
xvii 

 

DAFTAR PUSTAKA 

Alten, S. R. (2011). Audio in media (Ninth ed.). Boston, USA: Wadsworth, 

Cengage Learning. 

Amyes, T., & Wyatt, H. (2005). Audio post production for television and film: An 

introduction to technology and techniques. Oxford, UK: Focal Press. 

Beauchamp, R. (2013). Designing sound for animation (Second ed.). Oxon, UK: 

Focal Press. 

Dakic, V. (2009). Sound Design for Film and Television. Munich, Germany: 

GRIN Publishing. 

Farnell, A. (2010). Designing sound. Cambridge, MA, UK: MIT Press. 

Gorne, T. (2019). The Emotional Impact of Sound: A Short Theory of Film Sound 

Design. EPiC Series in Technology, 1, 17–30. Retrieved from 

https://easychair.org/publications/open/xGwB 

Holman, T. (2010). Sound for film and television (Third ed.). Oxford, UK: Focal 

Press. 

McMahan, H. W. (2010). The television commercial: How to create and produce 

effective TV advertising. New York, USA: General Books. 



xviii 

 

Morris W.N. (1989) Theories of Mood. In: Mood. Springer Series in Social 

Psychology. Springer, New York, NY. https://doi.org/10.1007/978-1-

4612-3648-1_2 

Schwab, V. O. (2013). How to write a good advertisement. Whitefish, MT, New 

York: Literary Licensing. 

Scott-James, K. (2018). Sound design for moving image: From concept to 

realization. London, UK: Bloomsbury Academic. 

Sonnenschein, D. (2001). Sound design: The expressive power of music, voice, 

and sound effects in cinema. Studio City, California: Wiese. 

Wilmshurst, J., & Mackay, A. (1999). The Fundamentals of Advertising (Second 

ed.). New York, USA: Routledge. 

Winters, P. (2017). Sound design for low and no budget films. New York, USA: 

Routledge. 


	Skripsi_00000018369_David Ardyanto Nugroho_Bahan Upload
	DAFTAR PUSTAKA


