DAFTAR PUSTAKA

Adewuyi, E. O., & Adefemi, K. (2016). Behaviour Change Communication Using
Social Media: A Review . The International Journal of Communication and
Health.

Amoofah, S. N., & Dadzie, P. S. (2015). Social Media Use And Its Implication On
Child Behaviour: A Study of A Basic School In Ghana. International Journal
Of Social Media and Interactive Learning Environment, 49-62.

Andreasen, A. (2002). Marketing social marketing in the social change marketplace.
Journal of Public Policy & Marketing, 3—13.

Andreasen, A. R., & Kotler, P. (2009). Strategic Marketing For Non-Profit
Organizations 6th ed. New Jersey: Prentice Hall.

Anggito, A., & Setiawan, J. (2018). Metodologi Penelitian Kualitatif. Sukabumi: CV
Jejak.

Bidang, A. S. (2018). Proses Adaptasi Mahasiswa Perantauan Dalam Menghadapi
Gegar Budaya ( Kasus Adaptasi Mahasiswa Perantauan di
UniversitasMulawarman Samarinda). Ejournal llmu Komunikasi, 212-225.

Carrigan, M., & Dibb, S. (2013). Social Marketing Transformed: Kotler, Polonsky
and Hastings reflect on social marketing. European Journal of Marketing,
1376-1398.

Carvalho, H. C., & Mazzon, J. A. (2015). A Better Life Is Possible: The ultimate
purpose of social marketing. Journal of Social Marketing, 169-186.

Creswell, J. W. (2013). Qualitative inquiry and research design : choosing among
five approaches. United Kingdom: SAGE Publication Ltd.

Creswell, J. W. (2013). Research Design, Pendekatan Kualitatif, Kuantitatif.
Yogyakarta: Pustaka Pelajar.

Creswell, W. J., & Creswell, J. D. (2018). Research Design Qualitative, Quantitative,
and Mixed Method (5th ed.). California: SAGE Publications, Inc.

Dann, S. (2010). Redefining social marketing with contemporary commercial
marketing definitions. Journal of Business Research 63, 147-153.

Devinta, M. (2015). Fenomena Culture Shock (Gegar Budaya) Pada Mahasiswa
Perantauan di Yogyakarta. Jurnal Sosiologi, 12.

Devito, J. A. (2011). Komunikasi Antarmanusia. Tangerang: Karisma Publishing
Group.

Domegan, C., Collins, K., Stead, M., McHugh, P., & Hughes, T. (2013). Value co-
creation in social marketing: Functional or Fanciful? Journal of Social
Marketing, 239-256.

Ellsmoor, J. (2019, Juli 23). 77% Of People Want To Learn How To Live More
Sustainably. Diambil kembali dari Forbes:



https://www.forbes.com/sites/jamesellsmoor/2019/07/23/77-of-people-want-
to-learn-how-to-live-more-sustainably/?sh=2668044c2b01

Fatima. (2015). Analyzing The Impact of Social Media on Users. International
Journal of Computer Science Issues Vol 12 Issues 3.

Forbes Communications Council. (2020, August 21). 15 Tips For Building Quality
Marketing Campaigns On A Budget. Diambil kembali dari Forbes:
https://www.forbes.com/sites/forbescommunicationscouncil/2020/08/21/15-
tips-for-building-quality-marketing-campaigns-on-a-
budget/?sh=70e2070766ab

French, J., & Gordon, R. (2019). Strategic social marketing: for behaviour and social
change. Sage.

Fuchs, C. (2014). Social Media A Critical Introduction. Los Angeles: SAGE
Publication, Ltd.

Gordon, R., & Oades, L. G. (2017). Social marketing of Well-Being. Journal of Well-
being, recovery and mental health, 311-323.

Gudykunts, W. B., & Kim, Y. Y. (2003). Communicating with Stranger Edition 4.
USA: Mc-Graw Hill Companies, Inc.

