[@0Ee)

Hak cipta dan penggunaan kembali:

Lisensi ini mengizinkan setiap orang untuk menggubah,
memperbaiki, dan membuat ciptaan turunan bukan untuk
kepentingan komersial, selama anda mencantumkan nama
penulis dan melisensikan ciptaan turunan dengan syarat
yang serupa dengan ciptaan asli.

Copyright and reuse:

This license lets you remix, tweak, and build upon work
non-commercially, as long as you credit the origin creator
and license it on your new creations under the identical
terms.

Perpustakaan Univeristas Multimedia Nusantara



DAFTAR PUSTAKA

Malhotra, N. K. (2010). Marketing Research An Applied Orientation (6th Edition
ed.). Pearson.

Ghozali, 1. (2013). Apliaksi Analisis Multivariete IBM SPPS 23. SEMARANG:
UNIVERSITAS DIPONEGORO.

Azwar. (2003). Retrieved 2020, from dosenpsikologi.com:
https://www.google.co.id/amp/s/dosenpsikologi.com/pengertian-sikap-

menurut-para-ahli/amp

Rumabh, P. (Ed.). (2017, March 08). Siapa itu Generasi Millennial? Retrieved July

02, 2020, from http://rumahmillennials.com/siapa-itu-generasi-millenials/

Debora, Y. (n.d.). Mengenal Tabungan Emas Pegadaian, Tokopedia dan
BukaEmas Bukalapak - Tirto.ID. Retrieved July 02, 2020, from
https://www.google.co.id/amp/s/amp.tirto.id/mengenal-tabungan-emas-

pegadaian-tokopedia-dan-bukaemas-bukalapak-ei6 L

Techin.Asia. (n.d.). Retrieved July 02, 2020, from

https://id.techinasia.com/kumpulan-aplikasi-jual-beli-emas-online

Maxmanroe.com. (2018, August 21). Manajemen Pemasaran: Pengertian, Konsep,

Fungsi, dan Tujuan. Retrieved July 02, 2020, from

233



https://www.maxmanroe.com/vid/marketing/pengertian-manajemen-

pemasaran.html

Savings habit definition and meaning: Collins English Dictionary. (n.d.).
Retrieved July 02, 2020, from

https://www.collinsdictionary.com/dictionary/english/savings-habit

K., & A. (n.d.). Teori Pemasaran Menurut Para Ahli. Retrieved July 02, 2020,
from http://teoriahli.blogspot.com/2014/05/teori-pemasaran-menurut-para-

ahli.html

Investments, 1. (n.d.). Emas. Retrieved July 02, 2020, from

https://www.indonesia-investments.com/id/bisnis/komoditas/emas/item167

Indonesia, P. (n.d.). Blog Artikel: Modal Rakyat. Retrieved July 02, 2020, from
https://www.modalrakyat.id/blog/mengapa-investasi-di-usia-muda-itu-

penting

Investorid. (n.d.). Membangun Karakter Investasi Kaum Milenial. Retrieved July
02, 2020, from https://investor.id/editorial/membangun-karakter-investasi-

kaum-milenial

Indonesia Kalahkan Singapura sebagai Tujuan Investasi Paling Prospektif. (n.d.).
Retrieved July 02, 2020, from

https://databoks.katadata.co.id/datapublish/2017/06/08/indonesia-masuk-

daftar-negara-tujuan-investasi-paling-prospektif-2017-2019

234



Indonesia.go.id, R. (n.d.). Minat Investasi yang Cukup Menjanjikan. Retrieved
July 02, 2020, from https://www.indonesia.go.id/narasi/indonesia-dalam-

angka/ekonomi/minat-investasi-yang-cukup-menjanjikan

Akseleran, A. (2020, April 15). Pengertian Investasi dan Cara Berinvestasi.
Retrieved July 02, 2020, from https://www.akseleran.co.id/blog/pengertian-
investasi-dan-cara-berinvestasi/?gclid=CjwKCAiA-
vLyBRBWEiwAzOkGVIkaavAr00yo4yEoApyENJOIL3ghFKKCpJIWDxI

