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ABSTRAK

Oleh: Amnah Widyastuti (Public Relations 2012)

Penelitian kualitatif ini dilatarbelakangi oleh sebuah fenomena di mana
pertumbuhan pariwisata di Indonesia sedang mengalami pertumbuhan yang sangat
baik. Lubana Sengkol Outbound sebagai tempat wisata outbound yang masih
terbilang baru, mampu menyerap banyak pengunjung. Dalam hal ini, Integrated
Marketing Communications (IMC) dilihat sebagai salah satu cara untuk mencapai
hasil tersebut. Penelitian ini bertujuan untuk mengetahui bagaimana strategi IMC
yang dilakukan oleh Lubana Sengkol Outbound dalam menarik minat
pengunjung. Penelitian ini bersifat deskriptif dengan menggunakan kerangka
model perencanaan Belch & Belch (2009). Data diperoleh dari hasil wawancara
dengan pihak internal yaitu Marketing Manager Lubana Sengkol Outbound dan
eksternal yaitu praktisi pariwisata. Hasil penelitian ini menunjukan bahwa
Lubana Sengkol Outbound telah memanfaatkan berbagai kanal komunkasi secara
bersinergi sesuai dengan kebutuhan dan kemampuan. Namun, hal ini belum
dijalankan secara maksimal apabila melihat adanya beberapa kanal komunikasi
yang belum dimanfaatkan secara maksimal.

Kata Kunci : Strategi Pemasaran, Komunikasi, Integrated Marketing
Communication (IMC), Lubana Sengkol Outbound.
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ABSTRACT

By: Amnah Widyastuti (Public Relations 2012)

The qualitative research was motivated by a phenomenon in which the growth of
tourism in Indonesia is experiencing excellent growth. Lubana Sengkol Outbound
as the outbound tourism is still relatively new, is able to absorb a lot of visitors. In
this case, Integrated Marketing Communications (IMC) is seen as one way to
achieve that result. This study aims to determine how the strategy undertaken by
the IMC Lubana Sengkol Outbound in attracting visitors. This is a descriptive
study using a model planning framework Belch & Belch (2009). Data were
obtained from interviews with the internal Marketing Manager Lubana Outbound
Sengkol and external tourism practitioners. These results indicate that the Lubana
Sengkol Outbound been utilizing a variety of personal communication channels
synergistically according to the needs and abilities. However, this has not yet run
its full potential when they see their multiple communications channels is not
fully utilized.

Keywords: Marketing Strategy, Communications, Integrated Marketing
Communication (IMC), Lubana Sengkol Outbound.
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