
88 
 

DAFTAR PUSTAKA 

 

Abiyyuansyah, F., & Irawan, A. (2019). Analisis Implementasi Strategi Content 

Marketing Dalam Meningkatkan Customer Engagement ( Studi pada 

Strategi Content Marketing Amstirdam Coffee Malang ). Analisis 

Implementasi Strategi Content Marketing Dalam Meningkatkan Customer 

Engagement ( Studi pada Strategi Content Marketing Amstirdam Coffee 

Malang ). 

Andrews, J. C., & Shimp, T. (2013). Advertising, Promotion, and Other Aspects 

of Integrated Marketing Communications. USA: Cengage Learning. 

Astari, L. (2021, April 30). Fame.grid.id. Retrieved from Grid.id: 

https://fame.grid.id/read/462674806/simak-lowongan-mitra-pengemudi-

shopee-food-jabodetabek-dan-di-luar-kota-daftar-online-di-sini?page=all 

Claesson, A., & Jonsson, A. (2017). The confusion of Content Marketing, A study 

to clarify the key dimensions of content marketing. 

George, A. L., & Bennett, A. (2005). Case studies and theory development in the 

social sciences. Cambridge: MIT Press. 

Ghozali, I. (2016). Aplikasi Analisis Multivariate dengan Program IBM SPSS. 

Semarang: Badan Penerbit Universitas Diponegoro. 

Gunelius, S. (2011). Minute Social Media Marketing. United States: McGraw-Hill 

Companies. 

Hallin, D. C., & Mancini, P. (2012). Comparing Media Systems: Three Models of 

Media and Politics. Cambridge: Cambridge University Press. 

Irwanto. (2017). Media Sosial Penguat Eksistemsi Budaya Populer. Jurnal Ilmu 

Komunikasi (JIKA) Vol. IV. 

Jayabuana, N. N. (2018, February 18). Bisnis. Retrieved from Bisnis.com: 

https://teknologi.bisnis.com/read/20180208/105/736127/shopee-perkuat-

basis-konsumen-milenial 

Karr, D. (2015). How to Map Your Content to Unpredictable Customer Journeys. 

California: Meltwater. 

Karr, D. (2016). How to Map Your Content to Unpredictable Customer Journeys. 

How to Map Your Content to Unpredictable Customer Journeys, 9. 

Kotler, P., & Amstrong, G. (2018). Principles of Marketing (17 ed.). Harlow: 

Pearson. 

Kotler, P., & Keller, K. L. (2016). Marketing Management. 15, 128. 



89 
 

Kotler, P., Kertajaya, H., & Setiawan, I. (2019). Marketing 4.0 : moving from 

traditional to digital. New Jersey: Wiley. 

Lieb, R. (2012). Content Marketing: Think Like a Publisher - How to Use Content 

to Market Online and in Social Media (Que Biz-Tech). Indianapolis: Que 

Publishing. 

Limandono, , J., & Dharmayanti, D. (2017). Pengaruh Content Marketing Dan 

Event Marketing Terhadap Customer Engagement Dengan Sosial Media 

Marketing Sebagai Variabel Moderasi Di Pakuwon City. 

Malhotra, N. K., Nunan, D., & Birks, D. F. (2017). Marketing Research An 

Applied Orientation (5 ed.). New Jersey: Pearson. 

Pertiwi, D., & Gusfa, H. (2018). Pengaruh Content Marketing terhadap 

Pembentukan Brand Awareness pada Kalbis Institute. 

Pulizzi, J. (2013). Epic Content Marketing: How to Tell a Different Story, Break 

through the Clutter, and Win More Customers by Marketing Less. United 

State: McGraw Hill. 

Rayana, U. (2020, September 15). Selular. Retrieved from Selular.id: 

https://selular.id/2020/09/meski-indonesia-salah-satu-pengguna-tiktok-

terbesar-bytedance-pilih-singapura-sebagai-sasaran-investasi/ 

Setyowati, D. (2021, Januari 28). Katadata. Retrieved from Katadata.co.id: 

https://katadata.co.id/desysetyowati/digital/601279c09f33d/peta-

persaingan-grabfood-dan-gofood-di-tengah-kehadiran-shopeefood 

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: 

Alfabeta. 

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta. 

Sugiyono. (2018). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta. 

Sulistiorini, T. (2020). Pengaruh Content Marketing terhadap Brand Awareness 

Sociolla (Studi Kasus pada Mahasiswa/i Universitas Negeri Jakarta). 

Taniredja, T., & Mustafidah, H. (2012). Penelitian Kuantitatif Sebuah Pengantar. 

Bandung: Alfabeta. 

Thoyibie, L. (2010). Psikologi Social Media. Psikologi Social Media. 

TikTok. (2020, Juni 19). Newsroom: Bagaimana TikTok Rekomendasikan Video 

#ForYou. Retrieved from Tiktok.com: https://newsroom.tiktok.com/in-

id/for-you-page 



90 
 

Unaradjan, D. D. (2013). Metode Penelitian Kuantitaif. Jakarta: Universitas 

Katolik Indonesia Atma Jaya. 

Wicaksono, M., & Seminari, M. (2016). Pengaruh Iklan Dan Word of Mouth 

Terhadap Brand Awareness Traveloka. Pengaruh Iklan Dan Word of 

Mouth Terhadap Brand Awareness Traveloka. 

Widiyanto, J. (2010). SPSS For WindowsSurakarta: BP-FKIP UMS. Surakarta: 

BP-FKIP UMS. 

Wong An Kee, A., & Yazdanifard, R. (2015). The Review of Content Marketing 

as a New Trend in Marketing Practices. The Review of Content Marketing 

as a New Trend in Marketing Practices, 8. 

Yang, S., Zhao, Y., & Ma, Y. (2019). Analysis of the Reasons and Development 

of Short Video Application——Taking Tik Tok as an Example. Analysis 

of the Reasons and Development of Short Video Application——Taking 

Tik Tok as an Example. 9th International Conference on Information and 

Social Science. 

 

 

 

 


	DAFTAR PUSTAKA

