
87 
 

DAFTAR PUSTAKA 

 

Aaker, D. A., & Keller, K. L. (1990). Consumer evaluations of brand extensions. Journal of Marketing,  

54(1), 27-41’  

Akaah, I. P. and Korgaonkar, P. K. (1988). A Conjoint Investigation of the Relative Importance of Risk  

Relievers in Direct Marketing. Journal of Advertising Research 28 (4), 38-44 

Barrutia, J.M.; Gilsanz, A. (2013). Electronic service quality and value: Do consumer knowledge related  

resources matter?. 16, 231–246. 

Beatty, S. E. and Smith, S. M. (1987). External Search Effort: An Investigation Across Several 

Product Categories. Journal of Consumer Research, 83-95  

Bella, Annisa. (2019). Dibalik Kampanye Fearless Glow Sariayu Martha Tilaar. Retrieved From  

https://www.marketeers.com/di-balik-kampanye-fearlessglow-sariayu-martha-tilaar/ 

Berbel-Pineda, J.M. Palacios-Florencio, B., Santos-Roldan, L., & Hurtado, J.M.R. (2018). 

Relation of country-of-origin effect, culture, and type of product with the consumer’s  

shopping intention: An analysis for small-and medium-sized enterprises. Hindawi, 1, 1-13. 

BisnisToday. (2020). Bidik Target Pertumbuhan 8 % di tahun 2020 Sariayu Luncurkan Sariayu Color  

Trend Inspirasi Sumba. BisnisToday.com. Retrived From:  

http://bisnistoday.com/2020/03/24/bidik-target-pertumbuhan-8-di-tahun-2020-sariayu-luncurkan- 

sariayu-color-trend-inspirasi-sumba 

Brucks, M. (1985).  The effects of product class knowledge on information search behavior. Journal of  

Consumer Research. Vol. 12, pp. 1-16. 

Brucks. (1987). The Effect of Product Class Knowledge on Information Search Behavior. 

Journal of Consumer Research 12 

Cekindo. (2020). Layanan resgistrasi kosmetik Indonesia. Retrieved from Cekindo Bisnis  

Indonesia:https://www.cekindo.com/id/layanan/registrasi-kosmetik-indonesia 

Databoks. (2016). Konsumen Indonesia Lebih Suka Merk Kosmetik Global. 

Retrieved From Databoks :https://databoks.katadata.co.id/datapublish/2016/11/17/konsumen  

https://www.marketeers.com/di-balik-kampanye-fearlessglow-sariayu-martha-tilaar/
http://bisnistoday.com/2020/03/24/bidik-target-pertumbuhan-8-di-tahun-2020-sariayu-luncurkan-
https://www.cekindo.com/id/layanan/registrasi-kosmetik-indonesia
https://databoks.katadata.co.id/datapublish/2016/11/17/konsumen%20indonesia-lebih-suka-merek-kosmetik


88 
 

indonesia-lebih-suka-merek-kosmetik 

Dian, Magdalena. (2018). Masih Eksis Sampai Sekarang 5 Brand Kosmetik Lokal Ini Ternyata Sudah  

Berdiri Puluhan Tahun. Retrived from Journal.sociolla.com :  

https://journal.sociolla.com/beauty/brand-kosmetik-lokal-yang-sudah-berdiri-puluhan-tahun/ 

Dobni, D. and Zinkhan, G.M. (1990). Search of brand image: a foundation analysis. Advances in  

Consumer Research, Association for Consumer Research. Provo, UT, pp. 110-19.. 

Engel et al.,. (1990). Manajemen Bisnis Total. Penerbit PT Gramedia Pustaka Utama. Jakarta. 

Eze, Uchenna Cyril and Tan, Chew-Beng . (2012). Purchasing Cosmetic Products: A Preliminary 

Perspective of Gen-Y . Contemporary Management Research Pages 51-60, Vol. 8, No. 1 

Fred Selnes and Kjell Gr°nhaug . (1986). Subjective and Objective Measures of Product  

Knowledge Contrasted. NA - Advances Consumer Research. Volume 13, eds. Richard J.  

