
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 

Hak cipta dan penggunaan kembali: 
 

Lisensi ini mengizinkan setiap orang untuk menggubah, 

memperbaiki, dan membuat ciptaan turunan bukan untuk 

kepentingan komersial, selama anda mencantumkan nama 

penulis dan melisensikan ciptaan turunan dengan syarat 

yang serupa dengan ciptaan asli. 
 
 
 
 

Copyright and reuse: 
 

This license lets you remix, tweak, and build upon work 

non-commercially, as long as you credit the origin creator 

and license it on your new creations under the identical 

terms. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Perpustakaan Univeristas Multimedia Nusantara 



108 
 
 

DAFTAR PUSTAKA 

 

Ahmad, T., & Nordin, M. S. (2014). University Students’ Subjective Knowledge of 

Green Computing andPro-Environmental Behavior. International Education 

Studies. 

Alf. (2019, Desember 21). Industri Pengolahan Nonmigas Kontributor Terbesar PDB. 

Retrieved from sindonews.com: 

https://ekbis.sindonews.com/berita/1475962/34/industri-pengolahan-

nonmigas-kontributor-terbesar-pdb 

Ali, A., & Ahmad, I. (2012). Environment Friendly Products: Factors that Influence 

the Green Purchase Intentions of Pakistani Consumers. International Islamic. 

Andrea, M. (2019, July 14). Gairah Industri Fashion Indonesia. Retrieved from 

cnbcindonesia.com: 

https://www.cnbcindonesia.com/lifestyle/20190712155341-35-84555/gairah-

industri-fashion-indonesia 

Anggraini, A. P. (2019, Maret 21). Dari Popok hingga Sol Sepatu, 12 Benda yang Ikut 

Merusak Lingkungan. Retrieved from lifestyle.kompas.com: 

https://lifestyle.kompas.com/read/2019/03/21/150000320/dari-popok-hingga-

sol-sepatu-12-benda-yang-ikut-merusak-lingkungan?page=all 

Ariffin, S., Yusof, J. M., Putit, L., & Shah, M. A. (2016). Factors Influencing Perceived 

Quality and Repurchase IntentionTowards Green Products. Procedia 

Economics and Finance. 

Cheung, M., & To, W. (2019). An extended model of value-attitude-behavior to 

explain Chineseconsumers’ green purchase behavior. Journal of Retailing and 

Consumer Services. 

Dehotman, F. (2017, Juli 29). Ini Sisi Negatif Pesatnya Perkembangan Industri ''Fast 

fashion'' di IndonesiaArtikel ini telah tayang di tribunjabar.id dengan judul Ini 

Sisi Negatif Pesatnya Perkembangan Industri ''Fast fashion'' di Indonesia. 



109 
 
 

Retrieved from Tribunnews: https://jabar.tribunnews.com/2017/07/29/ini-sisi-

negatif-pesatnya-perkembangan-industri-fast-fashion-di-indonesia 

Delani, D. (2018, Desember 13). Kemenperin: Pelaku Usaha Dituntut untuk 

Berwawasan Industri Hijau. Retrieved from tribunnews.com: 

https://www.tribunnews.com/nasional/2018/12/13/kemenperin-pelaku-usaha-

dituntut-untuk-berwawasan-industri-hijau 

Djumena, E. (2019, April 08). Indonesia Masuk 4 Besar Produsen Sepatu di Dunia. 

Retrieved from https://money.kompas.com: 

https://money.kompas.com/read/2019/04/08/084000626/indonesia-masuk-4-

besar-produsen-sepatu-di-dunia?page=all 

Gunawan, W. (2019, August 1). Kulit : Konsekuensi Dari Sebuah Kemewahan. 

Retrieved from cdestores.com: https://cdestores.com/kulit-tidak-ramah-

lingkungan/ 

Hair, J. F., William, C., Babin, Barry, A., Anderson, & Rolph, E. (2010). Multivariate 

Data Analysis 7th Edition. United States of America: Pearson Education. 

Handayani, M. S. (2016, Oktober 13). Biaya Bergaya Kelas Menengah Indonesia. 

