[@0Ee)

Hak cipta dan penggunaan kembali:

Lisensi ini mengizinkan setiap orang untuk menggubah,
memperbaiki, dan membuat ciptaan turunan bukan untuk
kepentingan komersial, selama anda mencantumkan nama
penulis dan melisensikan ciptaan turunan dengan syarat
yang serupa dengan ciptaan asli.

Copyright and reuse:

This license lets you remix, tweak, and build upon work
non-commercially, as long as you credit the origin creator
and license it on your new creations under the identical
terms.

Perpustakaan Univeristas Multimedia Nusantara



DAFTAR PUSTAKA
APJIL (2018). Penetrasi & Perilaku Pengguna Internet Indonesia. Survey.

Ayuningtyas, P. (2017). Indonesian Fan Girls’ Perception towards Soft
Masculinity as Represented By K-pop Male Idols. Lingua Cultura, 11(1), 53-57.

Blumler, J.G. dan E.Katz. (1974). The Uses of Mass Communication: Current

Prespektives on Gratification Research. Beverly Hills: Sage Publications.

Cummings, C. (17 April 2016). Infographic: 72% of Spotify Listeners Are
Millennials. Here’s How They Use the Service. Retrieved December, 2021,

from http://www.adweek.com/brand-marketing/infographic-

whatmarketers-need-know-about-millennials-music-habits-170869/#/

Eriyanto. (2002). ANALISIS FRAMING: Konstruksi, Ideologi, dan Politik Media.
Yogyakarta: LKis Yogyakarta.

Fadilah, E., Yudhapramesti, P., & Aristi, N. (2017). Podcast sebagai Alternatif
Distribusi  Konten Audio. Jurnal Kajian Jurnalisme, 1(1). doi:

10.24198/kj.v111.10562

Geoghegan, M. W., & Klass, D. (2007). Podcast Solutions The Complete Guide to
Audio and Video Podcasting. Berkeley, CA: Apress, Inc.

Hammersley, B. (2004). Why Online Radio Is Booming. Retrieved November 12,
2019, from
https://www.theguardian.com/media/2004/feb/12/broadcasting.digitalmedi

a
Howard, K. (2006). Korean Pop Music: Riding the Wave. Kent: Global Oriental.
Ishwana, L. (2011). Jurnalisme Dasar. Jakarta: Penerbit Buku Kompas.

Itulua-Abumere, F. (2013). Understanding Men and Masculinity in Modern
Society. Open Journal of Social Science Research, 1(2), 42.
https://doi.org/10.12966/0jssr.05.05.2013

58
Podcast TAB K-Pop: Soft Masculinity di Indonesia, Refina Jasmine Herdeta,
Universitas Multimedia Nusantara



Jung, S. (2011). Korean masculinities and transcultural consumption: Yonsama,

Rain, Oldboy, K-Pop idols (Vol.1). Hong Kong University Press.

Kim, Y. (2021). K-pop kembali cetak rekor dengan 7,5 milyar Tweet. Retrieved
December 14, 2021 from
https://blog.twitter.com/in _id/topics/insights/2021/kpop-kembali-cetak-

rekor-dengan-7-5-milyar-tweet

Leung, S. (2012). Catching the K-Pop Wave: Globality in the Production,
Distribution, and Consumption of South Korean Popular Music. Digital
window, vassar. Retrieved November, 2019 from

http://digitalwindow.vassar.edu/cgi/viewcontent.cgi?article=1151&context

=senior_capstone

Louie, K. (2012). Popular Culture and Masculinity Ideals in East Asia, with Special
Reference to China. The Journal of Asian Studies, 71(4), 929-943.
https://doi.org/10.1017/S0021911812001234

Masdlow, A. H. (1970). Motivation and Personality (Ed. 2). New York: Harper &

Row.

Masduki, & Suffatni, R. (2001). Jurnalistik radio: menata profesionalisme reporter

dan penyiar. Yogyakarta: Lembaga Kajian Islam dan Sosial (LKIS).

Muslimin, K. (2019). Jurnalistik Dasar: Jurus Jitu Menulis Berita, Feature,
Biografi, Artikel Populer, dan Editorial. Yogyakarta: UNISNU PRESS.

Nurhadi, Z. F. (2018). Model Komunikasi Sosial Laki-Laki Feminim. Jurnal [Imu
Komunikasi, 16(3), 10. https://doi.org/10.31315/jik.v1613.3208

Oramahi, H. A. (2012). Jurnalistik Radio: Kiat Menulis Berita Radio. Jakarta:
Penerbit Erlangga.

Pujisatuti, T. (2014) Peran Orang Tua dalam Pembentukan Identitas Gender Anak,
Syt’ar, 12(1).

59
Podcast TAB K-Pop: Soft Masculinity di Indonesia, Refina Jasmine Herdeta,
Universitas Multimedia Nusantara



Sayson, S. (2021). BTS's 4-day '"Permission To Dance On Stage - LA' concert
grossed over ~$33M, the biggest U.S. Billboard boxscore in 18 years.
Retrieved December 5, 2021, from

https://www.allkpop.com/article/2021/12/btss-4-day-permission-to-dance-

on-stage-la-concert-grossed-over-33m-the-biggest-us-billboard-boxscore-

in-18-years
Siahaan, R. A. (2015). Jurnalistik Suara: Jurnalistik Radio untuk Profesi dan
Pengembangan Diri. Tangerang: PT Matana Publishing Utama.

Starykey, G. & Crisell, A. (2009). Radio Journalism. Sage Publications.

Suryani, N. P. E. (2014). KOREAN WAVE SEBAGAI INSTRUMEN SOFT POWER
UNTUK MEMPEROLEH KEUNTUNGAN EKONOMI KOREA SELATAN.
GLOBAL, 16 (1),

The New Audio: Reaching the Spotify Listener in Indonesia. (2019, November 2).

Retrieved December 7, 2019, from https://www.spotifyforbrands.com/ar-

BH/news/the-new-audio-reaching-the-spotify-listener-in-indonesia.

Thussu, D.K. (2007). Media on the Move: Global Flow and Contra-Flow. New
York: Routledge.

Infografis "2021 Kpop TikTok": Indonesia Jadi Market Penghasil Konten Seputar
Kpop Terbanyak di TikTok (2021, November 21). Retrieved December 10,

2021, from  https://newsroom.tiktok.com/in-id/indonesia-jadi-market-

penghasil-konten-seputar-kpop-terbanyak-di-tiktok

West, R. & Turner, L.H. (2008). Pengantar Teori Komunikasi: Analisis dan
Aplikasi. Jakarta: Salemba Humanika.

Xiaolong (2021). Drastic Change in Korean Male Prototypes: the "flower boys".
Retrieved Oktober 23, 2021, from

https://www.hellokpop.com/editorial/drastic-change-in-korean-male-

prototypes-the-flower-boys/

60
Podcast TAB K-Pop: Soft Masculinity di Indonesia, Refina Jasmine Herdeta,
Universitas Multimedia Nusantara



(2019, April 18). Retrie

UNIVERSITAS
MULTIMEDIA
NUSANTARA

61
Podcast TAB K-Pop: Soft Masculinity di Indonesia, Refina Jasmine Herdeta,
Universitas Multimedia Nusantara



