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Sumber gambar  

citroen: http://www.france-cotation.fr/images/articles/logo%20citroen.png 

nokia : http://www.tech-talk.eu/wp-content/uploads/2012/08/Nokia-Logo.jpg 

Ford : Sumber: www.logostage.com 

Charmcitycupcake : 

http://s3.amazonaws.com/theknot.ats.CompanyPhotos/b6f9af48-44fd-4873-af98-

ff2dde02b5ce 

www.sprinkles.com 

BCA : nashoriws.wordpress.com 

McDonalds : www.siapalagi.com 

Shell : www.equipmentworld.com/files/2013/03/shell-logo.jpg 

Mercedes Benz : upload.wikipedia.org/wikipedia/nah/c/c2/Mercedes-

Benz_logo.gif 
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