
 

105 

DAFTAR PUSTAKA 

 BUKU 

Alexander, B. (2011). The new digital storytelling: creating narratives with new media. 
Praeger. 

Anderson, D. (2019). Storytelling: Manipulation of the Audience - Learn How to 
Skyrocket Your Personal Brand and Online Business Using the Power of Social 
Media Marketing, Including Instagram, Facebook and YouTube. Amazon Digital 
Services LLC. https://www.amazon.com/Storytelling-Manipulation-Skyrocket-
Marketing-Including-ebook/dp/B07SQ7R2B5 

Berchetti, L., & Borzaga, C. (Eds.). (2010). The Economics of Social Responsibility: 
The world of social enterprises (pp. 7–8). Routledge. (Original work published 
2010) 

Borzaga, C., & Defourny, J. (2004). The emergence of social enterprise. Routledge. 
Chaffey, D., & Ellis-Chadwick, F. (2016). Digital Marketing: Strategy, 

Implementation, and Practice (6th ed.). Harlow, England New York Pearson. 
Creswell, J. W. (2013). Qualitative inquiry & research design: choosing among five 

approaches (3rd ed.). Sage Publications. 
Creswell, J. W., & Creswell, J. D. (2018). Research Design: Qualitative, Quantitative, 

and Mixed Methods Approaches (5th ed.). Sage Publications, Inc. 
Creswell, J. W., & Poth, C. N. (2018). Qualitative inquiry & research design: Choosing 

among five approaches (4th ed.). Sage Publications. 
David, F. R. (2011). Strategic Management: Concepts and Cases (13th ed.). Prentice 

Hall. 
Fog, K., Budzt, C., Munch, P., & Blanchette, S. (2010). Storytelling: Branding in 

Practice (2nd ed.). Springer. 
Lecinski, J. (2011). Winning the Zero Moment of Truth. Google Inc. 

https://www.thinkwithgoogle.com/future-of-marketing/emerging-
technology/2011-winning-zmot-ebook/ 

Pulizzi, J. (2014). Epic Content Marketing: How to Tell a Different Story, Break 
Through the Clutter, and Win More Customers by Marketing Less. McGraw-Hill 
Education. 

Social Enterprise Alliance. (2010). Succeeding at Social Enterprise: Hard-won 
Lessons for Nonprofits and Social Entrepreneurs. Jossey-Bass. 

Wheelen, T. L., & Hunger, J. D. (2012). Strategic Management and Business Policy: 
Achieving Sustainability (13th ed.). Prentice Hall. 

Yin, Robert K. (2021). Studi Kasus: Desain dan Metode. PT. Rajagrafindo Persada. 
 
 



 

106 

 JURNAL 

Agustina, T. S. (2020). Storytelling Sebagai Strategi Bisnis Sosial Start-Up Ojek Syar’i 
Berbasis Aplikasi di Surabaya. INOBIS: Jurnal Inovasi Bisnis Dan Manajemen 
Indonesia, 3(4), 448–460. https://doi.org/10.31842/jurnalinobis.v3i4.150 

Chautard, T., & Collin-Lachaud, I. (2019). Introducing the storytelling analysis 
methodology in marketing: Principles, contributions and implementation. 
Recherche et Applications En Marketing (English Edition), 34(3), 27–46. 
https://doi.org/10.1177/2051570719841225 

Doherty, B., Haugh, H., & Lyon, F. (2014). Social Enterprises as Hybrid Organizations: 
A Review and Research Agenda. International Journal of Management Reviews, 
16(4), 417–436. https://doi.org/10.1111/ijmr.12028 

Granata, G., & Scozzese, G. (2019). The Actions of e-Branding and Content Marketing 
to Improve Consumer Relationships. European Scientific Journal ESJ, 15(1). 
https://doi.org/10.19044/esj.2019.v15n1p58 

Lindawati, L. (2019). Kekuatan Cerita dalam Bisnis Sosial (Sociopreneur is A 
Storyteller). Jurnal Studi Pemuda, 7(2), 100. 
https://doi.org/10.22146/studipemudaugm.39643 

Lumpkin, G. T., Moss, T. W., Gras, D. M., Kato, S., & Amezcua, A. S. (2011). 
Entrepreneurial processes in social contexts: how are they different, if at all? 
Small Business Economics, 40(3), 761–783. https://doi.org/10.1007/s11187-011-
9399-3 

Nassaji, H. (2015). Qualitative and descriptive research: Data type versus data analysis. 
Language Teaching Research, 19(2), 129–132. 
https://doi.org/10.1177/1362168815572747 

