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ABSTRAKSI 

UCIFEST adalah sebuah acara yang bertujuan untuk memotivasi siswa SMA dan 

mahasiswa UMN untuk membuat karya film pendek. Acara ini sebagai bentuk untuk 

memotivasi para sineas muda untuk berkarya. Acara UCIFEST sendiri berbasis pada 

elemen digital, namun pada logo menggunakan film pita analog yang sudah jarang 

digunakan dan penggunaan film pita analog biasanya untuk film berbasis dana besar dan 

butuh profesionalitas yang tinggi, padahal UCIFEST lebih dikhususkan untuk anak SMA 

yang masi belajar dan sangat akrab dengan teknolgi yang menawarkan kemudahan. 

Acara UCIFEST ini memiliki visi misi yang besar namun visi misi dari UCIFEST 

belum tercermin pada logo UCIFEST ini. Saat ini dimata masyarakat UCIFEST masih 

belum dikenal sebagai acara kompetisi film pendek yang terbuka untuk umum. 

Penulis membatasi tugas akhir ini dengan pembuatan logo UCIFEST dan 

Graphic Standard Manual sebagai panduan dalam penggunaan logo, serta beberapa 

media aplikasi yang dibuat dengan contoh pengaplikasiannya seperti pada 

stasionary, acara, merchandise, media promosi, dan enviroment. Pembuatan logo 

UCIFEST melibatkan riset, seperti data kualitatif serta penggolongan segementasi 

yang kemudian menjadi suatu acuan untuk membuat ide dasar visual UCIFEST. 

Kata kunci: Logo, Digital, Film Pendek, Graphic Standard Manual, UCIFEST.  
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ABSTRACT  

 UCIFEST is an event that aims to motivate high school students and college 

students UMN to make a short film. This event as a form to motivate young filmmakers to 

make Short Film. UCIFEST own events based on digital elements, but the logo using 

analog tape films that are rarely used and the use of analog tape films for movie-based 

funds typically large and need high professionalism, whereas UCIFEST more devoted to 

high school kids who masi learn and are very familiar with technologically that offers 

convenience. 

 

 UCIFEST event has a great mission vision but the vision and mission of 

UCIFEST has not been reflected in this UCIFEST logo . By argument of society 

UCIFEST still not known as a short film competition events are open to the public . 

 

 

 Authors restrict this thesis with UCIFEST logo creation and Graphic 

Standards Manual as a guide in the use of the logo, as well as multiple media 

applications made with the example of its application as in stationary, events, 

merchandise, promotional media, and the enviroment. UCIFEST logo creation involves 

research, such as qualitative data segmentation and classification which then becomes a 

benchmark for making visual basic idea UCIFEST. 

 

Keywords: Logo, Digital, Short Movie, Graphic Standart Manual, UCIFEST . 

 

  

Redesign Logo..., Stefanie Gunawan, FSD UMN, 2015



 ix 

DAFTAR ISI 

REDESIGN LOGO UCIFEST ................................................................................. i 

Laporan Tugas Akhir ............................................................................................... i 

LEMBAR PERNYATAAN TIDAK MELAKUKAN PLAGIAT .......................... ii 

HALAMAN PENGESAHAN TUGAS AKHIR .................................................... iv 

KATA PENGANTAR ............................................................................................. v 

ABSTRAKSI ........................................................................................................ vii 

ABSTRACT ........................................................................................................... viii 

