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ABSTRAKSI 

Perhatian pemerintah terhadap pulau-pulau terpencil di pelosok Indonesia masih kurang 
dan menyebabkan tidak banyak masyarakat yang tahu akan keberadaan serta potensi 
yang dimiliki dari tiap-tiap pulau tersebut. Pulau Untung Jawa yang merupakan salah 
satu pulau yang berada di seberang Jakarta Utara, adalah pulau yang memiliki banyak 
sekali potensi di bidang pariwisata. Keindahan alam yang eksotis, masih bersih dan 
belum banyak didatangi wisatawan, membuat penulis ingin mempromosikan pulau ini 
dalam bentuk media promosi mengenai potensi dari objek-objek wisata di Pulau Untung 
Jawa. Diharapkan dengan adanya media promosi ini, masyarakat menjadi tahu akan 
keberadaan serta potensi dari pulau ini, sehingga dapat pula membantu menambah 
jumlah wisatawan yang berkunjung ke pulau yang sedang berkembang ini. Penulis 
mengumpulkan data melalui observasi, wawancara dengan pihak pengelola serta 
penyebaran kuisioner kepada wisatawandi pulau tersebut, dan studi literatur. Setelah 
mendapat data yang dianalisis, penulis merancang TV commercial yang tepat dan sesuai. 

 

Kata kunci: media promosi, pariwisata, keindahan 
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ABSTRACTION 

Government's attention to the remote islands throughout Indonesia is still lacking and 
cause not many people who know of the existence and potential of each of the island. 
Fortunately Pulau Untung Jawa, which is one of the islands located across the North 
Jakarta, is an island that has a lot of potential in the field of tourism. Exotic natural 
beauty, still clean and has not been much visited by tourists, making the author wants to 
promote the island in the form of a Promotion media about the potential of the 
attractions on Pulau Untung Jawa. Hopefully, by the media campaign, the public became 
aware of the existence and potential of this island, so it can also help increase the 
number of tourists visiting the island growing. Authors collected data through 
observation, interviews with the managers and the distribution of questionnaires to 
tourists on the island, and literature studies. After receiving the data, the authors 
designed a TV Commercial proper and appropriate. 
 

Keywords: media promotion, tourism, beauty

Perancangan Tv..., Steven Chandra, FSD UMN, 2015



DAFTAR ISI 

PERANCANGAN TV COMMERCIAL PULAU UNTUNG JAWA .......... i 

LEMBAR PERNYATAAN TIDAK MELAKUKAN PLAGIAT............. ii 

HALAMAN PENGESAHAN TUGAS AKHIR ........................................ iv 

KATA PENGANTAR ................................................................................... v 

ABSTRAKSI ................................................................................................ vii 

ABSTRACTION .......................................................................................... viii 

DAFTAR ISI ................................................................................................. ix 

DAFTAR GAMBAR ................................................................................... xii 

DAFTAR TABEL ....................................................................................... xvi 

DAFTAR LAMPIRAN ............................................................................. xvii 

BAB I PENDAHULUAN .............................................................................. 1 

1.1. Latar Belakang ........................................................................................................ 1 

1.2. Rumusan Masalah ................................................................................................... 2 

1.3. Batasan Masalah ...................................................................................................... 3 

1.4. Tujuan Tugas Akhir ................................................................................................ 3 

1.5. Manfaat Tugas Akhir .............................................................................................. 3 

1.6. Metode Pengumpulan Data .................................................................................... 4 

1.7. Metode Perancangan ............................................................................................... 5 

1.8. Skematika Perancangan .......................................................................................... 7 

BAB II TINJAUAN PUSTAKA .................................................................. 8 

Perancangan Tv..., Steven Chandra, FSD UMN, 2015



2.1. Pariwisata ................................................................................................................. 8 

2.2. Promosi ..................................................................................................................... 9 

2.2.1. Segmentation ............................................................................................................. 9 

2.2.2. Targeting ................................................................................................................. 10 

2.2.3. Positioning .............................................................................................................. 10 

2.3. Media Promosi ....................................................................................................... 10 

2.4. Media Sosial ........................................................................................................... 13 

2.5. Videografi ............................................................................................................... 13 

3.6. TV Commercial ....................................................................................................... 14 

2.6. Fotografi ................................................................................................................. 15 