Retrieved from tirto.id: https://tirto.id/biaya-bergaya-kelas-menengah-

indonesia-bUai 

Hason, A. M. (2016, November 9). Menyokong yang Kreatif, Mendongkrak Ekonomi 

Negara. Retrieved from tirto.id: https://tirto.id/menyokong-yang-kreatif-

mendongkrak-ekonomi-negara-b3ia 

Hesperian. (2020, Maret 27). Pollution from shoe factories. Retrieved from 

hesperian.org: 

https://en.hesperian.org/hhg/Workers%27_Guide_to_Health_and_Safety:Poll

ution_from_shoe_factories 

Islamiyati, N. (2019, 2 21). Hal – Hal yang Menyebabkan Produk tidak Laku. Retrieved 

from konsultanbisnis.id: https://konsultanbisnis.id/hal-hal-yang-menyebabkan-

produk-tidak-laku-konsultan-bisnis-manajemen/ 



110 
 
 

Jhanji, H., & Sarin, V. (2018). Relationship between environmental consciousness and 

green purchase behaviour among youth. International Journal of Green 

Economics. 

Kautish , P., & Sharma, R. (2018). Study on relationships amongterminal and 

instrumental values,environmental consciousness andbehavioral intentions 

forgreen products. Journal of Indian Business. 

Kemenperin. (2011, Mei 11). Acara Breakfast Meeting Dengan Menteri Perindustrian 

Pengembangan Industri Fashion. Retrieved from kemenperin.go.id: 

https://kemenperin.go.id/artikel/40/Acara-Breakfast-Meeting-Dengan-

Menteri-Perindustrian--Pengembangan-Industri-Fashion--Rabu,-11-Mei-2011 

Kemenperin. (2017, Desember 1). Infografis Kemenperin. Retrieved from 

kemenperin.go.ig: https://kemenperin.go.id/gpr 

Kemenperin. (2018, Oktober 2). Produk Fesyen Tanah Air Kuasai 1,9% Pasar Dunia. 

Retrieved from kemenperin.go.id: 

https://www.kemenperin.go.id/artikel/19742/Produk-Fesyen-Tanah-Air-

Kuasai-1,9-Pasar-Dunia 

Kemenperin. (2020, Januari 15). Menperin Agus: Industri TPT Jadi Sektor Strategis 

dan Prioritas. Retrieved from kemenperin.go.id: 

https://kemenperin.go.id/artikel/21403/Menperin-Agus:-Industri-TPT-Jadi-

Sektor-Strategis-dan-Prioritas 

Kurniawan, D. (2017, Februari 2). Fesyen Jadi Ujung Rantai Nilai Tambah Industri 

Tekstil. Retrieved from gatra.com: https://www.gatra.com/detail/news/241971-

fesyen-jadi-ujung-rantai-nilai-tambah-industri-tekstil 

Lin, S.‐T., & Niu, H.‐J. (2018). Green consumption: Environmental knowledge, 

environmentalconsciousness, social norms, and purchasing behavior. Business 

Strategy and the environment. 

Mahmoud, T., Hasaballah, A. H., Ibrahim, B. S., & Bleady, A. (2017). The Influence 

of Green Marketing Mix on Purchase Intention: The MediationRole of 

Environmental Knowledge. Journal of Scientific and Engineering Research. 



111 
 
 

Malhotra, N. K. (2010). Basic Marketing Research 4th Edition (International Edition). 

United States of America: Pearson International Edition. 

Mei, O., Ling, K., & Piew, T. (2012). The Antecedents of Green Purchase Intention 

among MalaysianConsumers. Asian Social Science. 

Nam, C., Dong, H., & Lee, Y.-A. (2017). Factors influencing consumers’ 

purchaseintention of green sportswear. Fashion and Textile. 

Nuramdani, M. (2017, Oktober 4). Eksim (Eczema/ Dermatitis). Retrieved from 

doktersehat.com: https://doktersehat.com/eksim-eczema-dermatitis/ 

Paramitha, T., & Aria, B. (2019, 10). Mahal, alasan orang tak mau beli produk ramah 

lingkungan. Retrieved from https://www.viva.co.id/gaya-hidup/inspirasi-

unik/957916-mahal-alasan-orang-tak-mau-beli-produk-ramah-lingkungan. 

PijakBumi. (2020, April 2). PijakBumi Stories. Retrieved from pijakbumi.com: 

https://pijakbumi.com/pijakbumi-stories/ 

Pusparisa, Y. (2019, Desember 15). Kontroversi di Balik Industri “Fast Fashion”. 