Hadawiah. (2019). Fenomena (Gegar Budaya) Pada Mahasiswa Perantauan Di
Universitas Muslim Indonesia. Al-Munzir , Vol. 12. No. 1.

Junaedi, F. (2011). Komunikasi 2.0: Teoritisasi dan Implikasi. Yogyakarta: Aspikom.

Kim, Y. Y. (2001). Becoming Intercultural: An Integrative Communication Theory
and Cross-Cultural Adaptation. USA: Sage Publication.

Korda, H., & Itani, Z. (2013). Harnessing Social Media for Health Promotion and
Behaviour Change. Journal of Health and Promotion Practice, 15-23.

Kotler, P., & Lee, N. (2008). Social Marketing Influencing Behaviours . SAGE
Publications.

Kriyantono, R. (2020). Teknik Praktis Riset Komunikasi Kuantitatif dan Kualitatif
(2nd ed.). Jakarta: PRENADAMEDIA GROUP.

Laranjo, L., Arguel, A., Neves, A. L., Gallagher, A. M., Kaplan, R., Mortimer, N., et
al. (2015). The Influence of Social Networking Sites on Health Behaviour
Change: a systematic review and metaanalysis. Journal of the American
Medical Informatics Association, 243-256.

Lee, N. R., & Kaotler, P. (2011). Social Marketing :Influencing Behaviors for Good.
United State: SAGE Publication Inc.

Lefebvre, C. R. (2013). Social marketing and social change: Strategies and Tools for
Improving Health, Well-Being, and The Environment. Journal of Social
Marketing, 54-72.

Lefebvre, R. C. (2011). An Integrative Model For Social Marketing. Journal Of
Social Marketing, 54-72.

Liliweri, A. (2011). Gatra-gatra Komunikasi Antarbudaya. Yogyakarta: Pustaka
Pelajar.



Lindridge, A; MacAskill, S; Gnich, W; Eadie, D; Holme, 1. (2013). Applying an
ecological model to social marketing communications. European Journal of
Marketing, 1399-1420.

Luthfiana, I. I., & Kania, D. (2014). Pengaruh Komunikasi Pemasaran Sosial
Terhadap Brand Awareness Ombudsman Republik Indonesia. Journal
Communication Spectrum.

Marr. (2012). A History Of The World. Macmillan.

Mayasari, I., & Sumadyo, B. (2018). Culture Shock ( Gegar Budaya) Penutur Jawa
dan Jakarta. Jurnal Lentera, 1(2), 7-20.

Moorhead, S. A., Hazlett, D., Harrison, L., Carroll, J., Irwin, A., Hoving, C., et al.
(2013). A New Dimension of Health Care: Systematic Review of The Uses,
Benefits, and Limitations of Social Media for Health Communication. Journal
of Medical Internet Research.

Mulyana, D. (2011). Komunikasi Lintasbudaya. Bandung: PT Remaja Rosdakarya.

Nasrullah, R. (2015). Media Sosial (Perspektif Komunikasi, Budaya, dan
Sosioteknologi). Jakarta: Simbiosa Rekatama Media.

Nurkholis. (2013). Pendidikan Dalam Upaya Memajukan Teknologi. Jurnal
Kependidikan, Vol 1 No 1.

Pang, B., & Kubacki, K. (2015). The four Es of social marketing: Ethicality,
expensiveness, exaggeration and effectiveness. Journal of Social Marketing,
83-99.

PPI Prancis. (2021). Sejarah PPI Prancis. Dipetik Mei 2, 2021, dari PPI Prancis:
http://www.prancis.ppi.id/profil/tentang-ppi-prancis/sejarah-ppi-prancis/

Puspita, Y. (2015). Pemanfaatan New Media dalam Memudahkan Komunikasi dan
Transaksi Pelacur Gay . Jurnal Pekommas .