qaTGvCOMO004zyQRoCqQO0QAvVD BwE

Stephanie, K. (2020, May 05). 5 Jenis Investasi Populer dan Menguntungkan yang
Ada di Indonesia. Retrieved July 02, 2020, from

https://koinworks.com/blog/jenis-investasi-populer-menguntungkan/

PENGERTIAN PENDAPATAN NASIONAL. (n.d.). Retrieved July 02, 2020,

from https://www.bps.go.id/subject/11/produk-domestik-bruto--.html

Hamdani, T. (2019, September 24). 5 Hal Ini Jadi Fokus Jokowi Genjot
Pertumbuhan Ekonomi Tahun Depan. Retrieved July 02, 2020, from
https://finance.detik.com/berita-ekonomi-bisnis/d-4719671/5-hal-ini-jadi-

fokus-jokowi-genjot-pertumbuhan-ekonomi-tahun-depan

Gischa, S. (2019, December 26). Apa Itu Gross Domestic Product (GDP)?
Retrieved July 02, 2020, from
https://www.kompas.com/skola/read/2019/12/26/165218569/apa-itu-gross-

domestic-product-gdp?page=all

235



(Persero), P. (n.d.). Bangun Literasi Keuangan Milenial, Direktur Pegadaian
Berikan Kuliah Umum di ITB. Retrieved July 02, 2020, from
https://www.pegadaian.co.id/berita/detail/123/bangun-literasi-keuangan-

milenial-direktur-pegadaian-berikan-kuliah-umum-di-itb

Setiawan, S. (2018, November 07). Sasar Millenial, Pegadaian Luncurkan Kedai
Kopi dan Emas. Retrieved July 02, 2020, from

https://ekonomi.kompas.com/read/2018/11/08/054500926/sasar-millenial-

pegadaian-luncurkan-kedai-kopi-dan-emas

Indonesia Kalahkan Singapura sebagai Tujuan Investasi Paling Prospektif. (n.d.).
Retrieved July 02, 2020, from
https://databoks.katadata.co.id/datapublish/2017/06/08/indonesia-masuk-

daftar-negara-tujuan-investasi-paling-prospektif-2017-2019

Ghivarianto, R. (2020, February 23). Wajib Tahu! Ini Keuntungan Nabung Emas
Dibanding Investasi Lainnya. Retrieved July 02, 2020, from
https://finance.detik.com/berita-ekonomi-bisnis/d-4910683/wajib-tahu-ini-

keuntungan-nabung-emas-dibanding-investasi-lainnya

Sangadji, Sopiah, Liu, & Jamieson. (2003). Retrieved 2020, from
http://eprints.polsri.ac.id/4953/3/BAB%2011.pdf
Ajzen. (2005). Retrieved 2020, from

https://jurnal.ugm.ac.id/buletinpsikologi/article/download/11557/8615

236



Hogg, Vaughan, & Feldmen. (2005). Retrieved from
https://ojs.unud.ac.id/index.php/EEB/article/download/34157/21857/

Utami, & Yasid. (2010). Retrieved from http://repository.uib.ac.id/1811/5/s-
1541233-chapter2.pdf

Ajzen, & Grewel. (1991). Retrieved 2020, from
http://pustakabakul.blogspot.com/2016/06/pengertian-minat-beli-atau-
purchase.html?m=1

Amaro, S., & Duarte, P. (2016, 6 5). An International Journal of Tourism and
Hospitality Research. Travellers’ intention to purchase travel online:
integrating trust and risk to the theory of planned behaviour .

Loana, T., & Tileng, K. G. (2016, 2 1). Pengaruh Trust dan Perceived Risk pada
Intention To Use Menggunakan Technology Acceptance Model (Studi
Kasus Pada Situs E-Commerce Traveloka).

Rodermund, R. H. (2012). Examining the Savings Habits of Individuals with
Present-Fatalistic Time Perspectives using the Theory of Planned
Behavior.

East. (2016). Customer and Advisor Financial Decisions: the Theory of Planned
Behavior Perspective. International Journal of Business and Social
Science.