Retrieved from katadata.com: 

https://katadata.co.id/infografik/2019/12/15/kontroversi-di-balik-industri-fast-

fashion 

Putra, M. D. (2020). Menuju Indonesia Bersih dan Bebas Sampah 2025. Retrieved 

from http://indonesiabaik.id: http://indonesiabaik.id/infografis/menuju-

indonesia-bersih-dan-bebas-sampah-2025 

Rahim, S. (2019, November 23). Permasalahan Lingkungan Hidup Indonesia dan 

Dunia. Retrieved from Kompasiana.com: 

https://www.kompasiana.com/suplirahim/5dd86a6bd541df3bff350112/permas

alahan-lingkungan-hidup-indonesia-dan-dunia 

Sax, S. (2018, Maret 12). Fashion Adalah Industri Paling Banyak Menghasilkan Polusi 

di Dunia. Retrieved from vice.com: 

https://www.vice.com/id_id/article/ywq8qm/fashion-adalah-industri-paling-

banyak-menghasilkan-polusi-di-dunia 

Septalisma, B. (2019, November 22). Warga Harus Sadar Indonesia Dibanjiri 71 Juta 

Ton Sampah 2025. Retrieved from cnnindonesia.com: 



112 
 
 

https://www.cnnindonesia.com/teknologi/20191121112601-199-

450275/warga-harus-sadar-indonesia-dibanjiri-71-juta-ton-sampah-2025 

Sindo, k. (2018, Mei 4). 10 problem besar lingkungan di indonesia. Retrieved from 

sindonews.com: https://nasional.sindonews.com/read/1302781/15/10-

problem-besar-lingkungan-di-indonesia-1525347778 

Sneakers. (2018, Oktober 21). 15 Merek Sepatu Terkenal yang Jadi Favorit Pria dan 

Wanita. Retrieved from sneakers.co.id: https://www.sneakers.co.id/15-merek-

sepatu-terkenal-yang-jadi-favorit-pria-dan-wanita/ 

Taufiquea, K. R., Siwarb, C., & Nor. (2016). Integrating General Environmental 

Knowledge and Eco-LabelKnowledge in Understanding Ecologically 

Conscious ConsumerBehavior. Procedia Economics and Finance. 

Venter, N. (2017). Consumers’ knowledge of date labelling and the influence thereof 

on household fresh produce waste practices in Gauteng. Natural and 

Agricultural Science. 

Wang , J., Pham, T., & Dang, V. (2020). Environmental Consciousness and Organic 

FoodPurchase Intention: A Moderated Mediation Model ofPerceived Food 

Quality and Price Sensitivity. International Journal of Environmental 

Researchand Public Health. 

Yadav, R., & Pathak, G. (2017). Determinants of Consumers' Green Purchase Behavior 

in a Developing Nation: Applting and Extending the Thepry of Planned 

Behavior. Ecological Economics, 114-122. 

Yang, Y. (2017). Consumer Behavior towards Green Products. Journal of Economics, 

Business and Management. 

Yii, J., Wong, Shein, H., & Ming, W. (2020). Green Products Purchase Intention: A 

Study Of Sibu Sarawak. Journal of Science and Humanitites. 

Yudhistira, A. W. (2019, April 8). Geliat Ekonomi Kreatif Indonesia. Retrieved from 

katadata.co.id: https://katadata.co.id/infografik/2019/04/08/geliat-ekonomi-

kreatif-indonesia 



113 
 
 

Zahra, A. (2019). Apa Itu Fesyen Berkelanjutan (Sustainable Fashion)? Retrieved 

from zerowaste.id: https://zerowaste.id/zero-waste-fashion/apa-itu-fesyen-

berkelanjutan-sustainable-fashion/ 

 

  


	INSPIRING QUOTES
	LEMBAR PENGESAHAN SKRIPSI
	PERNYATAAN ORISINALITAS SKRIPSI
	ABSTRAK
	ABSTRACT
	KATA PENGANTAR
	DAFTAR ISI
	DAFTAR GAMBAR
	DAFTAR TABEL
	DAFTAR GRAFIK
	BAB I  PENDAHULUAN
	1.1 Latar Belakang
	1.2 Rumusan Masalah dan Pertanyaan Penelitian
	1.3 Tujuan Penelitian
	1.4 Batasan Penelitian
	1.5 Manfaat Penelitian
	1.6 Sistematika Penulisan

	BAB II  LANDASAN TEORI
	BAB I
	BAB II
	2.1 Green Product
	2.2 Environmental Consciousness
	2.3 Environmental Knowledge
	2.4 Environmental Attitude
	2.5 Purchase Intention
	2.6 Hubungan Hipotesis
	2.6.1 Hubungan antara Environmental Consciousness dengan Purchase Intention
	2.6.2 Hubungan antara Environmental Consciousness dengan Environmental Attitude
	2.6.3 Hubungan antara Environmental Knowledge dengan Environmental Attitude
	2.6.4 Hubungan antara Environmental Knowledge dengan Purchase Intention
	2.6.5 Hubungan antara Environmental Attitude dengan Purchase Intention

