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ADOPTION OF E-COMMERCE ACCEPTANCE USING THE 

TECHNOLOGY ACCEPTANCE MODEL (TAM)  

 CASE STUDIES LAZADA.CO.ID 

ABSTRACT 

By : Rafael Brian Anggie Tamtama 

This study aims to explain the effect of perceived enjoyment, perceived 

usefulness, perceived ease to use, trust, attitude towards using, and behavioral 

intention to use against actual usage in the adoption of e-commerce acceptance 

using the Technology Acceptance Model (TAM) that is implemented in the case 

of Lazada.co.id. 

Problems in this study are formulated to find out some interesting relations 

such as the relations between perceived enjoyment and attitude towards using, 

perceived usefulness and perceived ease to use, influence on the attitude towards 

using and behavioral intention to use, and finally, behavioral intention to use and 

actual usage in the adoption of e-commerce acceptance Lazada. 

Data is retrieved through questionnaire method using google form and 

obtained a total of 120 respondents who ever shopped online in lazada. Sampling 

technics that is applied here is simple random sampling. Validity and reliability 

tests are conducted to ensure that the data has met with the eligibility 

qualifications in some hypothesis testings using IBM SPSS Statistics program 

version 20. To solve the problems that are formulated, the testing is done by using 

structural equation modeling (SEM). Through this testing, is expected to provide 

insight empirically related to adoption of e-commerce acceptance Lazada.  

Results of tests performed indicate that the perceived enjoyment positive 

effect on the attitude towards using, perceived ease of use has positive influence 

on perceived usefulness and trust, perceived usefulness but not significant positive 

effect on the attitude towards using, trust but not significant positive effect on 

behavioral intention to use, attitude towards using a positive influence on 

behavioral intention to use, and behavioral intention to use a positive effect on 

actual usage in the adoption of e-commerce acceptance. 

 

 

Keywords: Technology Accpetance Model, Structural Equation Model, e-

commerce, Lazada 
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ADOPSI PENERIMAAN E-COMMERCE DENGAN 

PENDEKATAN TECHNOLOGY ACCEPTANCE MODEL (TAM) 

STUDI KASUS LAZADA.CO.ID 

ABSTRAK 

By : Rafael Brian Anggie Tamtama 

Studi ini bertujuan untuk menjelaskan pengaruh perceived enjoyment, 

perceived usefulness, perceived ease to use, trust, attitude towards using, dan 

behavioral intention to use terhadap actual usage dalam adopsi penerimaan e-

commerce dengan  Pendekatan Technology Acceptance Model (TAM) studi kasus 

Lazada.co.id.  

Rumusan masalah dalam penelitian ini adalah apakah  perceived 

enjoyment berpengaruh positif terhadap attitude towards using, apakah perceived 

usefulness dan perceived ease to use berpengaruh positif terhadap attitude towards 

using, apakah perceived ease to use berpengaruh positif terhadap perceived 

usefulness, apakah trust berpengaruh positif terhadap behavioral intention to use, 

apakah attitude towards using  berpengaruh positif terhadap behavioral intention 

to use, dan apakah behavioral intention to use berpengaruh positif terhadap actual 

usage dalam adopsi penerimaan e-commerce Lazada. 

Data diambil melalui metode kuesioner dengan bantuan google form dan 

diperoleh total 120 responden yang pernah berbelanja online di lazada. 

Pengambilan sampel menggunakan teknik random sampling. Uji validitas dan 

reliabilitas dilakukan untuk memastikan bahwa data memenuhi kualifikasi 

kelayakan dalam pengujian hipotesis dengan menggunakan program IBM SPSS 

Statistics 20. Untuk memecahkan permasalahan yang dirumuskan, pengujian 

dilakukan dengan menggunakan Structural Equation model (SEM). Melalui 

pengujian ini, diharapkan dapat memberikan pemahaman secara empiris berkaitan 

dengan proses adopsi penerimaan e-commerce Lazada. 

Hasil pengujian yang dilakukan mengindikasi bahwa perceived enjoyment 

berpengaruh positif terhadap attitude towards using, perceived ease of use 

berpengaruh positif terhadap perceived usefulness dan trust, perceived usefulness 

berpengaruh positif tetapi tidak siginifikan terhadap attitude towards using, trust 

berpengaruh positif tetapi tidak siginifikan terhadap behavioral intention to use, 

attitude towards using  berpengaruh positif terhadap behavioral intention to use, 

dan behavioral intention to use berpengaruh positif terhadap actual usage dalam 

adopsi penerimaan e-commerce. 

Kata kunci: Technology Accpetance Model, Structural Equation Model, e-

commerce, Lazada 
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