Lutz, Provo, UT : Association for Consumer Research, Pages: 67-71. 

Fishbein, M., & Ajzen, I. (1975). Belief, Attitude, Intentions and Behaviour: An Introduction to Theory  

and Research. Reading, MA: Addison-Wesley. 

Garvin, D. A. (1987). Competing on the Eight Dimensions of Quality. Harvard Business Review. 

George S. Low, Charles and W. Lamb Jr. (2000). The measurement and dimensionality of brand 

associations. Journal of Product & Brand Management, Volume 9 Issue 6, November.  

ISSN: 1061-0421 

Ghozali, I. (2013). Aplikasi Analisis Multivariate dengan Program IBM SPSS 23. Badan Penerbit  

Universitas Diponegoro. 

Graybill, F. A. (1976). An Introductin to Linear Statistical Model. McGraw-Hill. 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate Data Analysis  

Seventh Edition. Pearson. 

Hidayat, Feriawan. (2020). Perkuat Strategi Digital Ekspor Sariayu. Beritasatu.com. Retrived  

from: https://www.marketeers.com/di-balik-kampanye-fearlessglow-sariayu-martha-tilaar/ 

Hinton, P. R., Brownlow, C., MCMurray, I. & Cozens, B. (2004). SPSS explained. East Sussex,  

https://databoks.katadata.co.id/datapublish/2016/11/17/konsumen%20indonesia-lebih-suka-merek-kosmetik
https://www.emerald.com/insight/search?q=George%20S.%20Low
https://www.emerald.com/insight/search?q=George%20S.%20Low
https://www.emerald.com/insight/content/doi/10.1108/10610420010356966/full/html?casa_token=ot8gHsEpQOsAAAAA:hPFad82yy2xdnr6CAnMLou-o0cFHXuwOdPI66CMoAhCQNK07eHizVR5uVrwhA7flCVsgSbfO6Suuul4u5Hb-_7OAtYutlWpywDmoclrnz9KZ3EbLUcOY1Q
https://www.emerald.com/insight/content/doi/10.1108/10610420010356966/full/html?casa_token=ot8gHsEpQOsAAAAA:hPFad82yy2xdnr6CAnMLou-o0cFHXuwOdPI66CMoAhCQNK07eHizVR5uVrwhA7flCVsgSbfO6Suuul4u5Hb-_7OAtYutlWpywDmoclrnz9KZ3EbLUcOY1Q
https://www.emerald.com/insight/publication/issn/1061-0421
https://www.emerald.com/insight/publication/issn/1061-0421/vol/9/iss/6
https://www.marketeers.com/di-balik-kampanye-fearlessglow-sariayu-martha-tilaar/


89 
 

England, Routledge Inc. 

Huang, H.-C., Chang, Y.-T., Yeh, C.-Y., & Liao, C.-W. (2014). Promote the price promotion.    

International Journal of Contemporary Hospitality Management, 26(7), 1065–1082. 

Husen Miftahudin. (2019). Martina Berto Genjot Penjualan Sariayu Via Inovasi.  

Medcom.id. Retrieved from Medcom: https://www.medcom.id/ekonomi/bursa/ObzAPq7N-

martina-berto genjotpenjualan-sariayu-via-inovasi 

Keller, L. (1993). How to manage brand equity. Penerbit Gramedia Pustaka Utama,. Jakarta. Page 2. 

Keller, K. L. (1993). Conceptualizing, Measuring, and Managing Customer Based Brand Equity. 

Journal of Marketing 57 (1), 1-22. 

Kemenperin.go.id. (2019). Kemenperin Optimistis Pertumbuhan Industri Kosmetik Sentuh 9 Persen.  

