[@0Ee)

Hak cipta dan penggunaan kembali:

Lisensi ini mengizinkan setiap orang untuk menggubah,
memperbaiki, dan membuat ciptaan turunan bukan untuk
kepentingan komersial, selama anda mencantumkan nama
penulis dan melisensikan ciptaan turunan dengan syarat
yang serupa dengan ciptaan asli.

Copyright and reuse:

This license lets you remix, tweak, and build upon work
non-commercially, as long as you credit the origin creator
and license it on your new creations under the identical
terms.

Perpustakaan Univeristas Multimedia Nusantara



DAFTAR PUSTAKA

BeritaSatu.com. (n.d.). Tren Industri Kuliner Makin Meningkat. Retrieved from
https://www.beritasatu.com/gaya-hidup/510453/tren-industri-kuliner-makin-

meningkat.

Bitner, M.J. (1992), “Servicescapes: the impact of physical surroundings on
customers and employees”, Journal of Marketing, Vol. 56, pp. 57-71.

Bolton, L. E., Warlop, L., & Alba, J. W. (2003). Consumer Perceptions of Price
(Un)Fairness. Journal of Consumer Research, 29(4), 474-491. doi:
10.1086/346244

Bowman, D. and Narayandas, D. (2001), “Managing customer-initiated contacts
with manufacturers: the impact on share of category requirements and word-of-
mouth behavior”, Journal of Marketing Research, Vol. 38, August, pp. 281-97.

Brady MK, Robertson CJ. Searching for a consensus on the antecedent role of
service quality and satisfaction: an exploratory cross-national study. J Bus Res
2001;51(1):53-60.

Chamhuri, N., & Batt, P. J. (2015). Consumer perceptions of food quality in
Malaysia. British Food Journal, 117(3), 1168-1187. doi: 10.1108/bfj-08-2013-
0235

Chan, E. S., & Hsu, C. H. (2016). Environmental management research in
hospitality. International Journal of Contemporary Hospitality
Management, 28(5), 886-923. doi: 10.1108/ijchm-02-2015-0076

Chang, D. Y., & Annaraud, K. (n.d.). Service quality evaluation and multiattribute
attitude measurement: The case of a chain steakhouse in Taiwan. Advances in
Hospitality and Leisure, 161-184. doi: 10.1016/s1745-3542(08)00008-8

Chousou, C., & Mattas, K. (2019). Assessing consumer attitudes and perceptions
towards food authenticity. British Food Journal. doi: 10.1108/bfj-03-2019-0177

Chow, L.LH., Lau, V.P., Lo, T.Y., Sha, Z. and Yun, H. (2007), “Service quality in
restaurant operations in China: decision- and experiential-oriented perspectives”,
International

Cronin, J., Brady, M. K., & Hult, G. M. (2000). Assessing the effects of quality,
value, and customer satisfaction on consumer behavioral intentions in service
environments. Journal of Retailing, 76(2), 193-218. doi: 10.1016/s0022-
4359(00)00028-2

133


https://www.beritasatu.com/gaya-hidup/510453/tren-industri-kuliner-makin-meningkat
https://www.beritasatu.com/gaya-hidup/510453/tren-industri-kuliner-makin-meningkat

Deny, S. (2019, January 9). Sektor Industri yang Bakal Tumbuh Tinggi di 2019.
Retrieved from https://m.liputan6.com/bisnis/read/3866592/sektor-industri-yang-
bakal-tumbuh-tinggi-di-2019.

Diller, H. (2008). Price fairness. Journal of Product & Brand Management, 17(5),
353-355. doi: 10.1108/10610420810896103

Dominguez-Quintero, A. M., Gonzélez-Rodriguez, M. R., & Roldéan, J. L. (2019).
The role of authenticity, experience quality, emotions, and satisfaction in a
cultural heritage destination. Journal of Heritage Tourism, 14(5-6), 491-505. doi:
10.1080/1743873x.2018.1554666

Durna, U., Dedeoglu, B. B., & Balikcioglu, S. (2015). The role of servicescape
and image perceptions of customers on behavioral intentions in the hotel
industry. International Journal of Contemporary Hospitality Management, 27(7),
1728-1748. doi: 10.1108/ijchm-04-2014-0173

Fauzie, Y. Y. (2019, July 23). Percuma Ekonomi Tumbuh Kalau Kemakmuran
Semu. Retrieved from https://www.cnnindonesia.com/ekonomi/20190723142610-
532-414710/percuma-ekonomi-tumbuh-kalau-kemakmuran-semu.