Putra, I. P. (2021, Februari 05). Keren! Prancis Subsidi Biaya Kuliah Mahasiswa
Internasional Hingga 97%. Dipetik Mei 2, 2021, dari Medcom.ld:
https://www.medcom.id/pendidikan/news-pendidikan/yKXDWq0K-keren-
prancis-subsidi-biaya-kuliah-mahasiswa-internasional-hingga-
97?__cf _chl_jschl_tk_

Quick, K. (2015). The French Economy: An Examination of Competition and
Regulation. University Honors Theses, 5-6.

Raco, C. (2010). Metode Penelitian Kualitatif. Jakarta: Grasindo.

RES. (2018, Agustus 4). Jumlah Pelajar Indonesia yang Sekolah Ke Luar Negeri
Meningkat. Dipetik Mei 1, 2021, dari Kabar.com: https://kabar6.com/jumlah-
pelajar-indonesia-yang-sekolah-ke-luar-negeri-meningkat/

Suardi. (2014). Culture Shock (Analysis Culture Shock Bagi Mahasiswa Baru di Kota
Makassar). Jurnal Universitas Muhammadiyah Makassar, 54.

Susanti, A. (2016, Juni 07). Alasan Pilih Prancis Sebagai Tujuan Studi. Dipetik Mei
2, 2021, dari news.okezone.com:
https://news.okezone.com/read/2016/06/06/65/1407537/alasan-pilih-prancis-
sebagai-tujuan-studi



Syahbani, F. (2015, Maret 4). Gaya Komunikasi Negara Perancis. Dipetik Mei 2,
2021, dari prezi.com: https://prezi.com/gx62s-f_ay g/gaya-komunikasi-
negara-perancis/

Taylor, H. (2012). Social Media for Social Change. Using The Internet to Tackle
Intolerance. Institute for Strategic Dialogue.

Thackeray, R., Neiger, B., & Keller, H. (2012). Integrating Social Media and Social
Marketing A Four Step Process. Journal of Health Promotuon Practice, 165-
168.

Utami, L. S. (2015). Teori-Teori Adaptasi Antar Budaya. Jurnal Komunikasi , 180 -
197.

Venus, A. (2018). Manajemen Kampanye Panduan Teoritis Dan Praktis Dalam
Mengefektifkan Kampanye Komunikasi Publik Edisi Revisi. Bandung:
Simbiosa Rekatama Media.

Wettstein, D., & Suggs, L. S. (2016). Is it social marketing? The Benchmark meet the
social marketing indicator. Journal of Social Marketing, 2-17.

Winaryati, E. (2017). ACTION RESEARCH dalam PENDIDIKAN (Antara Teori dan
Praktik). Semarang: Penerbit UNIMUS PRESS.

Winkleman, M. (1994). Cultural Shock. Journal of Counseling and Development,
212-218.

Woloch , I., Wright, G., Elkins , T. H., Popkin, J. D., Bachrach, B. S., Fournier , G.,
et al. (2021, April 28). France. Encyclopedia Britannica. Dipetik Mei 2, 2021,
dari britannica.com: https://www.britannica.com/place/France

Woulandari, S., C, Q. N., & Nugroho, D. R. (2019). PENGARUH KAMPANYE
KOMUNIKASI PADA GERAKAN “BOGOH KA BOGOR" TERHADAP
PERUBAHAN SIKAP MASYARAKAT (STUDI KASUS KECAMATAN
BOGOR TENGAH). JURNAL APIK, 35-36.

WWE. (n.d). Tentang Kami. Diambil kembali dari WWF Indonesia:
https://www.wwf.id/sejarah

Yani, W. O. (2020). Perilaku Komunikasi Gegar Budaya Pada Mahasiswa Asal
Indonesia yang Studi di Jerman. Jurnal llmu Komunikasi, 12-34.

Yayasan WWF Indonesia. (2019). Laporan Tahunan. Diambil kembali dari WWF
Indonesia: https://www.wwf.id/laporan-tahunan

Yin, R. K. (2014). Case Study Research: Design and Methods (5th ed.). California:
SAGE Publications.

Yin, R. K. (2018). Case Study Research and Applications: Design and Method. Los
Angeles: Sage.