Abdullah. (2019, 04 28). https://www.kajianpustaka.com/2019/04/manajemen-
event.html. Retrieved from kajianpustaka.com:

https://www kajianpustaka.com/2019/04/manajemen-event.html

237



Kurtz, & Burrow. (2014). Retrieved from
https://library.binus.ac.id/eColls/eThesisdoc/Bab2/2014-1-00795-
S1%20Bab2001.pdf

Rismiati, C., & Sutrisni, B. (2015). Retrieved from
http://manajemenpemasaran2.blogspot.com/2013/03/manajemen-
pemasaran-pengertian.html

Shimp, T., & Andrews, C. (2013). Advertising, Promotion, and other aspects of
Integrated Marketing Communications. Cengage Learning All Rights
Reserved.

Ajzen. (1991). What Drives Investments into Mutual Funds? Applying the Theory
of Planned Behaviour to Individuals’ Willingness and Intention to
Purchase Mutual Funds.

Connor, & Armitage. (2001). What Drives Investments into Mutual Funds?
Applying the Theory of Planned Behaviour to Individuals’ Willingness
and Intention to Purchase Mutual Funds.

Salah, T., & AL-Nahdi. (2015). PENGARUH SUBJECTIVE NORM DAN
PERCEIVED BEHAVIOURAL CONTROL TERHADAP INTENTION TO
USE PRODUCTS BANK SYARIAH MELALUI ISLAMIC SPIRITUAL
VALUE.

Schmidt, N. (2010). What Drives Investments into Mutual Funds? Applying the
Theory of Planned Behaviour to Individuals’ Willingness and Intention to

Purchase Mutual Funds .

238



Wu, Chen, Cung, Everard , & Galletta. (2015). The effects of brand image, price,
trust and value on purchase intentions, Asia Pacific Management Review
(2015).

Kim. (2009). The effects of brand image, price, trust and value on purchase
intentions, Asia Pacific Management Review (2015).

Grefen. (2010). The effects of brand image, price, trust and value on purchase
intentions, Asia Pacific Management Review (2015).

Veldhoven, G. M., & Groenland, E. A. (1993). Exploring saving behaviour: A
framework and a research agenda .

Lusardi. (2011). The Relationship Between Financial Literacy and Saving Habits .

Ningsih, R. S., Widiyanto, & Sudarma, K. (2018). The Effect of Family
Environment and School Environment Towards Savings Behavior
Through Self Control in High School Students in Purwodadi City,
Grobogan Regency. Journal of Economic Education 7 (1) 2018 : 52 - 59.

Skinner. (2015). The Effects of Saving and Saving Habits on Entrepreneurship
Development . European Journal of Business and Management .

Virani. (2012). The Effects of Saving and Saving Habits on Entrepreneurship
Development.

Encarta. (2010). The Effects of Saving and Saving Habits on Entrepreneurship
Development.

Mapiare, & Slameto. (2012).
http://eprints.radenfatah.ac.id/1108/1/Sinta%20Ardhillatul%20Jannah%20

%2813190258%29.pdf.

239



Fandi, & Tjiptono. (2008). Retrieved from
http://repository.unpas.ac.id/5723/5/BAB%20I1.pdf

Cuong, & Jian. (2014). The Impact of Financial Literacy on Student Teachers’
Saving Intention and Saving Behaviour.

Malayu. (2016). Retrieved from
https://repository.widyatama.ac.id/xmlui/bitstream/handle/123456789/461
1/Bab%?202.pdf?sequence=9

Fishbein, & Ajzen. (1985). Pengaruh Subjective Norms dan Perceived
Behavioural Control terhadap Intention to use Product Bank Syariah
melalui Islamic Spiritual Value.

Hsu, & Huang. (2012). Applying the theory of Planned Behavioural in saving
behaviour of Pomak Household. International Journal Financial Risk.

Ajzen. (1991). Travellers’ intention to purchase travel online: integrating trust and
risk to the theory of planned behaviour. An International Journal of
Tourism and Hospitality Research.

Li, & et all. (2002). Application of Theory of Planned Behaviour and Influence on
Customer's Intention Adopting Islamic Banking PRODUCT. 7.

Godin. (2002). Pengaruh Subjective Norms dan Perceived Behavioural Control
terhadap Intention to use Product Bank Syariah melalui Islamic Spiritual
Value.

