DAFTAR PUSTAKA
Alalwan, A. A., Baabdullah, A. M., Rana, N. P., Tamilmani, K., & Dwivedi, Y.

K. (2018). Examining adoption of mobile internet in Saudi Arabia:
Extending TAM with perceived enjoyment, innovativeness and trust.
Technology in Society, 55, 100-110.
https://doi.org/10.1016/j.techsoc.2018.06.007

Atkins, K. G., Kumar, A., & Kim, Y. K. (2016). Smart grocery shopper segments.
Journal of International Consumer Marketing, 28(1), 42-53.
https://doi.org/10.1080/08961530.2015.1082080

Baabdullah, A. M. (2018). Consumer adoption of Mobile Social Network Games
(M-SNGs) in Saudi Arabia: The role of social influence, hedonic motivation
and trust. Technology in Society, 53(2018), 91-102.
https://doi.org/10.1016/j.techsoc.2018.01.004

Badan Pusat Statistik. (2019). Statistik E-Commerce 2019.
https://www.bps.go.id/publication/2019/12/18/fd1e96b05342e479a83917c6/s
tatistik-e-commerce-2019.html

Chakraborty, D. (2019). Indian Shoppers’ Attitude Towards Grocery Shopping
Apps: A Survey Conducted on Smartphone Users. Metamorphosis: A
Journal of Management Research, 18(2), 83-91.
https://doi.org/10.1177/0972622519885502

Chaouali, W., Ben Yahia, I., & Souiden, N. (2016). The interplay of counter-
conformity motivation, social influence, and trust in customers’ intention to

adopt Internet banking services: The case of an emerging country. Journal of

102



Retailing and Consumer Services, 28, 209-218.
https://doi.org/10.1016/j.jretconser.2015.10.007

Daily Social. (2020). Menakar Masa Depan Startup “Online Grocery” di
Indonesia. https://dailysocial.id/post/online-grocery-startup-indonesia

Dhagarra, D., Goswami, M., & Kumar, G. (2020). Impact of Trust and Privacy
Concerns on Technology Acceptance in Healthcare: An Indian Perspective.
International Journal of Medical Informatics, 141(April), 104164.
https://doi.org/10.1016/j.ijmedinf.2020.104164

Driediger, F., & Bhatiasevi, V. (2019). Online grocery shopping in Thailand:
Consumer acceptance and usage behavior. Journal of Retailing and
Consumer Services, 48(February), 224-237.
https://doi.org/10.1016/j.jretconser.2019.02.005

Eloskari, E. A. (2020). Online grocery shopping to drive e-commerce growth as
PSBB reimposed: Experts. The Jakarta Post.
https://www.thejakartapost.com/news/2020/09/14/online-grocery-shopping-
to-drive-e-commerce-growth-as-psbb-reimposed-experts.html

Febransyah, A., & Camelia Goni, J. I. (2020). Measuring the supply chain
competitiveness of e-commerce industry in Indonesia. Competitiveness
Review, 2018. https://doi.org/10.1108/CR-05-2020-0059

Focused, C. (2020). Shopper Sentiments: A September 2020 Global Mood Survey.
https://us.moodmedia.com/2020-shopper-sentiment/

Ghozali, H. I. (2021). Partial Least Squares: Konsep, Teknik dan Aplikasi

Menggunakan Program SmartPLS 3.2.9 Untuk Penelitian Empiris (Edisi 3).

103



Badan Penerbit Universitas Diponegoro.

Google, & TEMASEK. (2018). e-Conomy SEA 2018: Southeast Asia’s internet
economy hits an inflection point. In Google TEMASEK. blog.google.com

Gutama, W. A., & Dewi Intan, A. P. (2017). Consumer Acceptance Towards
Online Grocery Shopping in Malang, East Java, Indonesia. Agricultural
Social Economic Journal, 17(1), 23-32.
https://doi.org/10.21776/ub.agrise.2017.017.1.4

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A Primer on
Partial Least Squares Structural Equation Modeling (PLS-SEM) (Second
Edi). SAGE Publications Ltd.

