing Global Edition. New 

Jersey. In: Prentice–Hall Inc. 

Kotler, P., Armstrong, G., Swee-Hoon, A., Siew-Meng, L., & Chin-Tiong, T. (2017). 

Principles of Marketing, an Asian Perspective: Pearson Higher Ed. 

Kotler, P., Bowen, J. T., Makens, J., & Baloglu, S. (2017). Marketing for hospitality 

and tourism.  

Kotler, P., & Keller, K. L. J. H. P. E. (2012). Marketing management. Global ed. 13.  

Lee, N. R., & Kotler, P. (2011). Social marketing: Influencing behaviors for good: 

Sage Publications. 

Peter, J. P., & Donnelly, J. H. (2006). Marketing management: Knowledge and skills: 

Irwin Professional Pub. 

Rahmattia, D., & Rinawati, R. (2019). Pengaruh Personal Selling terhadap Keputusan 

Pembelian Produk Warung Salse.  

Schiffman, L. G., Kanuk, L. L., & Wisenblit, J. (2010). Consumer Behaviour: Global 

Edition. In: Pearson Higher Education, London. 

Sugiyama, K., & Andree, T. (2010). The Dentsu Way: Secrets of Cross Switch 

Marketing from the World’s Most Innovative Advertising Agency: McGraw 

Hill Professional. 

Sugiyono. (2009) Metode Penelitian Kuantitatif dan R&D, Bandung: Alfabeta 

 

 

 

 