Fornell, C. (1992). A National Customer Satisfaction Barometer: The Swedish
Experience. Journal of Marketing, 56(1), 6-21. doi:
10.1177/002224299205600103

Gilmore, J. H., & Pine, B. J. (2007). Authenticity: What consum- ers really want.
Boston, MA: Harvard Business School Press.

Gregorash, B. J. (2018). Understanding Authenticity Within Gastronomic
Experiences. Tourism Social Science Series Authenticity & Tourism, 145-163.
doi: 10.1108/s1571-504320180000024010

Gronroos, C. (1984). A Service Quality Model and its Marketing
Implications. European Journal of Marketing, 18(4), 36—44. doi:
10.1108/eum0000000004784

Ha, J., & Jang, S. (S. (2012). The effects of dining atmospherics on behavioral
intentions through quality perception. Journal of Services Marketing, 26(3), 204—
215. doi: 10.1108/08876041211224004

Heide, M., & Olsen, S. O. (2018). The use of food quality and prestige-based
benefits for consumer segmentation. British Food Journal, 120(10), 2349-2363.
doi: 10.1108/bfj-09-2017-0489

Herrmann, A., Xia, L., Monroe, K. B., & Huber, F. (2007). The influence of price
fairness on customer satisfaction: an empirical test in the context of automobile
purchases. Journal of Product & Brand Management, 16(1), 49-58. doi:
10.1108/10610420710731151

134


https://m.liputan6.com/bisnis/read/3866592/sektor-industri-yang-bakal-tumbuh-tinggi-di-2019
https://m.liputan6.com/bisnis/read/3866592/sektor-industri-yang-bakal-tumbuh-tinggi-di-2019
https://www.cnnindonesia.com/ekonomi/20190723142610-532-414710/percuma-ekonomi-tumbuh-kalau-kemakmuran-semu
https://www.cnnindonesia.com/ekonomi/20190723142610-532-414710/percuma-ekonomi-tumbuh-kalau-kemakmuran-semu

Iglesias, M. P., & Guillén, M. J. Y. (2004). Perceived quality and price: their
impact on the satisfaction of restaurant customers. International Journal of
Contemporary Hospitality Management, 16(6), 373-379. doi:
10.1108/09596110410550824

Jang, S. (S., & Namkung, Y. (2009). Perceived quality, emotions, and behavioral
intentions: Application of an extended Mehrabian—Russell model to

restaurants. Journal of Business Research, 62(4), 451-460. doi:
10.1016/j.jbusres.2008.01.038

Jang, S. (S., Liu, Y., & Namkung, Y. (2011). Effects of authentic atmospherics in
ethnic restaurants: investigating Chinese restaurants. International Journal of
Contemporary Hospitality Management, 23(5), 662—680. doi:
10.1108/09596111111143395

Jani, D., & Han, H. (2011). Investigating the key factors affecting behavioral
intentions. International Journal of Contemporary Hospitality
Management, 23(7), 1000-1018. doi: 10.1108/09596111111167579

Jin, N. (P., Line, N. D., & Merkebu, J. (2016). The effects of image and price
fairness. International Journal of Contemporary Hospitality Management, 28(9),
1895-1914. doi: 10.1108/ijchm-03-2015-0094

Julio, E. (n.d.). Wahteg Ingin Tingkatkan Citra Warteg di Mata Publik. Retrieved
from https://pingpoint.co.id/berita/wahteg-ingin-tingkatkan-citra-warteg-di-mata-

ublik/.

Kandampully, J., & Suhartanto, D. (2000). Customer loyalty in the hotel industry:
the role of customer satisfaction and image. International Journal of
Contemporary Hospitality Management, 12(6), 346-351. doi:
10.1108/09596110010342559

Ki, E. J., & Hon, L. C. (2012). Causal linkages among relationship quality
perception, attitude, and behavior intention in a membership

organization. Corporate Communications: An International Journal, 17(2), 187—
208. doi: 10.1108/13563281211220274

Kim, K., & Baker, M. A. (2017). The Impacts of Service Provider Name,
Ethnicity, and Menu Information on Perceived Authenticity and
Behaviors. Cornell Hospitality Quarterly, 58(3), 312-318. doi:
10.1177/1938965516686107

Kim, S.-H., Kim, M.-S., & Lee, D. H. (2016). The Effects of Personality Traits
and Congruity on Customer Satisfaction and Brand Loyalty: Evidence from
Coffee Shop Customers. Advances in Hospitality and Leisure, 3-33. doi:
10.1108/s1745-354220160000012001