Zur. (2012). Analisa Pengaruh Kepercayaan, Jaminan Rasa Aman, dan
Aksesbilitas terhadap Minat Menabung Nasabah Bank Danamon di

Surabaya . Jurnal Manajemen Pemasaran Petra, 2.

240



Mabharani. (2010).Seluruh Kepercayaan, Jaminan Rasa Aman, dan Aksesbilitas
terhadap Minat Menabung Nasabah Bank Danamon di Surabaya.

Fishbein, Ajzen, Taylor, Todd, Morris, & Dhillon. (2012). Exploring the
relationship among affective loyalty, perceived benefits, attitude, and
intention to use co-branded products.

Shimp, Kavas, & Gruen. (2004). Exploring the relationship among affective
loyalty, perceived benefits, attitude, and intention to use co-branded
products.

Wahyuni, S., Sakur, & Arifin, T. (2011). Knowledge as an Antecedent Variable of
Intention to Use Islamic Banking Product.

Han, M. C. (2014). Retrieved from
http://eprints.perbanas.ac.id/345/4/BAB%20I1.pdf

Mahadewi, N. M. (2014). Retrieved from
http://eprints.perbanas.ac.id/345/4/BAB%20I1.pdf

Barnes. (2007). The Effect of Perceived Risk on Online Shopping in Jordan .

Kim. (2003). The Issue of risk, Trust & Customer Intention : A search for the
relationship. Risk Governance & Control.

Costa, E. d., & RinabiTanamal. (2017). Effect of Trust and Perceived Risk on
Intention To Use Instagram as a Media Promotion. International Journal
of Engineering Inventions , 6(6).

Kathryn, & Mary. (2002). The Issue of Risk, Trust and Customer Intention : A
search for the relationship. Risk Government & Control Financial Markets

& institution.

241



Adiwijaya, M., Kaihatu, T., Nugroho, A., & Kartika, E. W. (2017). The issue of
risk Trust and Customer Intention.

Mayer. (1995). The Issue of Risk, Trust and Customer Intention : A search for the
relationship.

Wood, & Neal. (2002). Accounting for the role of habit in regular saving. Journal
of Economic Psychology.

Cézilia Loibl, D. S. (2011). Accounting for the role of habit in regular saving.

Rha, Montalto, & Hanna. (2006). Relationship of Saving Motives to Saving
Habits.

Rikwentishe, R., Pulka, B. M., & Msheliza, S. K. (2015). The Effects of Saving
and Saving Habits on Entrepreneurship Development.

Malhotra, N. K. (2010). Marketing Research An Applied Orientation (6th Edition
ed.). Pearson.

Cooper. (2015). Metode Riset Bisnis E-satisfaction dan E-loyalty Dalam Bisnis
Jasa Penerbanga (Vol. 8). Jakarta.

Wijayanto, S. H. (2008). Tutoriall Penerapan Structural Equation Modeling
dengan LISREL 8.8 (Vol. 1). Yogyakarta: Graha Ilmu.

Lemmink, Schuijf, Streukens, Turban, & Cable. (2003). A fit perspective
approach in linking corporate image and intention-to-apply . Journal of
business research.

Gatewood. (1993). A fit perspective approach in linking corporate image and

intention-to-apply.

242



Hawkins. (2013). Consumer Behaviour Research: Jacquard Weaving in the Social
Sciences.

Solomon, M. R. (2011). Consumer Behavior: Buying, Having, and Being, Global
Edition. Pearson.

Normawati. (2013). Retrieved from
http://repository.umy.ac.id/bitstream/handle/123456789/19880/BAB%2011
.pdf?seq

Hee. (2000). The Impact of Financial Literacy on Student Teachers’ Saving
Intention and Saving Behaviour .

Rechman. (2012). Impact of service quality, corporate image and customer
satisfaction towards customers’ perceived value in the banking sector in
Pakistan.

Tjiptono. (2004). Pengaruh Technical Quality, Function Quality dan Corporate
Image terhadap Kepuasan Pelanggan Jasa Penerbangan. Retrieved from
https://jurnal.ibmt.ac.id/index.php/jeksekutif/article/download/116/112

Dulflo, & Saez. (2002). The Impact of Financial Literacy on Student Teachers’
Saving Intention and Saving Behaviour .

