DAFTAR PUSTAKA

Aji, F. H. (2015). Analisa brand indentity terhadap brand awareness dan brand
satiscation brotherwood decoration surabaya. Jurnal Strategi Pemasaran,
1-10.

Aji, W. N. (2018). Aplikas Tik Tok Sebagai Media Pembelgjaran Bahasa dan
Sastra Indonesia. Pertemuan IImiah Bahasa dan Sastra Indonesia (PISBI),
1-10.

Anggito, A., & Setiawan, J. (2018). Metodologi penelitian kualitatif. Jawa Barat:
CV Jgak (Jgjak Publisher).

Anugerah, Y. (2020, Oktober 3). TikTok: Social Media Marketing Platform Paling
Hot & Trending 2021. From Meson Digta : https://meson-
digital.com/blog/soci al-medialtiktok-marketing-tips/

Bachdar, S. (2018, March 18). Mengapa influencer marketing lebih powerful. From
Marketeers:. https.//www.marketeers.com/mengapa-influencer-marketing-
|ebih-powerful/

Backaler, J. (2019). Digital influence: unleash the power of inluencer marketing to
accelerate your global business. Switzerland: Spinger International
Publishing.

Bohang, F. K. (2018, Juli 5). Tik Tok Punya 10 Juta Pengguna Aktif di Indonesia.
From Kompas: https://tekno.kompas.com/read/2018/07/05/09531027/tik-
tok-punya-10-juta-pengguna-aktif-di-indonesia

Brown, D. F. (2013). Influence marketing: how to create, manage, and measure
brand influencers in social media marketing. Indianapolis: IN: Que.
Chaffey, D., & Chadwick, F. E. (2019). Digital marketing: strategy,

implementation and practice (seventh edition). England: Pearson.

CNN Indonesia. (2019, November 11). Bimbel Konvensional di Tengah
‘Gempuran' Bimbel Online. From CNN Indonesia:
https://www.cnnindonesia.com/teknol 0gi/20191107205214-185-
446514/bimbel -konvensi onal -di-tengah-gempuran-bimbel -online

Xii



College Marketing Group. (2020, August 13). How To Win At TikTok Influencer

Marketing. From College Marketing Group:
https://collegemarketinggroup.com/bl og/how-to-win-at-tiktok-influencer-
marketing/

College Marketing Group. (2020, January 1). The Power of Influencer Marketing
with Today's Youth. Retrieved from College Marketing Group:
https:.//collegemarketinggroup.com/bl og/the-power-of -influencer-
marketing-with-todays-youth/

Creswell, J. W. (2014). Research design : qualitative, quantitative, and mixed
methods approaches 4th ed. CA: Sage Publication.

Dietrich, G., & Livingston, G. (2021). Marketing in the round: how to develop an
integrated marketing campaign in the digital era. USA: Bulk Press.

Eveling, L. W., & Handayani, F. (2018). Penggunaan digital influencer dalam
promosi produk (studi kasus akun instagram @bylizzieparra) (Vol. 1, Ser.
1). Ikatan Sarjana Komunikas Indonesia, 71-82.

Fitrah, M., & Luthfiyah. (2018). Metodologi penelitian: penelitian kualitatif,
tindakan kelas & studi kasus. Jawa Barat: CV Jegjak (Jgjak Publisher).

Glucksman, M. (2017). The Rise of Social Media Influencer Marketing on Lifestyle
Branding: A Case Study of Lucie Fink. Elon Journal of Undergraduate
Research in Communications, 77-87.

Influencer Marketing Hub. (2021, April 22). 100 Influencer Marketing Statisticsfor
2021. From Influencer Marketing Hub:
https://influencermarketi nghub.com/influencer-marketing-statistics/

Influencer Marketing Hub. (2021, Januari 3). TikTok Satistics - Revenue, Users &
Engagement Sats. From Influencer Marketing Hub:

https://influencermarketinghub.com/tiktok-stats/

Juli, G. (2020). Analisis strategi influencer marketing pada kampanye travel oka
epic sale 2019. Universitas Multimeda Nusantara.

Levin, A. (2020). Influencer marketing for brands. Stockholm: Apress Media.

Lynna. (2020, Mei 5). Statistik TikTok dan Instagram di 2020 yang Esensial untuk
Diketahui. From Kompasiana:

Xiii



https://www.kompasi ana.com/lynnal23/5eb12578d541df20740a6ce2/stati
stik-tiktok-dan-instagram-di-2020-yang-esensi al -untuk-diketahui ?page=all

Miller, D. (2020). Social media marketing: 3 books in one. Self-published.

Mou, J. B. (2020). Study on social media marketing campaign strategy - TikTok
and Instagram. International Journal of Marketing Research, 838-850.

Omar, B., & Dequan, W. (2020). Watch, Share or Create: The Influence of
Personality. International Journal of Interactive Mobile Technologies
(iJIM), 121-137.

Pusparisa, Y. (2020, Juni 30). Negara Pengguna TikTok Terbesar, Indonesia Bukan
yang Pertama. From Databoks Katadata:
https:.//databoks.katadata.co.id/datapublish/2020/07/06/negara-pengguna-
tiktok-terbesar-indonesia-bukan-yang-pertama

Ruangguru. (2021). Tentang Ruangguru. From Ruangguru:
https.//www.ruangguru.com/about-us

Rudlan, R. (2013). Kiat dan Srategi Kampanye Public Relation. Jakarta: PT
RajaGrafindo Persada.

Sugiyono. (2017). Metode penelitian kuantitatif, kualitatif, dan R&D. Bandung: CV
Alfabeta

Yin, R. K. (2015). Case study research: design and methods 5th ed. USA: SAGE
Publications.

Xiv



