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STRATEGI INTERACTIVE MARKETING COMMUNICATIONS
DALAM MEMBANGUN BRAND LOYALTY MISTER POTATO:
Studi Kasus pada Program Inggris Gratis
Periode Mei-Desember 2014

Jessy Selasih
11140110005

ABSTRAK

Penelitian ini membahas mengenai strategi Mister Potato dalam
meningkatkan brand loyalty. Pertumbuhan industri makanan ringan yang semakin
meningkat di Indonesia membuat Mister Potato menyadari bahwa pemanfaatan
media online yang interaktif kini penting dalam mengembangkan bisnisnya.
Melalui Program Inggris Gratis, brand asal Malaysia ini, didukung oleh konsultan
brand communication berupaya mencapai tujuannya. Salah satunya membangun
brand loyalty konsumen strategi marketing communications yang tepat.

Konsep dalam penelitian ini meliputi komunikasi, internet marketing,
interactive marketing communications, brand, serta brand loyalty. Penelitian ini
menggunakan jenis pendekatan kualitatif yang bersifat deskriptif dengan metode
penelitian studi kasus. Sementara itu teknik pengumpulan data yang digunakan
adalah dengan wawancara mendalam, studi dokumen, serta materi audio-visual.

Hasil penelitian menunjukkan bahwa perencanaan strategi program Inggris
Gratis dilakukan oleh Mister Potato, dalam hal ini PT Pacific Food Indonesia,
juga konsultan brand communicationnya, Yluva Brand Communication. Strategi
yang dilakukan oleh Mister Potato berdasarkan strategi oleh Chaffey dkk.,
meliputi menentukan peluang online, memilih pendekatan strategis, implementasi
secara online, dan profiling konsumen, monitor, serta improve. Pendekatan
strategis yang digunakan untuk meraih objektif, terdiri dari online value
proposition strategy, online targeted reach strategy, dan offline sales impact
strategy. Perencanaan tersebut dilaksanakan dengan baik, akan tetapi butuh
evaluasi yang lebih mendalam pada bagian profiling dan monitoring.

Kata Kunci: Brand, Brand Loyalty, Interactive Marketing Communications,
Strategi Marketing Communications
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INTERACTIVE MARKETING COMMUNICATIONS STRATEGY
IN BUILDING BRAND LOYALTY OF MISTER POTATO:
Case Study of Inggris Gratis Program
May-December 2014 Period

Jessy Selasih
11140110005

ABSTRACT

This research studies about Mister Potato’s Interactive marketing
communications strategy to build brand loyalty of the brand. While the growth of
snack industry is picking up, Mister Potato realize that using online media is now
important in developing their business. Through Inggris Gratis program, this
Malaysian brand, supported by their brand communication consultant tried to
reach their objectives. One of them is to build brand loyalty by applying exact
online strategy.

The concepts in this research are communication, internet marketing,
interactive marketing communications, brand, and brand loyalty. This research
uses a qualitative descriptive approach, with case study research method.
Collecting data technique used are indepth interview, document study, and audio-
visual materials.

The result shows that the strategy Inggris Gratis program planned by
Mister Potato, in this case PT Pacific Food Indonesia, and their brand
communication consultant, Yluva Brand Communication. The strategy used in
Chaffey’s internet marketing strategy are defining the online opportunity,
selecting the strategic approach, and delivering results online that include
costumer profiling, monitoring, and improving. The strategic approaches used to
reach objectives are online value proposition strategy, online targeted reach
strategy, and offline sales impact strategy. The strategy is developed well,
although still need deeper evaluation in profiling and monitoring.

Keywords: Brand, Brand Loyalty, Interactive Marketing Communications,
Strategi Marketing Communications
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