Handayani, P. W., Nurahmawati, R. A., Pinem, A. A., & Azzahro, F. (2020).
Switching Intention from Traditional to Online Groceries Using the
Moderating Effect of Gender in Indonesia. Journal of Food Products
Marketing, 00(00), 425-4309.
https://doi.org/10.1080/10454446.2020.1792023

Hui, T. K., & Wan, D. (2009). Who are the online grocers? Service Industries
Journal, 29(11), 1479-1489. https://doi.org/10.1080/02642060902793334

Inmar Intelligence. (2020). U.S. grocery shoppers head back to stores as COVID-
19 vaccinations rise. https://www.supermarketnews.com/consumer-
trends/us-grocery-shoppers-head-back-stores-covid-19-vaccinations-rise

Jagani, K., Oza, F. V., & Chauhan, H. (2020). Customer Segmentation and
Factors Affecting Willingness to Order Private Label Brands: An E-Grocery

Shopper’s Perspective. https://doi.org/10.4018/978-1-7998-0257-0.ch011

104



Kamal, S. A., Shafig, M., & Kakria, P. (2020). Investigating acceptance of
telemedicine services through an extended technology acceptance model
(TAM). Technology in Society, 60(September 2019), 101212.
https://doi.org/10.1016/j.techsoc.2019.101212

Kelsey, S., & St.Amant, K. (2008). Handbook of Research on Computer Mediated
Communication (2 Volumes) (2nd ed.). IGI Global.
https://doi.org/10.4018/978-1-59904-863-5

L.E.K Consulting. (2021). Covid-19 a catalyst for growth in Indonesia’s e-
grocery market. https://www.consultancy.asia/news/3941/covid-19-a-
catalyst-for-growth-in-indonesias-e-grocery-market

Loketkrawee, P., & Bhatiasevi, V. (2018). Elucidating the Behavior of Consumers
toward Online Grocery Shopping: The Role of Shopping Orientation.
Journal of Internet Commerce, 17(4), 418-445.
https://doi.org/10.1080/15332861.2018.1496390

Ma, L. (2021). Understanding non-adopters’ intention to use internet pharmacy:
Revisiting the roles of trustworthiness, perceived risk and consumer traits.
Journal of Engineering and Technology Management - JET-M, 59(December
2020). https://doi.org/10.1016/j.jengtecman.2021.101613

Marketeers. (2018). Menanti Pertumbuhan Belanja Pangan Online di Indonesia.
Marketeers. https://marketeers.com/menanti-pertumbuhan-belanja-pangan-
online-di-indonesia/

Mou, J., Shin, D. H., & Cohen, J. (2017). Understanding trust and perceived

usefulness in the consumer acceptance of an e-service: a longitudinal

105



investigation. Behaviour and Information Technology, 36(2), 125-139.
https://doi.org/10.1080/0144929X.2016.1203024

Nurhayati-Wolff, H. (2021). Market share of online grocery retail in Indonesia in
2020 with a forecast for 2022.
https://www.statista.com/statistics/1227268/indonesia-online-grocery-retail-
market-share/

Park, J., Amendah, E., Lee, Y., & Hyun, H. (2019). M-payment service: Interplay
of perceived risk, benefit, and trust in service adoption. Human Factors and
Ergonomics In Manufacturing, 29(1), 31-43.
https://doi.org/10.1002/hfm.20750

Pavlou, P. A. (2003). Consumer acceptance of electronic commerce: Integrating
trust and risk with the technology acceptance model. International Journal of
Electronic Commerce, 7(3), 101-134.
https://doi.org/10.1080/10864415.2003.11044275

Regina, T., Kurniasari, F., & Utomo, P. (2021). Utaut Approach Application To
Analyze the Determinants of Fintech Market Aggregator User Satisfaction.
2-9. https://doi.org/10.4108/eai.1-10-2020.2304934

Schepers, J., & Wetzels, M. (2007). A meta-analysis of the technology acceptance
model: Investigating subjective norm and moderation effects. Information &
Management, 44(1), 90-103. https://doi.org/10.1016/J.1M.2006.10.007

Seetharaman, A., Kumar, N. K., Palaniappan, S., & Weber, G. (2017). Factors
Influencing Behavioural Intention to Use the Mobile Wallet in Singapore.