135


https://pingpoint.co.id/berita/wahteg-ingin-tingkatkan-citra-warteg-di-mata-publik/
https://pingpoint.co.id/berita/wahteg-ingin-tingkatkan-citra-warteg-di-mata-publik/

Kolar, T., & Zabkar, V. (2010). A consumer-based model of authenticity: An
oxymoron or the foundation of cultural heritage marketing? Tourism
Management, 31(5), 652—664. doi: 10.1016/j.tourman.2009.07.010

Liu H, Li H, DiPietro RB, et al. (2018) The role of authenticity in mainstream
ethnic restaurants: evi- dence from an independent full-service Italian res- taurant.
International Journal of Contemporary Hospitality Management 30(2): 1035—
1053.

Liu, L., Rettenmaier, A. J., & Saving, T. R. (n.d.). Endogenous Food Quality and
Bodyweight Trend. The Economics of Obesity Advances in Health Economics and
Health Services Research, 3-21. doi: 10.1016/s0731-2199(06)17001-6

Lu, Y., Zhang, L., & Wang, B. (2009). A multidimensional and hierarchical
model of mobile service quality. Electronic Commerce Research and
Applications, 8(5), 228-240. doi: 10.1016/j.elerap.2009.04.002

Lu, S., & Fine, G. A. (1995). The Presentation of Ethnic Authenticity: Chinese
Food as a Social Accomplishment. The Sociological Quarterly, 36(3), 535-553.
doi: 10.1111/j.1533-8525.1995.tb00452.x

Mai, L. W., & Ness, M. R. (1999). Canonical correlation analysis of customer
satisfaction and future purchase of mail- order speciality food. British Food
Journal, 101(11), 857-870. doi: 10.1108/00070709910301373

Muskat, B., Hortnagl, T., Prayag, G., & Wagner, S. (2019). Perceived quality,
authenticity, and price in tourists’ dining experiences: Testing competing models
of satisfaction and behavioral intentions. Journal of Vacation Marketing, 25(4),
480-498. doi: 10.1177/1356766718822675

Namin A (2017) Revisiting customers’ perception of service quality in fast food
restaurants. Journal of Retailing and Consumer Services 34: 70-81.

Namkung, Y., & Jang, S. (2007). Does Food Quality Really Matter in
Restaurants? Its Impact On Customer Satisfaction and Behavioral
Intentions. Journal of Hospitality & Tourism Research, 31(3), 387—409. doi:
10.1177/1096348007299924

Naquin, C. E., Kurtzberg, T. R., & Krishnan, A. (2015). Fairness judgments and
counterfactual thinking: pricing goods versus services. International Journal of
Organizational Analysis, 23(2), 174-190. doi: 10.1108/ijoa-03-2013-0645

Okezone. (2015, August 20). Gaya Hidup Masyarakat Picu Berkembangnya
Industri Makanan : Okezone Economy. Retrieved from
https://economy.okezone.com/read/2015/08/20/320/1199747/gaya-hidup-
masyarakat-picu-berkembangnya-industri-makanan.

136


https://economy.okezone.com/read/2015/08/20/320/1199747/gaya-hidup-masyarakat-picu-berkembangnya-industri-makanan
https://economy.okezone.com/read/2015/08/20/320/1199747/gaya-hidup-masyarakat-picu-berkembangnya-industri-makanan

Peri, C. (2006), “The universe of food quality”, Food Quality and Preference, Vol.
17 Nos 1-2, pp. 3-8.

Person. (2019, February 4). UMKM Kuliner Makin Bergeliat di 2019. Retrieved
from https://www.medcom.id/ekonomi/mikro/akWGnXdk-umkm-kuliner-makin-
bergeliat-di-2019.

Prodjo, W. A. (2018, October 25). Sejarah Munculnya Warteg di Jakarta,
Ternyata Ada Sejak Tahun 1950! Retrieved from
https://travel.kompas.com/read/2018/10/25/190925127/sejarah-munculnya-
warteg-di-jakarta-ternyata-ada-sejak-tahun-1950.