Retrived from Kemenperin.go.id : https://kemenperin.go.id/artikel/20557/Kemenperin- 

Optimistis-Pertumbuhan-Industri-Kosmetik-Sentuh-9-Persen 

Khan, Nasreen., Syed Hamed Razavi Rahmani, Hong Yong Hoe, dan Tan Booi Chen.(2015).  

Causal Relationships among Dimensions of Consumer-Based Brand Equity and Purchase  

Intention: Fashion Industry. International Journal of Business and Management; Vol. 10, No. 1;  

2015. ISSN 1833- 3850 E-ISSN 1833-8119. 

Kotler, P and Amstrong, G.,( 2012). Principle of Marketing.14th Edition. 

Kotler, P., & Armstrong, G. (2018). Principles of Marketing Seventeenth Edition. Pearson. 

Lee, S. (2007). Consumer response to online recommendation systems and the moderating role  

of product knowledge and product involvement. Master dissertation, Michigan State University. 

Lin, L.-Y. and Zhen, J.-H. (2005). Extrinsic product performance signaling, product knowledge  

 

and customer satisfaction: an integrated analysis – an example of notebook consumer behavior in 

 

Taipei city. Fu Jen Management Review, Vol. 12 No. 1, pp. 65-91.  

 

Lin, N.H., and Lin, B.S.. (2007). The Effect of Brand Image and Product Knowledge on Purchase  

 

Intention Moderated by Price Discount.  Journal of International Management Studies.  

 

 

https://www.medcom.id/ekonomi/bursa/ObzAPq7N-martina-berto%20genjotpenjualan-sariayu-via-inovasi
https://www.medcom.id/ekonomi/bursa/ObzAPq7N-martina-berto%20genjotpenjualan-sariayu-via-inovasi
https://kemenperin.go.id/artikel/20557/Kemenperin-


90 
 

Low et al.,. (2000). The measurement and dimensionality of brand associations. Journal Of  

 

Product & Brand Management, Vol. 9 

Nan-Hong Lin et al.,. (2007). The Effect of Brand Image and Product Knowledge on Purchase  

Intention Moderated by Price Discount. Journal of International Management Studies. 

Neil Kokemuller. (2013). Examples of Price Promotion Methods. Retrived from Azcentarl:  

https://yourbusiness.azcentral.com/examples-price-promotion-methods-21128.html 

Malhotra, N. K., Nunan, D., & Birks, D. F. (2017). Marketing Research An Applied Approach Fifth  

Edition. Pearson. 

Marthatilaargroup.com . (2018) . Tentang Kami Sejarah. Retrieved from Marthatilaargroup.com:   

http://www.marthatilaargroup.com/id/sejarah 

Marthatilaargroup.com .(2020). Sariayu Luncurkan Tren Warna 2020 Inspirasi Sumba. Retrieved  

from Marthatilaargroup.com: http://www.marthatilaargroup.com/detail/id/530/sariayu 

luncurkan-tren-warna-2020-inspirasi-sumba 

Martinaberto.co.id . (2012). PT. Martina Berto, Tbk Raih Rintisan Teknologi 2012. Retrieved  

from Martinaberto.co.id: 

https://www.martinaberto.co.id/default.php?page=martinaberto&id=71&lang=id 

Martinaberto.co.id. (2019). AR MBTO 2019 Versi Final. Retrieved from Martinaberto.co.id:   

https://www.martinaberto.co.id/download/AR%20MBTO%202019%20VERSI%20FINAL.pdf 

Mentari,Aprellia. (2020, 16 Oktober). Merek Legendaris! Inilah Macam-Macam  

Produk Sariayu dan Kegunaannya.  

Retrieved from: Moiamor:https://www.moiamor.com/blog/kosmetik/produk-sariayu/ 

Monroe, K. B. (1990). Pricing: Making Profitable Decision. New York: McGraw-Hill Publishing Co. 