Journal of Applied Economics and Business Research JAEBR, 7(2), 116—

106



136.

Sherah Kurnia, A.-W. J. C. (2003). Association for Information Systems AIS
Electronic Library (AlSeL) The Acceptance of Online Grocery Shopping.
Association for Information System BLED Proceedings, December.
http://aisel.aisnet.org/bled2003%0Ahttp://aisel.aisnet.org/bled2003/52

Shukla, A., & Sharma, S. K. (2018). Evaluating Consumers’ Adoption of Mobile
Technology for Grocery Shopping: An Application of Technology
Acceptance Model. Vision SAGE Publications, 22(2), 185-198.
https://doi.org/10.1177/0972262918766136

Singh, N., & Sinha, N. (2020). How perceived trust mediates merchant’s intention
to use a mobile wallet technology. Journal of Retailing and Consumer
Services, 52(June 2019), 101894.
https://doi.org/10.1016/j.jretconser.2019.101894

Snapcart. (2020). How big is your brand’s opportunity in online grocery
platforms? https://snapcart.global/how-big-is-your-brands-opportunity-in-
online-grocery-platforms/

Sreeram, A., Kesharwani, A., & Desali, S. (2017). Factors affecting satisfaction
and loyalty in online grocery shopping: an integrated model. Journal of
Indian Business Research, 9(2). https://doi.org/10.1108/JIBR-01-2016-0001

Stern, N. (2020). E-Commerce And Grocery: This Time It’s Real. Forbes.Com.
https://www.forbes.com/sites/neilstern/2020/04/27/e-commerce-and-grocery-
this-time-its-real/?sh=648e14c25d65

Suebtimrat, P., & Vongai, R. (2021). An Investigation of Behavioral Intention

107



Towards QR Code Payment in Bangkok, Thailand. Journal of Asian
Finance, Economics and Business, 8(1), 939-950.
https://doi.org/10.13106/jafeb.2021.vol8.n01.939

Sugiyono, S. (2017). Metode Penelitian Kuantitatif, Kualitatif dan R&D.
Alfabeta.

The Jakarta Post. (2020). Online grocery shopping to drive e-commerce growth as
PSBB reimposed: Experts.
https://www.thejakartapost.com/news/2020/09/14/online-grocery-shopping-
to-drive-e-commerce-growth-as-psbb-reimposed-experts.html

Vedamani, G. G. (2017). Retail Management (5th editio). Pearson India
Education Services Pvt. Ltd.

Ventre, I., & Kolbe, D. (2020). The Impact of Perceived Usefulness of Online
Reviews, Trust and Perceived Risk on Online Purchase Intention in
Emerging Markets: A Mexican Perspective. Journal of International
Consumer Marketing, 32(4), 287—-299.
https://doi.org/10.1080/08961530.2020.1712293

Wu, W. Y., & Ke, C. C. (2015). An online shopping behavior model integrating
personality traits, perceived risk, and technology acceptance. Social Behavior
and Personality, 43(1), 85-98. https://doi.org/10.2224/sbp.2015.43.1.85

Www.techwireasia.com. (2021). ndonesia’s online grocery market rides high on
the pandemic boom. https://techwireasia.com/2021/09/indonesias-online-
grocery-market-rides-high-on-the-pandemic-boom/

Yang, Q., Pang, C., Liu, L., Yen, D. C., & Michael Tarn, J. (2015). Exploring

108



consumer perceived risk and trust for online payments: An empirical study in
China’s younger generation. Computers in Human Behavior, 50, 9-24.
https://doi.org/10.1016/J.CHB.2015.03.058

Zhang, T., Tao, D., Qu, X., Zhang, X., Zeng, J., Zhu, H., & Zhu, H. (2020).
Automated vehicle acceptance in China: Social influence and initial trust are
key determinants. Transportation Research Part C: Emerging Technologies,

112(September 2019), 220-233. https://doi.org/10.1016/j.trc.2020.01.027

109



