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SOCIO-ECONOMIC INEQUALITY CAMPAIGN THEME DESIGN 

 
 

   
Roy Indrawan 

CHAPTER 5 – CONCLUSION 

 

Basically economic inequality will always exist and cannot be erased. But this inequality 

should be borne together in order to avoid adverse impacts. Based on the objectives and 

results obtained, the author wishes as follows: 

1. Expected to increase social awareness. 

2. More youth in the process can lead to stabilization and maturation of personality. 

3. Discrimination against the poor is expected to no longer occur and could make 

actions to help the poor. 

4. By following our country’s motto “Bhineka Tunggal Ika”, people should realize 

that there are differences, but that does not make discriminations or classification. 
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