Xiao, & Wu. (2009). What Drives Investments into Mutual Funds? Applying the
Theory of Planned Behaviour to Individuals’ Willingness and Intention to
Purchase Mutual Funds

Hong. (2004). What Drives Investments into Mutual Funds? Applying the Theory
of Planned Behaviour to Individuals’ Willingness and Intention to

Purchase Mutual Funds

243



al, B. e. (2010). The Impact of Perceived e-WOM on Purchase Intention: The
Mediating Role of Corporate Image . International Journal of Marketing
Studies; , 7.

Flavian. (2005). Impact of service quality, corporate image and customer
satisfaction towards customers’ perceived value in the banking sector in
Pakistan.

Heerden, V., Puth, & Cottam. (2006). Corporate brand image in retail banking:
development and validation of a scale. The Service Industries Journal.

Lin, & Tseng. (2008). See all » 120 Citations Download citation Share Download
full-text PDF The impact of sport sponsorship activities, Corporate image
and prior use on a consumer purchase Intent.

Lehu. (2001). The influence of corporate image on consumer trust A comparative
analysis in traditional versus internet banking.

TeguhWahyono. (2019). Retrieved from Pegadaian.co.id:
https://www.pegadaian.co.id/berita/detail/123/bangun-literasi-keuangan-
milenial-direktur-pegadaian-berikan-kuliah-umum-di-itb

Green, L. (1980). Retrieved from https://www.scribd.com/doc/132556272/Teori-
Lawrence-Green

Salomon. (2012). Retrieved from http://wisynu.lecture.ub.ac.id/files/2012/09/PK-
6.pdf

Naresh K Mabholtra, D. N. (2017). Marketing Research : An Applied Approach

(Fifith Edition ed., Vol. 5). United Kingdom: Pearson.

244



Binalay, Andrew Gustnest; L.Mandey, Silvya; Mintardjo, Christoffel M.O. (2006,
mei). Pengaruh Sikap, Norma Subjektif dan Motivasi terhadap Minat Beli
Secara Online pada Mahasiswa Fakultas Ekonomi Bisnis di Manado.
EMBA.

Ali Maksur, Endang Tjahjaningsih, Adib Saeroji. (2015). Pengaruh Norma
Subjektif dan Kontrol Perilaku yang di Persepsikan terhadap Niat Pinjam
KUR Mikro ( Studi pada nasabah BRI Pati).

Ittaqillah Wa Atik Maulana. (2017). Hubungan Perceived Behavior Control
dengan Perilaku Menabung.

Mangoting, Feby Eileen Wanarta dan Yenny. (2014). Pengaruh Sikap
Ketidakpatuhan Pajak, Norma Subjektif, dan Kontrol Perilaku yang
Dipersepsikan terhadap Niat Wajib Pajak Orang Pribadi untuk Melakukan
Penggelapan Pajak. Tax & Accounting, 4(1).

Muchlis H. Mas’ud. (2012, December). Pengaruh Sikap, Norma-Norma Subyektif
dan Kontrol Perilaku Yang Dipersepsikan Nasabah Bank Terhadap
Keinginan Untuk Menggunakan Automatic Teller Machine (Atm) Bank
Bca di Kota Malang. Jurnal Management dan Akuntansi, 1(3).

Christian Kapantouw, Silvya L. Mandey. (2015, Juni). Pengaruh Sikap, Norma
Subyektif dan Gaya Hidup terhadap Keputusan Pembelian Handphone
Asus di Gamezone Mega Mall Manado. EMBA, 3(2).

Jessvita Anggelina J.P dan Edwin Japarianto. (2014). Analisis Pengaruh Sikap,

Subjective Norm dan Perceived Behavioral Control Terhadap Purchase

245



Intention Pelanggan SOGO Department Store di Tunjungan Plaza
Surabaya. Jurnal Strategi Pemasaran Vol., 2(1).

Ghozali, 1. (2013). Apliaksi Analisis Multivariete IBM SPPS 23. SEMARANG:
UNIVERSITAS DIPONEGORO.

