
 

35 
 

DAFTAR PUSTAKA 

 

Ardela, F. (2019, Desember 5). finansialku.com. Retrieved from Fashion E-
Commerce Terbaik di Indonesia: https://www.finansialku.com/fashion-e-
commerce/ 

Chaffey, D., & Ellis-Chadwick, F. (2016). Digital Marketing Strategy, 
Implementation, and Practice. Slovakia: Pearson. 

Indonesia Ladang Subur E-Commerce. (2018). Retrieved from indonesiabaik.id: 
http://indonesiabaik.id/infografis/indonesia-ladang-subur-e-commerce 

Kotler, P., & Armstrong, G. (2017). Principles of Marketing. Inggris: Pearson. 

Krisabella, A. R. (2019, Maret 01). Persaingan Toko Online di Indonesia. Retrieved 
from cnbcindonesia.com: 
https://www.cnbcindonesia.com/tech/20190301150340-37-
58396/tokopedia-vs-bukalapak-vs-shopee-siapa-juaranya 

Maslen, A. (2009). Write to Sell: The Ultimate Guide to Great Copywriting. 
London: Marshall Cavendish. 

Mears, C. (2013, April 8). User Journeys - The Beginner's Guide. Retrieved from 
UX Mentor.me: https://uxmentor.me/user-journeys-beginners-guide/ 

Nugraheny, D. E. (2020, Agustus 12). Data Kependudukan 2020: Penduduk 
Indonesia. Retrieved from Kompas.com: 
https://nasional.kompas.com/read/2020/08/12/15261351/data-
kependudukan-2020-penduduk-indonesia-268583016-
jiwa?page=all#:~:text=JAKARTA%2C%20KOMPAS.com%20%2D%20
Kementerian,Juni%20sebanyak%20268.583.016%20jiwa. 

Siap Bangun Negara. (2018, Maret 12). E-Commerce dan Startup Indonesia: 
Primadona ASEAN. Retrieved from indonesiabaik.id: 
http://indonesiabaik.id/infografis/e-commerce-dan-startup-indonesia-
primadona-asean 

Soemanaraga. (2012). Strategic Marketing Communication. Jakarta: Alfabeta. 

WeAreSocialDigital 2017. (2018, Maret 9). Indonesia Ladang Subur E-Commerce. 
Retrieved from aptika.kominfo.go.id: 
https://aptika.kominfo.go.id/0803_indonesia-ladang-subur-e-
commerce_bp/ 

zalora.co.id. (2020). About Us. Retrieved from zalora.co.id: 
https://www.zalora.co.id/about/ 