Pan, L.-Y., & Chen, K.-H. (2019). A Study on the Effect of Storytelling Marketing on 
Brand Image, Perceived Quality, and Purchase Intention in Ecotourism. Ekoloji, 
28(107), 705–712. http://www.ekolojidergisi.com/download/a-study-on-the-
effect-of-storytelling-marketing-on-brand-image-perceived-quality-and-
purchase-5686.pdf 

Pulizzi, J. (2012). The Rise of Storytelling as the New Marketing. Publishing Research 
Quarterly, 28(2), 116–123. https://doi.org/10.1007/s12109-012-9264-5 

Santos, F. M. (2012). A Positive Theory of Social Entrepreneurship. Journal of 
Business Ethics, 111(3), 335–351. https://doi.org/10.1007/s10551-012-1413-4 

Segui, C. M. (2014). Brand Storytelling – Origins & Changes [Final Degree Research 
Paper]. https://dadun.unav.edu/handle/10171/39477 

Sumi, K. (2010). Learning story marketing through practical experience of story 
creation system. In R. Aylett, M. Y. Lim, S. Louchart, P. Petta, & M. Riedl. 
(Eds.), Interactive storytelling: Third Joint Conference on Interactive Digital 
Storytelling, ICIDS 2010, Edinburgh, UK, November 1-3, 2010: proceedings (pp. 
98-110). Springer. 



 

107 

Vu, T. T., & Siiri, M. (2014). Storytelling Marketing and its impact on Developing 
Company Brand Identity [Bachelor’s Thesis]. 
https://core.ac.uk/download/pdf/38111627.pdf 

 DIGITAL 

Ames, C. (2018, June 14). Storytelling Is the Best Bridge Between Customers and 
Solutions. Emotive Brand. https://www.emotivebrand.com/storytelling/ 

Badan Restorasi Gambut dan Mangrove. (2020). Tentang BRGM. BRGM Indonesia. 
https://brg.go.id/tentang-brgm/ 

Chong, K. (2017, January 20). Millennials and the Rising Demand for Corporate 
Social Responsibility. California Management Review. 
https://cmr.berkeley.edu/2017/01/millennials-and-csr/ 

Du Anyam. (2020a). Dampak Lingkungan. Du Anyam. https://duanyam.com/purun-
in-the-peatlands-address-global-climate-change-issue-2/ 

Du Anyam. (2020b). Social Impact Report. Du Anyam. 
https://duanyam.com/en/social-impact-report-2/ 

Du Anyam. (2020c, October 20). Travel to South Kalimantan: Women Artisans as 
Global Changemakers. Du Anyam. https://duanyam.com/fight-global-climate-
change-and-carbon-emission/ 

Du Anyam. (2020d, November 15). Peduli Gambut dengan Anyaman Purun & Buku 
Cerita Anak. Du Anyam. https://duanyam.com/jaga-kelestarian-lahan-gambut-
indonesia/ 

Du Anyam [@duanyam]. (2020e, June 9). Indonesia merupakan bagian dari negara 
pemilik lahan gambut tropis terbesar di dunia, maka dari itu jangan sampai kita 
tidak tahu [Photo]. Instagram. 
https://www.instagram.com/p/CBNHGoQgyKY/?utm_source=ig_web_copy_lin
k  

Du Anyam [@duanyam]. (2021, March 1). Purun, Kearifan Lokal yang Semakin 
Tergerus Jaman Purun tumbuh subur di lahan gambut dan menjadi salah satu 
sumber penghasilan masyarakat [Video]. Instagram. 
https://www.instagram.com/tv/CL4EcKdA-vX/ 

Handley, A., & Beets, L. M. (2020). 11th Annual B2B Content Marketing 
Benchmarks, Budgets, and Trends: Insights for 2021 Report. In Content 
Marketing Institute. Content Marketing Institute, MarketingProfs, ON24. 
https://contentmarketinginstitute.com/2020/09/b2b-industry-benchmarks-
budgets-trends-research/ 

Ho, R. (n.d.). The Power of Storytelling for Social Businesses. Concious Magazine. 
Retrieved May 6, 2021, from https://consciousmagazine.co/the-power-of-
storytelling-for-social-businesses/ 

Linn, M. (2011). How Content Influences the Purchasing Process. In Content 
Marketing Institute. Content Marketing Institute. 



 

108 

https://contentmarketinginstitute.com/2017/07/content-influences-purchasing-
research/ 

Miller, J. (2017, December 4). The Rise of Storytelling in Marketing – as told by 
LinkedIn data. Linkedin.Com; LinkedIn. https://business.linkedin.com/en-
uk/marketing-solutions/blog/posts/content-marketing/2017/The-Rise-of-
Storytelling-in-Marketing-as-told-by-LinkedIn-data 

Rose, R. (2016, October 27). New Framework for Strategic Content Marketing. 
Content Marketing Institute. 
https://contentmarketinginstitute.com/2016/10/content-marketing-framework-
profitable/ 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 