Hair. (2010). Multivariate Data Analysis 7th Edition. Pearson.

Nikolaos Satsisos ; Spyros Hadjidaksi. (2018). Applyung the Theory of Planned
Behaviour in Saving Behavior.

Rafael Bravo, Teresa Montaner and Jose M. Pina . (2012, July 13). Corporate
Brand Image of Financial institution : a consumer approach. Journal of
Product & Brand Management.

Eduard da Costa, Rinabi Tanamal. (2017). Effect of Trust and Perceived Risk on
Intention To Use Instagram as a Media Promotion .

Dwi Putra Jati Ariwibowo, Mahendra Adhi Nugroho. (2013). Pengaruh Trust dan
Perceived of risk terhadap niat untuk bertransaksi menggunakan e-
commerce. Jurnal Nominal, 2(1).

Yohana Neysa Setyawan dan Edwin Japarianto, S.E., M.M. . (2014). Analisa
Pengaruh Kepercayaan, Jaminan Rasa Aman, dan Aksesbilitas terhadap
Minat Menabung Nasabah. Jurnal Management Pemasaran, 2(1).

Matthew Tingchi Liu , Rongwei Chu, IpKin Anthony Wong, Miguel Angel
Zu'n iga, Yan Meng , Chuan Pang . (2012, Agustus 31). Exploring the
relationship among affective loyalty, perceived benefits, attitude, and
intention to use co-branded products. Asia Pacific Journal of Marketing

and Logistic.

246



Heiko Gewald, Kim Wiillenweber ,Tim Weitzel. (2006). The Influence of
perceived Risks on Banking Managers’ Intention to Outsource Business
Process — A study of German Banking and Finance Indstries. Journal of
Electronic Commerece Research, 7(2).

Patti J. Fisher and Sophia T. Anong . (2015, January 2012). Relationship of
Saving Motives to Saving Habits. Journal of Financial Counseling and
Planning.

Robert East . (1993, June 2). Investment decisions and the theory of planned
behavior. Journal of Economic Psychology, 14(2), 337-375.

Anwar Bin Allah Pitchay, Mohamed Asmy Bin Mohd Thas Thaker, Zubir Azhar,
Al Amin Mydin . (2019, May 23). Factors persuade individuals behavioral
intention to opt for slamic bank services. Journal of Islamic Marketing.

Michael Adiwijaya,Thomas Kaihatu, Agustinus Nugroho, Endo Wijaya Kartika .
(2017). The Issue of Risk, Trust, and Customer Intention : A search for the
relationship. Risk governance & control : financial markets& institution,
7(1).

Sitti Noer Halid, Frederik G. Worang, Ferdinand Tumewu . (2019). Aplication of
The Theory of Planned Behaviour and Influence on Customer’s Intention
Adopting Islamic Banking Product. International Business Administration,
Management Program Faculty Economics and Business, 7(4).

Muhammad Akib, Bedjo Santoso. (2019). Pengaruh Subjective Norm &
Perceived behavioural Control terhadap Intention to use Product Bank

Syariah melalui Islamic Spiritual Value.

247



Rimamnde Rikwentish,Buba Musa Pulk, Samuel Kaku Msheliza . (2015). The
Effects of Saving and Saving Habits on Entrepreneurship Development.
European Journal of Business and Management, 7(23).

van Ventre & Diana Kolbe . (2020, January). The Impact of Perceived Usefulness
of Online Reviews, Trust and Perceived Risk on Online Purchase Intention
in Emerging Markets: A Mexican Perspective. Journal International
Marketing.

Reinardus Dyki Bungkang . (2020). The Effect Of Perceived Risk and Trust
towards Behavioural Intention to use (A Study to Shopee Application
Users in Surabaya). International Managment.

Robert A. Olsen . (2008). Trusk Risk and the foundation of Investment Value. The
Journal Socio-Economics, 37(6), 2189-2200.

Sifunjo E. Kisaka . (2014, January). The Impact of Attitudes towards Saving,
Borrowing and Investment on the Capital Accumulation Process in Kenya:
An Application of the Theory of Planned Behavior. Research Journal of
Finance and Accounting, 5(9).