2.3.1. Komposisi ............................................................................................................... 16 

2.3.2. Landscape ............................................................................................................... 19 

2.7. Tipografi ................................................................................................................. 20 

BAB III ANALISIS DATA PENELITIAN .............................................. 22 

3.1. Gambaran Umum Data Primer ........................................................................... 22 

3.1.1. Wawancara ......................................................................................................... 22 

3.1.2. Observasi ............................................................................................................ 24 

3.1.3. Survei .................................................................................................................. 32 

3.2. Analisis S.W.O.T .................................................................................................... 36 

3.3. Studi Existing ......................................................................................................... 37 

BAB IV KONSEP DAN PERANCANGAN ............................................. 38 

4.1. Konsep Perancangan ............................................................................................. 38 

4.1.1. Tujuan Perancangan ........................................................................................... 38 

4.1.2. Strategi Perancangan .......................................................................................... 39 

Perancangan Tv..., Steven Chandra, FSD UMN, 2015



4.1.3. Pesan Perancangan .................................................................................................. 39 

4.2.  Mind Mapping .......................................................................................................... 39 

4.3. Brainstorming ......................................................................................................... 40 

4.4. Storyboard dan Storyline ........................................................................................ 41 

4.5. Perancangan ........................................................................................................... 50 

4.6. Aplikasi Perancangan .............................................................................................. 52 

4.7. Media Plan ................................................................................................................ 61 

4.8. Budgeting ................................................................................................................... 62 

BAB V PENUTUP ....................................................................................... 63 

3.1. Kesimpulan ............................................................................................................. 63 

3.2. Saran ....................................................................................................................... 64 

DAFTAR PUSTAKA ............................................................................... xviii 

Perancangan Tv..., Steven Chandra, FSD UMN, 2015



DAFTAR GAMBAR 

Gambar 2.1. Contoh Point of Interest ........................................................ 16 

Gambar 2.2. Contoh Rule of Third ............................................................ 17 

Gambar 2.3. Contoh Negative Space ......................................................... 17 

Gambar 2.4. Contoh Horizon ..................................................................... 18 

Gambar 2.5. Contoh Leading Line ............................................................ 18 

Gambar 2.6. Contoh Landscape Pantai ..................................................... 19 

Gambar 2.7. Contoh Landscape Hutan ..................................................... 20 

Gambar 2.8. Contoh font sans serif ........................................................... 21 

Gambar 3.1. Logo Pulau Untung Jawa ..................................................... 22 

Gambar 3.2. Dermaga Pulau Untung Jawa.............................................. 24 

Gambar 3.3. Kios Merchandise .................................................................. 25 

Gambar 3.4. Panggung Serbaguna ............................................................ 25 

Gambar 3.5. Hutan Mangrove ................................................................... 26 

Gambar 3.6. Homestay ................................................................................ 26 

Gambar 3.7. Tugu Kepindahan ................................................................. 27 

Gambar 3.8. Signage Jalan ......................................................................... 27 

Gambar 3.9. Peta Untung Jawa ................................................................. 28 

Gambar 3.10. Lapangan Futsal ................................................................. 28 

Gambar 3.11. Karang Taruna ................................................................... 29 

Perancangan Tv..., Steven Chandra, FSD UMN, 2015



Gambar 3.12. Puskesmas ............................................................................ 29 

Gambar 3.13. Kantor Kelurahan .............................................................. 30 

Gambar 3.14. Seafood khas Pulau Untung Jawa ..................................... 30 

Gambar 3.15. screenshot TVC Visit Indonesia 1 ...................................... 37 

Gambar 3.16. screenshot TVC Visit Indonesia 2 ...................................... 37 

Gambar 4.1. Mindmapping ......................................................................... 40 

Gambar 4.2. Branstorming ......................................................................... 40 

Gambar 4.3. Storyboard 1 ........................................................................... 41 

Gambar 4.4. Storyboard 2 ........................................................................... 42 

Gambar 4.5. Storyboard 3 ........................................................................... 42 

Gambar 4.6. Storyboard 4 ........................................................................... 43 

Gambar 4.7. Storyboard 5 ........................................................................... 43 

Gambar 4.8. Storyboard 6 ........................................................................... 44 

Gambar 4.9. Storyboard 7 ........................................................................... 44 

