[@10se)

Hak cipta dan penggunaan kembali:

Lisensi in1i mengizinkan setiap orang untuk menggubah,
memperbaiki, dan membuat ciptaan turunan bukan untuk
kepentingan komersial, selama anda mencantumkan nama
penulis dan melisensikan ciptaan turunan dengan syarat
yang serupa dengan ciptaan asli.

Copyright and reuse:

This license lets you remix, tweak, and build upon work
non-commercially, as long as you credit the origin creator
and license it on your new creations under the identical
terms.

Team project ©2017
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP



DAFTAR PUSTAKA

Airey, David. Logo Design Love. USA: New Riders, 2010.
Ferrel, O.C. Business. New York: McGraw Hill, 2008.

Halvorsen, Francine. The Food and Cooking of China. Canada: John Wiley & Sons,
Inc., 1996.

Kaputa, Catherine. You Are A Brand. Jakarta: Gagas Media, 2011.
Kittler, Pamela G. and Kathryn P. Sucher. Cultural Foods. USA: Wadsworth, 2000.

Knapp, Ronald G. China’s Living Houses (Folk Beliefs, Symbols, and Household
Ornamentation). Canada: University of Hawai Press, 1999.

Kotier, Philip. et. al. Principles of Marketing. Singapore: Prentice Hall, 2009.

Lee, Geok Boi. Classic Asian Noodles. Singapore: Marshall Cavendish, 2007.

Lauer, David A. Design Basics. USA: Wadsworth, 2008.

Malamed, Connie. Visual Language for Designers. USA: Rockport Publishers, 2009.
Nugroho, Eko. Teori Warna. Yogyakarta: ANDI, 2008.

Rustan, Surianto. Mendesain Logo. Jakarta: PT Gramedia Pustaka Utama, 2009.

Sulistyono, Hery. “Perancangan Identitas Visual Pasar Kapasan Baru”. Program
Pascasarjana. Kampus ITS Sukolilo. Surabaya

Tan, Mely G., “Chinese Dietary Culture in Indonesian Urban Society,” The
Globalization of Chinese Food, eds. David Y.H. Wu and Sidney C.H. Cheung.
Great Britain: Curzon Press, 2002.

Wheeler, Alina. 2009. Designing Brand Identity, third edition. Canada : John Wiley
& Sons.

93
Perancangan Identitas.., Dea Adeline, FSD UMN, 2013