Matwale Reon Matemane. (2016). The Relationship Between Finansial Literacy
and Saving Habits : An analysis of black south Africans with a
commercial Tertiary Education. Financial Literacy.

Shaliza Alwi, Irma Zura Amir Hashim, Mohamed Sharook Ali . (2015). Factors
Affecting Savings Habits within Millennials in Malaysia: Case Study on
Students of Taylor’s University. Journal Of Economic Social Science.

Wulandari, R. (2012). Dimensi- Dimensi Persepsi Risiko Keseluruhan Konsumen.

248



Doriana Cucinelli, Gino Gandolfi, Maria-Gaia Soana. (2016, December).
Customer and Advisor Financial Decisions: the Customer and Advisor
Financial Decisions: the Theory of Planned Behavior Perspective.

Karikari Mensah Bright. (2016, 04 13). Analytical Study of Saving Habits among
informal sector employees in Ghana : A case study of Mnyia Sub-Metro.

Emad Y. Masoud . (2013). The Effect of Perceived Risk on Online Shopping in
Jordan. European Journal of Buisness and Management, 5(6).

Ariyanti, W. D. (2015). Pengaruh Kualitas Layanan Kepercayaan dan Promosi
terhadap Minat Menabung Nasabah Pada Bank CIMB NIAGA Syariah di
Surabaya.

Ariwibowo, D. J. (2013). Pengaruh Trust dan Perceived of Risk terhadap Niat
untuk menggunakan E-commerce. 2.

Assauri, S. (2015). Pengaruh Persepsi Nasabah Tentang Tingkat Suku Bunga,
Promosi dan Kualitas Pelayanan Terhadap MInat Menabung Nasabah.

Astuti, T. (2013). Pengaruh Persepsi Nasabah Tentang Tingkat Suku Bunga,
Promosi dan Kualitas Pelayanan Terhadap MInat Menabung Nasabah.

Chavali, K. (2019). Saving and Spending Habits of Youth in Sultanate of Oman.

Cases. (2010). Dimensi-Dimensi Persepsi Risiko Secara Keseluruhan.

Cunningham. (1967). The Influence Of Perceived Risk on Banking Manager’s
Intention to Outsource Business Processes : A Study of The German
Banking and Finance Industry.

Laroche, Naiyi, & Suplet. (2009). Dimensi- Dimensi Risiko Secara Keseluruhan.

249



Gewarld, H. (2006). The Influence Of Perceived Risk on Banking Manager’s
Intention to Outsource Business Processes : A Study of The German
Banking and Finance Industry .

Keller. (1998). Analisis yang Mempengaruhi Kepercayaan dan Dampaknya untuk
meningkatkan minat Menabung Nasabah.

Kotler. (2000). Analisis yang Mempengaruhi Kepercayaan dan Dampaknya untuk
meningkatkan minat Menabung Nasabah (Studi Kasus Pada Bank BRI
(Persero) KCP Ambarawa) .

Mital. (1999). Analisis yang Mempengaruhi Kepercayaan dan Dampaknya untuk
meningkatkan minat Menabung Nasabah .

Nopirin. (1996). Faktor-faktor yang Mempengaruhi Perilaku Menabung
Mhasiswa S1 Fakultas Ekonomi Universitas Negri Yogyakarta .

Obdigbo. (1999). Saving and Spending Habits of Youth in Sultanate of Oman .

Oliver. (2009). Pengaruh Kualitas Layanan, Corporate Image terhadap Kepuasan
Nasabah serta Dampaknya Terhadap Loyalitas (Survey Pada Nasabah
Kredit Bisnis BRI Cabang Bengkayang) .

Pandji. (2015). Pengaruh Persepsi Nasabah Tentang Tingkat Suku Bunga,
Promosi dan Kualitas Pelayanan Terhadap MInat Menabung Nasabah .

Ramdhani, N. (2011). Pengaruh Subjective Norms dan Perceived Behavioral
Control terhadap Intention to Use Products Bank Syariah melalii Islamic
Spiritual Value.

Salomon. (2010). Dimensi- Dimensi Risiko Secara Keseluruhan .

