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LAMPIRAN

ENVIRONMENTAL KNOWLEDGE

KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 763

Baﬂleﬂ'g Test of Approx. Chi-Square 68.223

Sphericity df 15

Sig. .000

Anti-image Matrices
EK1 EK2 EK3 EK4 EK5 EK6

Anti-image Covariance  EK1 788 .020 -.096 .000 -122 -121
EK2 020 567 -101 054 -133 -.253
EK3 -.096 -101 751 -.042 -158 045
EK4 .000 054 -.042 536 -.219 -197
EK5 -122 -133 -158 -.219 493 012
EK6 -121 -.253 045 -197 012 503
Anti-image Correlation  EK1 8552 .030 -124 .000 -195 -191
EK2 030 7417 -154 097 -.252 -.475
EK3 -124 -154 833° -.067 -.260 074
EK4 .000 097 -.067 7478 -.426 -.380
EK5 -195 -.252 -.260 -.426 769° 024
EK6 -191 -.475 074 -.380 024 717

a. Measures of Sampling Adequacy(MSA)

Component
Matrix®

Component

! Reliability Statistics

EK1
EK2
EK3
EK4
EKS
EK6

586
730
600
758 .806 6
810
765

Cronbach's
Alpha N of ltems

Extraction Method:

Principal
Component
Analysis.

a. 1

components
extracted.
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