Muhammed Alnsour. (2018). Social Media Affect on Purchase  Intention: Jordanian Airline Industry.  

Journal of Internet Banking and Commerce. June 2018, vol. 23, no. 2. 

Mulhern J. F., & Padgeet , D. T. (1995). The relationship between retail price promotion and  

regular price purchases. Journal of Marketing, 59, 83-90. 

Ochell. (2020). Sumba Menjadi Inspirasi Warna Sariayu 2020. Femaildaily.com. Retrived from:  

http://www.marthatilaargroup.com/id/sejarah
http://www.marthatilaargroup.com/detail/id/530/sariayu
https://www.martinaberto.co.id/default.php?page=martinaberto&id=71&lang=id
https://www.martinaberto.co.id/download/AR%20MBTO%202019%20VERSI%20FINAL.pdf
https://www.moiamor.com/blog/kosmetik/produk-sariayu/


91 
 

https://editorial.femaledaily.com/blog/2020/03/11/sumba-menjadi-inspirasi-warna-sariayu-2020/ 

Park, C. and Lessing, V.P. (1981). Familiarity and Its Impact on Consumer Decision  

Biases and Heuristics. Journal of Consumer Research, 8 September, 223-230. 

Raghubir, P., Inman, J.J. and Grande, H. (2004). The Three Faces Consumer of Promotions.  

California Management Review.   

Retnoajeng. (2020). Kosmetik Lokal Yang Ditinggalkan Akibat Masuknya  Kosmetik  

Global KeIndonesia. Retrieved from  Younulis: https://yonulis.com/2020/03/22/kosmetik 

lokal-yang-ditinggalkan-akibat-masuknya-kosmetik-global-ke-indonesia/ 

Richardson, Paul S., Dick, Alan S. and Jain, Arun K. (1994). Extrinsic and Extrinsic Cue Effect on 

Perceptions of Store Brand Quality. Journal of Marketing Research. 58 (4), 28-36. 

Rossiter, J. L., & Percy, L. (1998). Advertising communications and promotion management  

.2nd edition. New York, NY: McGraw Hill. 

Russell, R. S., & Taylor, B. W. (2006). Operation Management: Quality and Competitiveness in a Global 

Environment. 5th edition. New Jersey: John Wiley & Sons, Inc.  

Sariayu.com. (2020). About us Sariayu. Retrieved from Sariayu.com :   

https://www.sariayu.com/about-us 

Selnes, F. and Gronhaug, K. (1986). Subjective and objective measures of product knowledge  

Contrasted. Advances in Consumer Research. Vol. 13, pp. 67-71. 

Schiffman dan Kanuk. (2007). Perilaku Konsumen. Edisi Kedua. Jakarta: PT. Indeks Gramedia 

Shirin, Khosrozadeh and Kambiz, Heidarzadeh Hanzaee. (2011). The Effect of the Country-of  

Origin Image,Product Knowledge and Product Involvement on Consumer Purchase  

Decisions. Chinese Business Review. August 2011, Vol. 10, No. 8, 601-615, ISSN 1537- 

1506. David Publising. 

Situmorang, Ria Theresia . (2020). Penjualan Martina Berto Masih Rugi selama 2019.  

Retrieved from Market bisnis : https://market.bisnis.com/read/20200401/192/1221010/penjualan 

tumbuh-martina-berto-mbto-masih-rugi-selama-2019 

Streufert, S. and Streufert, S.C. (1978). Behavior in the Complex Environment. Washington  

https://editorial.femaledaily.com/blog/2020/03/11/sumba-menjadi-inspirasi-warna-sariayu-2020/
https://yonulis.com/members/retnoajeng/
https://yonulis.com/2020/03/22/kosmetiklokal-yang-ditinggalkan-akibat-masuknya-kosmetik-global-ke-indonesia/
https://yonulis.com/2020/03/22/kosmetiklokal-yang-ditinggalkan-akibat-masuknya-kosmetik-global-ke-indonesia/
https://www.sariayu.com/about-us
https://market.bisnis.com/read/20200401/192/1221010/penjualantumbuh-martina-berto-mbto-masih-rugi-selama-2019
https://market.bisnis.com/read/20200401/192/1221010/penjualantumbuh-martina-berto-mbto-masih-rugi-selama-2019


92 
 

D.C.: V.H. Winston & Sons. 