DAFTAR ISI .......................................................................................................... ix 

BAB 1 PENDAHULUAN ....................................................................................... 1 

1.1. Latar Belakang ............................................................................... 1 

1.2. Rumusan Masalah .......................................................................... 2 

1.3. Batasan Masalah ............................................................................ 3 

1.4. Tujuan Perancangan ...................................................................... 3 

1.5. Manfaat Tugas Akhir .................................................................... 3 

1.6. Metode Pengumpulan Data ........................................................... 4 

1.6.1. Data Primer .............................................................................. 4 

1.6.1.1 Interview ................................................................................ 4 

1.6.1.2 Observasi Lapangan .............................................................. 4 

1.6.1.3 Survey .................................................................................... 5 

1.6.2. Data Sekunder .......................................................................... 5 

Redesign Logo..., Stefanie Gunawan, FSD UMN, 2015



 x 

1.6.2.1 Buku Cetak ............................................................................ 5 

1.6.2.2 Internet ................................................................................... 5 

1.7. Metode Perancangan ..................................................................... 6 

1.7.1. Identifikasi Masalah ................................................................. 6 

1.7.2. Konseptualisasi ........................................................................ 6 

1.8. Skematika Perancangan ................................................................ 8 

BAB II TINJAUAN PUSTAKA .............................................................................. 9 

2.1. Desain Komunikasi Visual ............................................................ 9 

2.1.1. Teori Umum ............................................................................. 9 

2.1.2. Elemen Desain ......................................................................... 9 

2.2. Branding ....................................................................................... 12 

2.2.1. Brand Proses .......................................................................... 12 

2.2.2. Redesain branding dan logo ................................................... 14 

2.2.3. Indentitas Visual .................................................................... 15 

2.2.4. Logo ....................................................................................... 16 

2.2.5. Tipografi ................................................................................. 20 

2.3. Komunikasi ................................................................................... 21 

2.3.1. Teori Umum ........................................................................... 21 

2.4. Event .............................................................................................. 23 

2.5. Short Film ..................................................................................... 24 

BAB III ANALISIS PENTELITIAN .................................................................... 26 

3.1. Data Penelitian ............................................................................. 26 

3.1.1. UCIFEST ............................................................................... 26 

Redesign Logo..., Stefanie Gunawan, FSD UMN, 2015



 xi 

3.1.2. Logo UCIFEST ...................................................................... 27 

3.1.3. Wawancara ............................................................................. 29 

3.1.4. Tanggapan Kuisioner ............................................................. 30 

3.1.5. SWOT .................................................................................... 37 

3.1.6. Segmentasi ............................................................................. 38 

3.2. Mind Mapping .............................................................................. 39 

3.3. Konsep Kreatif ............................................................................. 40 

BAB IV ANALISIS ............................................................................................... 41 

4.1. Pengembangan Konsep ................................................................ 41 

4.1.1. Brainstorming ........................................................................ 41 

4.1.2. Sketsa Proses .......................................................................... 42 

4.2. Analisis Logo ................................................................................ 44 

4.2.1. Bentuk .................................................................................... 44 

4.2.2. Warna ..................................................................................... 45 

4.2.3. Typography ............................................................................ 45 

4.3. Media Plan .................................................................................... 46 

BAB V PENUTUP ................................................................................................. 50 

5.1. Kesimpulan ................................................................................... 50 

5.2. Saran ............................................................................................. 51 

Daftar Pustaka ........................................................................................................ xv 

  

Redesign Logo..., Stefanie Gunawan, FSD UMN, 2015



 xii 

DAFTAR GAMBAR 

 

Gambar 2.1 Typografis …......................................................................................16 

Gambar 2.2 Initial Letter Logo ….........................................................................17 

Gambar 2.3 Pictorial Name Logo .........................................................................17 

Gambar 2.4 Associative Logo …...........................................................................18 

Gambar 2.5 Pictorial Name Logo ….....................................................................19 

Gambar 2.6 Abstract Logo …................................................................................19 

Gambar 3.1 Logo UCIFEST ….............................................................................27 

Gambar 3.2 data penelitian poster .........................................................................28 

Gambar 3.3 data penelitian situs ...........................................................................29 

Gambar 3.4 UCIFEST facebook ….......................................................................31 

Gambar 3.5 Diagram 1…….…..............................................................................32 

Gambar 3.6 Diagram 2….......................................................................................33 

Gambar 3.7 Diagram 3….......................................................................................34 

Gambar 3.8 Diagram 4….......................................................................................35 

Gambar 3.9 Diagram 6….......................................................................................36 

Gambar 3.10 Diagram 7….....................................................................................36 

Gambar 3.11 Mind Mapping ….............................................................................40 

Gambar 4.1 Proses Morphological........................................................................42 

Gambar 4.2 Proses sketsa………...........................................................................43 

Gambar 4.3 Logo UCIFEST...................................................................................44 

Gambar 4.4 Proses..................................................................................................45 

Gambar 4.5 Warna..................................................................................................45 

Redesign Logo..., Stefanie Gunawan, FSD UMN, 2015



 xiii 

Gambar 4.6 Futura LT............................................................................................46 

Gambar 4.8 Aplikasi Logo......................................................................................47 

Gambar 4.9 Aplikasi Logo 2...................................................................................48 

Gambar 4.10 Aplikasi Logo 3.................................................................................49 

  

Redesign Logo..., Stefanie Gunawan, FSD UMN, 2015



 xiv 

DAFTAR LAMPIRAN 

LAMPIRAN A: KUISIONER…………………….…………………...….. XVII 

LAMPIRAN B: SKETSA PERANCANGAN………….……................….. XIX 

LAMPIRAN C: MIND MAPPING………….……………………....….... XXIII 

LAMPIRAN D: KARTU KONSULTASI BIMBINGAN ………….…... XXIV 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Redesign Logo..., Stefanie Gunawan, FSD UMN, 2015



   2 

 

 

 
 

Redesign Logo..., Stefanie Gunawan, FSD UMN, 2015