Gambar 4.10. Storyboard 8 ......................................................................... 45 

Gambar 4.11. Storyboard 9 ......................................................................... 45 

Gambar 4.12. Storyboard 10 ....................................................................... 46 

Gambar 4.13. Storyboard 11 ....................................................................... 46 

Gambar 4.14. Storyboard 12 ....................................................................... 47 

Perancangan Tv..., Steven Chandra, FSD UMN, 2015



Gambar 4.15. Storyboard 13 ....................................................................... 47 

Gambar 4.16. Storyboard 14 ....................................................................... 48 

Gambar 4.17. Storyboard 15 ....................................................................... 48 

Gambar 4.18. Storyboard 16 ....................................................................... 49 

Gambar 4.19. Storyboard 17 ....................................................................... 49 

Gambar 4.20. Storyboard 18 ....................................................................... 50 

Gambar 4.21. Backpacker ........................................................................... 50 

Gambar 4.22. Unsur Warna ....................................................................... 51 

Gambar 4.23. Font Sigward ........................................................................ 51 

Gambar 4.23. Screenshot TVC 1................................................................ 52 

Gambar 4.23. Screenshot TVC 2................................................................ 52 

Gambar 4.23. Screenshot TVC 3................................................................ 53 

Gambar 4.23. Screenshot TVC 4................................................................ 53 

Gambar 4.23. Screenshot TVC 5................................................................ 54 

Gambar 4.23. Screenshot TVC 6................................................................ 54 

Gambar 4.23. Screenshot TVC 7................................................................ 55 

Gambar 4.23. Screenshot TVC 8................................................................ 55 

Gambar 4.23. Screenshot TVC 9................................................................ 56 

Gambar 4.23. Screenshot TVC 10 ............................................................. 56 

Gambar 4.23. Screenshot TVC 11 ............................................................. 57 

Gambar 4.23. Screenshot TVC 12 ............................................................. 57 

Perancangan Tv..., Steven Chandra, FSD UMN, 2015



Gambar 4.23. Screenshot TVC 13 ............................................................. 58 

Gambar 4.23. Screenshot TVC 14 ............................................................. 58 

Gambar 4.23. Screenshot TVC 15 ............................................................. 59 

Gambar 4.23. Screenshot TVC 16 ............................................................. 59 

Gambar 4.23. Screenshot TVC 17 ............................................................. 60 

Gambar 4.23. Screenshot TVC 18 ............................................................. 60 

Gambar 4.23. QR Code TVC Pulau Untung Jawa ................................... 61 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Perancangan Tv..., Steven Chandra, FSD UMN, 2015



DAFTAR TABEL 

Tabel 3.1. Diagram Usia ............................................................................. 33 

Tabel 3.2. Diagram Profesi ......................................................................... 33 

Tabel 3.3. Diagram Wilayah ...................................................................... 34 

Tabel 3.4. Diagram Kunjungan ................................................................. 34 

Tabel 3.5. Diagram Informasi .................................................................... 35 

Tabel 3.6. SWOT Pulau Untung Jawa ...................................................... 36 

Tabel 4.1. Media Plan ................................................................................. 61 

 

 

 

 

 

 

 

 

 

 

Perancangan Tv..., Steven Chandra, FSD UMN, 2015



DAFTAR LAMPIRAN 

LAMPIRAN A: TRANSKIP WAWANCARA ........................................ xx 

LAMPIRAN B: DRAFT KUISIONER ................................................... xxii 

LAMPIRAN C: MEDIA PENDUKUNG FLYER ................................ xxiv 

LAMPIRAN D: MEDIA PENDUKUNG POSTER ............................... xxv 

LAMPIRAN E: MEDIA PENDUKUNG STANDING BANNER ....... xxvi 

LAMPIRAN F: MERCHANDISE STICKER MOBIL DAN PIN ..... xxvii 

LAMPIRAN G: MEDIA DISPLAY PARTISI ................................... xxviii 

LAMPIRAN H: ABSENSI BIMBINGAN ............................................. xxix 

LAMPIRAN I: BIAYA WISATA PULAU UNTUNG JAWA ........... xxxii 

LAMPIRAN J: PETA PULAU UNTUNG JAWA .............................. xxxiii 

 

  

Perancangan Tv..., Steven Chandra, FSD UMN, 2015