Tee, P.K. Gharleghi, B., Chan, B., Samadi, B. & Balahmar, A.A. (2015). Purchase intention of  

international branded clothes fashion among younger’s in Jakarta. International Journal of  

Business and Social Research, 5(2), 8-17. 

Thakor, M. V. and Katsanis, L. P. (1997). A Model of Brand and Country Effects on Quality  

DimensionIssues and Implications. Journal of International Consumer Marketing 9 (3), 79-100. 

Tobias Kuntner and Thorsten Teichert.2016. The scope of price promotion research: An informetric  

study. Journal of Business Research. vol. 69, issue 8, 2687-2696. 

Topbrandaward. (2020) Top Brand Index Sariayu. Retrieved from Topbrandaward :  

https://www.topbrand-award.com/top-brand-index/?tbi_find=sariayu 

Villarejo Ramos, Angel F dan Sanchez Franco, Manuel J. (2005). The Impact Of Marketing  

Communication and Price Promotion On Brand Equity. Journal of Brand Management. Vol. 12.  

No. 6. August. 431 – 444. University of Seville, Spain. 

Wang, C. C. and Hwang, I. S. (2001). The Influence of Product Knowledge on the Amount of  

Merchandises Information Search on Internet. Journal of Business Administration. 51, 109-138.  

Wang, Y.H. & Tsai, C.F. (2014). The relationship between brand image and purchase intention:  

evidence from award winning mutual funds. The International Journal of Business and Finance  

Research. 8(2), 27-40. 

Wiji Nurhayat. (2019). Intip Strategi Bisnis Sariayu Indonesia Lawan Kompetitor. Retrived from 

Indotradingnews:https://news.indotrading.com/intip-strategi-bisnis-sari-ayu-indonesia-

lawan-para-kompetitor/ 

Wilson, J. (2010). Essentials of Business Research: a Guide to Doing Your Research Project. SAGE  

Publication. 

Wiyadi, W. & Ayunintyas, N.A. (2019). Product Aspects Marketing Effort and Purchase Intention.  

Humanities & Social Sciences Reviews, 7(3), 541-547 

Yohana. (2020). Pertarungan Industri Kosmetik dengan Budaya Indonesia. Retrieved from Market  

bisnis: https://yonulis.com/2020/03/22/pertarungan-industri-kosmetik-dengan-budaya-indonesia/ 

https://econpapers.repec.org/article/eeejbrese/
https://www.topbrand-award.com/top-brand-index/?tbi_find=sariayu
https://news.indotrading.com/intip-strategi-bisnis-sari-ayu-indonesia-
https://news.indotrading.com/intip-strategi-bisnis-sari-ayu-indonesia-


93 
 

Yu, M., Liu, F., Lee, Julie. & Soutar, G. (2018). The influence of negative publicity on brand  

equity: attribution, image, attitude and purchase intention. Journal of Product & Brand. 27(4),  

440-451. 

Yuniman Takwa. (2020). Indonesia Pasar Potensial Produk Kosmetik. Retrieved from  

Pelakubisnis.com: http://pelakubisnis.com/2020/02/indonesia-pasar-potensial-produk-kosmetik/ 

Zikmund, W. G., Babin, B. J., Carr, J. C., & Griffin, M. (2009). Business Research Methods  

Eighth Edition. South-Western College. 

http://pelakubisnis.com/2020/02/indonesia-pasar-potensial-produk-kosmetik/