250



Verde. (2019). Saving and Spending Habits of Youth in Sultanate of Oman .
Journal of Critical Reviews.

Warneryd. (1999). Faktor-faktor yang Mempengaruhi Perilaku Menabung
dikalangan Mahasiswa . Jurnal Ekonomi dan Bisnis.

Forbes Agency Council. (2018, April 12). 11 Wyas To Refresh Your Company's
Image Without A Full Rebrand. Dipetik June 13, 2020, dari Forbes:
https://www.forbes.com/sites/forbesagencycouncil/2018/04/12/11-ways-
to-refresh-your-companys-image-without-a-full-rebrand/#23336¢c66c3fc

Integrity. (2017, Februari 1). Dipetik June 13, 2020, dari Integrity.web.id:
https://integriti.web.id/re-branding-dongkrak-citra-perusahaan/

Marketing.co.id. (2019, Agustus 8). Membangun Corporate Image di Era Digital.
Diambil kembali dari Marketing.co.id:
https://marketing.co.id/membangun-corporate-image-di-era-digital-2/

(2020). Diambil kembali dari Akarapi.com: http://desainlogodesign.com/paket-
design-corporate-identity/perbedaan-corporate-image-dengan-corporate-
identity

Muzellec dan Lambkin. (2019, July 8). Rebranding: Apa dan Mengapa Penting?
Diambil kembali dari https://chubbyrawit.id/rebranding-apa-dan-mengapa-
penting/

Mulyadi, I. (2017, Agustus 24). Membangun Corporate Image di Era Digital.
Dipetik June 13, 2020, dari Marketing.co.id:

https://marketing.co.id/membangun-corporate-image-di-era-digital/

251



Detik Finance. (2020, February 23). Wajib Tahu! Ini Keuntungan Nabung Emas
Dibanding Investasi Lainnya. Diambil kembali dari Detik Finance:
https://finance.detik.com/berita-ekonomi-bisnis/d-4910683/wajib-tahu-ini-
keuntungan-nabung-emas-dibanding-investasi-lainnya

Jurnal.id. (2020, January 01). Pengertian , Kelebihan, Jenis dan Strategi Digital
Marketing. Diambil kembali dari https://www.jurnal.id/id/blog/mengenal-
digital-marketing-konsep-dan-
penerapannya/#Apa_Itu Digital Marketing DM

Venkatesh. (2003). UTAUT AND UTAUT 2: A REVIEW AND AGENDA FOR
FUTURE RESEARCH. Journal The Winners, 13(12), 106-144.

Venkatesh, J. Y. (2012, March). Consumer Acceptance and Use of Information
Technology: Extending the Unified Theory of Acceptance and Use of
Technology. 36(1).

Limayem et al, K. M. (2005). Consumer Acceptance and Use of Information
Technology: Extending the Unified Theory of Acceptance and Use of
Technology.

Andreas Chang. (2012). UTAUT AND UTAUT 2: A Review and Agenda For
Future Research. Jurnal The Winners.

Ridwan Daud Mahande, Jasruddin. (2016). UTAUT Model: Suatu Pendekatan
Evaluasi Penerimaan E-Learning pada Program Pascasarjana.

Viswanath Venkatesh, James Y. L. Thong and Xin Xu. (2012, March). Consumer
Acceptance and Use of Information Technology: Extending the Unified

Theory of Acceptance and Use of Technology. 36.

252



Venkatesh, Viswanath. (2016). Unified Theory of Acceptance and Use of
Technology: A Synthesis and the Road Ahead. Forthcoming in Journal of

the Association for Information Systems, 17(5), 382-376.

Pegadaian Bidik Nasabah Tabungan Emas 6,4 Juta Orang: Finansial. (2020,
March 05). Retrieved July 03, 2020, from
https://finansial.bisnis.com/read/20200305/89/1209465/pegadaian-bidik-

nasabah-tabungan-emas-64-juta-orang

News, A. (2019, September 25). Investasi tabungan emas Pegadaian diminati
generasi milenial. Retrieved July 03, 2020, from
https://www.antaranews.com/berita/1081292/investasi-tabungan-emas-

pegadaian-diminati-generasi-milenial

253