	1
	2
	2.1
	2.2
	2.3
	2.4
	2.5
	2.6
	2.7 Model Penelitian
	2.8 Penelitian Terdahulu

	BAB III  METODELOGI PENELITIAN
	BAB III
	3.1 Gambaran Umum Objek Penelitian
	3.2 Jenis dan Desain Penelitian
	3.3 Prosedur Penelitian
	3.4 Ruang Lingkup Penelitian
	3.4.1 Target Populasi
	3.4.1.1 Element
	3.4.1.2 Sampling Unit
	3.4.1.3 Extent
	3.4.1.4 Time Frame

	3.4.2 Sampling Frame
	3.4.3 Sampling Techniques
	3.4.4 Sample Size
	3.4.5 Sampling Process
	3.4.5.1 Sumber Pengumpulan Data
	3.4.5.2 Continuous Rating Scales
	3.4.5.3 Itemized Rating scales
	3.4.5.4 Prosedur Pengumpulan Data


	3.5 Periode Penelitian
	3.6 Definisi Operasional Variabel
	3.7 Teknik Analisis
	3.7.1 Analisis Deskriptif
	3.7.2 Analisis Kuesioner
	3.7.3 Uji Pretest
	3.7.4 Uji Validitas
	3.7.5 Uji Reliabilitas

	3.8 Uji Hipotesis
	3.9 Variabel – variable dalam SEM
	3.10 Structural Equetion Model SEM
	3.11 Kecocokan Model Pengukuran
	3.12 Model Pengukuran (Measurement Model Fit)
	3.13 Model Keseluruhan (Structural Model Fit)

	BAB IV  HASIL DAN PEMBAHASAN
	BAB IV
	4.1 Deskripsi Hasil Penelitian
	4.2 Profil Responden
	4.2.1 Profil Responden Berdasarkan Jenis Kelamin
	4.2.2 Profil Responden Berdasarkan Usia
	4.2.3 Profil Responden Berdasarkan Pengeluaran Bulanan Untuk Belanja Fesyen
	4.2.4 Profil Responden Berdasarkan Profesi
	4.2.5 Profil Responden berdasarkan Domisili

	4.3 Statistik Deskriptif
	4.3.1 Environmental Consciousness
	4.3.2 Environmental Knowledge
	4.3.3 Environmental Attitude
	4.3.4 Purchase Intention

	4.4 Hasil Pretest (40)
	4.4.1 Uji Validitas Pre-Test
	4.4.2 Uji Reliabilitas Pre-Test

	4.5 Evaluasi Measurement Model Main Test
	4.5.1 Hasil Uji Validitas Main Test
	4.5.2 Hasil Uji Reliabilitas Main Test
	4.5.2.1 Hasil Uji Reliabilitas untuk Variabel Environmental Consciousnes
	4.5.2.2 Hasil Uji Reliabilitas untuk Variabel Environmental Knowledge
	4.5.2.3 Hasil Uji Reliabilitas untuk Variabel Environmental Attitude
	4.5.2.4 Hasil Uji Reliabilitas untuk Variabel Purchase Intention


	4.6 Evaluasi Struktural Model
	4.6.1 Goodness of Fit (GOF)
	4.6.2 Uji Hipotesis

	4.7 Interprestasi Hasil
	4.7.1 Pengaruh Environmental Consciousness Terhadap Purchase Intention
	4.7.2 Pengaruh Environmental Consciousness terhadap Environmental Attitude
	4.7.3 Pengaruh Environmental Knowledge terhadap Environmental Attitude
	4.7.4 Pengaruh Environmental Knowledge terhadap Purchase Intention
	4.7.5 Pengaruh Environmental Attitude terhadap Purchase Intention

	4.8 Implikasi Manajerial
	4.8.1 Upaya Meningkatkan Environmental Consciousness Terhadap Purchase Intention
	4.8.2 Upaya Meningkatkan Environmental Consciousness terhadap Environmental Attitude
	4.8.3 Upaya Meningkatkan Environmental Knowledge terhadap Environmental Attitude
	4.8.4 Upaya Meningkatkan Environmental Attitude terhadap Purchase Intention


	BAB V  KESIMPULAN DAN SARAN
	BAB V
	5.1 Kesimpulan
	5.2 Saran
	5.2.1 Saran Bagi Perusahaan
	5.2.2 Saran Untuk Penelitian Selanjutnya


	DAFTAR PUSTAKA
	LAMPIRAN