Ramanathan, R., Di, Y., & Ramanathan, U. (2016). Moderating roles of customer
characteristics on the link between service factors and satisfaction in a buffet
restaurant. Benchmarking: An International Journal, 23(2), 469—486. doi:
10.1108/bij-01-2015-0012

Rijswijk, W. V., & Frewer, L. J. (2008). Consumer perceptions of food quality
and safety and their relation to traceability. British Food Journal, 110(10), 1034—
1046. doi: 10.1108/00070700810906642

Rudinow, J. (1994). Race, Ethnicity, Expressive Authenticity: Can White People
Sing the Blues? The Journal of Aesthetics and Art Criticism, 52(1), 127. doi:
10.2307/431591

Ryu, K., Han, H. and Kim, T.H. (2008), “The relationships among overall quick-
casual restaurant image, perceived value, customer satisfaction, and behavioral
intentions”, International Journal of Hospitality Management, Vol. 27 No. 3, pp.
459-69.

Ryu, K., Lee, H. R., & Kim, W. G. (2012). The influence of the quality of the
physical environment, food, and service on restaurant image, customer perceived
value, customer satisfaction, and behavioral intentions. International Journal of
Contemporary Hospitality Management, 24(2), 200-223. doi:
10.1108/09596111211206141

Ryu, K., Lee, H. R., & Kim, W. G. (2012). The influence of the quality of the
physical environment, food, and service on restaurant image, customer perceived
value, customer satisfaction, and behavioral intentions. International Journal of
Contemporary Hospitality Management, 24(2), 200-223. doi:
10.1108/09596111211206141

Sahu, A. K. (2007). Measuring service guality in an academic library: an Indian
case study. Library Review, 56(3), 234-243. doi: 10.1108/00242530710736019

Sari, F. M. (2018, June 6). Restoran Sepi Pengunjung? Simak 7 Tips Berikut agar
Selalu Ramai. Retrieved from

137


https://www.medcom.id/ekonomi/mikro/akWGnXdk-umkm-kuliner-makin-bergeliat-di-2019
https://www.medcom.id/ekonomi/mikro/akWGnXdk-umkm-kuliner-makin-bergeliat-di-2019
https://travel.kompas.com/read/2018/10/25/190925127/sejarah-munculnya-warteg-di-jakarta-ternyata-ada-sejak-tahun-1950
https://travel.kompas.com/read/2018/10/25/190925127/sejarah-munculnya-warteg-di-jakarta-ternyata-ada-sejak-tahun-1950

https://www.liputan6.com/bisnis/read/3550080/restoran-sepi-pengunjung-simak-
7-tips-berikut-agar-selalu-ramai.

Sidali, K. L., & Hemmerling, S. (2014). Developing an authenticity model of
traditional food specialties. British Food Journal, 116(11), 1692—-1709. doi:
10.1108/bfj-02-2014-0056

Stevens P, Knutson B, Patton M. DINESERYV: A tool for measuring service
quality in restaurants. Cornell Hotel Restaur Adm Q 1995;36(2):56—60.

Sugiyono. (2012). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Alfabeta.

Thapisa, A.P.N. and Gamini, V. (1999), “‘Perceptions of quality service at the
university of Botswana library: what nova says’’, Library Management, Vol. 20
No. 7, pp. 373-383.

Trihendrawan, N. (2019, March 19). Sektor Kuliner Indonesia Tumbuh 12,7%.
Retrieved from https://ekbis.sindonews.com/read/1388028/34/sektor-kuliner-
indonesia-tumbuh-127-1552972400.

Warshaw, P. R., & Davis, F. D. (1985). Disentangling behavioral intention and
behavioral expectation. Journal of Experimental Social Psychology, 21(3), 213-
228. doi: 10.1016/0022-1031(85)90017-4

Wirtz, J., Kum, D., & Lee, K. S. (2000). Should a firm with a reputation for
outstanding service quality offer a service guarantee? Journal of Services
Marketing, 14(6), 502-512. doi: 10.1108/08876040010347615

Zeithaml, V.A., Berry, L.L. and Parasuraman, A. (1996), “The behavioral
consequences of service quality”, Journal of Marketing, VVol. 60 No. 2, pp. 31-46

Zikmund, W. G., Babin, B. J., Carr, J. C., & Griffin, M. (2013). Business research
methods. Mason, OH: South-Western Cengage Learning.

138


https://www.liputan6.com/bisnis/read/3550080/restoran-sepi-pengunjung-simak-7-tips-berikut-agar-selalu-ramai
https://www.liputan6.com/bisnis/read/3550080/restoran-sepi-pengunjung-simak-7-tips-berikut-agar-selalu-ramai
https://ekbis.sindonews.com/read/1388028/34/sektor-kuliner-indonesia-tumbuh-127-1552972400
https://ekbis.sindonews.com/read/1388028/34/sektor-kuliner-indonesia-tumbuh-127-1552972400

