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BAB II

KERANGKA TEORI

2.1 Penelitian Terdahulu

DaOaP SeQeOiWiaQ iQi� SeQeOiWi PeQJJuQaNaQ EeEeraSa SeQeOiWiaQ WerGahuOu

seEaJai reIereQsi uQWuN PeQ\usuQ SeQeOiWiaQ iQi� SWuGi SerWaPa \aQJ GiJuQaNaQ

seEaJai reIereQsi aGaOah SeQeOiWiaQ Nar\a MeOiaQi NuruO SaIiWri GeQJaQ MuGuO ³Strategi

Event Management dalam Menjalankan Virtual Concert di masa COVID-19 (Studi

Kasus Prambanan Jazz Festival)´ SaGa WahuQ 2021�

PeQeOiWiaQ iQi PePiOiNi WuMuaQ uQWuN PeQJeWahui EaJaiPaQa sWraWeJi event

management \aQJ GiOaNuNaQ ROeh RaMaZaOi IQGRQesia Communication seEaJai

SeQ\eOeQJJara PraPEaQaQ -azz FesWiYaO GaQ iQRYasi aSa \aQJ GihaGirNaQ Gi Pasa

SaQGePi seSerWi saaW iQi� KRQseS SeQeOiWiaQ \aQJ GiJuQaNaQ SaGa SeQeOiWiaQ iQi aGaOah

sWraWeJi event management ROeh GROGEOaWW GaQ NaraNWerisWiN event ROeh AQ\ NRRr.

-eQis SeQeOiWiaQ iQi PeQJJuQaNaQ PeWRGe NuaOiWaWiI sWuGi Nasus� PaGa SeQeOiWiaQ iQi

MuJa PeQJJuQaNaQ WeNQiN SeQJuPSuOaQ GaWa ZaZaQFara 	 GRNuPeQWasi� +asiO

SeQeOiWiaQ iQi PeQuQMuNNaQ EahZa Gari OiPa WahaSaQ GaQ OiPa eOePeQ event

management GiOaNuNaQ seFara EaiN ROeh RaMaZaOi IQGRQesia &RPPuQiFaWiRQ� NaPuQ�

GaOaP saOah saWu SrRses WahaSaQQ\a SihaN SeQ\eOeQJJara NuraQJ PaPSu GaOaP

PeQJhaGaSi NeQGaOa \aQJ PeQJaNiEaWNaQ aGaQ\a NesaQ EuruN SaGa event PraPEaQaQ

-azz FesWiYaO \aQJ SerWaPa NaOiQ\a GiaGaNaQ seFara virtual Gi WahuQ 2021�

SWuGi NeGua \aQJ GiJuQaNaQ seEaJai reIereQsi aGaOah SeQeOiWiaQ Nar\a

MuhaPPaG +iOP\ NauIaO GeQJaQ MuGuO ³AQaOisis PerseSsi KRQsuPeQ WerhaGaS event

virtual´ SaGa WahuQ 2021�

PeQeOiWiaQ iQi PePiOiNi WuMuaQ uQWuN PeQJaQaOisis SerseSsi NRQsuPeQ

WerhaGaS virtual event aJar GaSaW PePEeriNaQ sWraWeJi \aQJ WeSaW EaJi iQGusWri event

uQWuN PeQJePEaQJNaQ virtual event� -eQis SeQeOiWiaQ iQi PeQJJuQaNaQ PeWRGe
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NuaQWiWaWiI� +asiO SeQeOiWiaQ iQi PeQuQMuNNaQ EahZa NRQsuPeQ PePiOiNi SreIereQsi

WerhaGaS virtual event GeQJaQ NRQWeQ \aQJ PeQJhiEur� iQWeraNWiI GaQ PePiOiNi

NreGiEiOiWas� KRQsuPeQ MuJa iQJiQ PerasaNaQ NeseQaQJaQ GaQ PeQiNPaWi seQi auGiR

YisuaO saaW PeQ\aNsiNaQ event \aQJ PeQMaGi SreIereQsi PereNa GeQJaQ PeQJJuQaNaQ

sisWeP WeNQRORJi virtual� %erGasarNaQ hasiO SeQeOiWiaQ iQi� iQGusWri event GaSaW

PeQJePEaQJNaQ iQRYasi virtual event GeQJaQ PeraQFaQJ NRQseS \aQJ PeQJhiEur

GaQ iQWeraNWiI GeQJaQ GiWaPEahNaQ raQFaQJaQ auGiR YisuaO \aQJ GaSaW PeQiQJNaWNaQ

aSresiasi Gari NRQsuPeQ�

SWuGi NeWiJa \aQJ GiJuQaNaQ seEaJai reIereQsi aGaOah SeQeOiWiaQ Nar\a -asPiQe

DeZi 	 DiPas SaWriR GeQJaQ MuGuO ³Analisis Proses Special Event Astra Daihatsu

Dalam Customer Virtual Event Oleh Pt. Maha Kreasi Indonesia´ SaGa WahuQ 2021�

PeQeOiWiaQ iQi PePiOiNi WuMuaQ uQWuN PeQJiGeQWiIiNasi SrRses special event

\aQJ GiWeraSNaQ ROeh PT� Maha Kreasi IQGRQesia seEaJai SeOaNsaQa virtual event

ASTRA DaihaWsu� KRQseS SeQeOiWiaQ \aQJ GiJuQaNaQ SaGa SeQeOiWiaQ iQi aGaOah WeRri

WahaSaQ special event ROeh -Re GROGEOaWW \aQJ WerGiri Gari research, design, planning,

coordination dan evaluation. MeWRGe SeQeOiWiaQ \aQJ GiJuQaNaQ aGaOah GesNriSWiI

NuaOiWaWiI GeQJaQ SaraGiJPa NRQsWruNWiYisPe serWa SeQJuPSuOaQ GaWa GiOaNuNaQ

GeQJaQ sWuGi Nasus PeOaOui ZaZaQFara PeQGaOaP� REserYasi� SarWisiSaWiI�

GRNuPeQWasi GaQ sWuGi SusWaNa� +asiO SeQeOiWiaQ \aQJ GiSerROeh PeQMeOasNaQ

SeQeraSaQ WahaSaQ special event SaGa SeOaNsaQaaQ virtual event ASTRA DaihaWsu

ROeh PT� Maha Kreasi IQGRQesia GaOaP PeQMaOaQNaQ aNWiYiWas SePasaraQQ\a�
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TaEeO 2� 1 PeQeOiWiaQ TerGahuOu

Aspek Penelitian 1 Penelitian 2 Penelitian 3

Penulis MeOiaQi NuruO SaIiWri MuhaPPaG +iOP\

NauIaO

-asPiQe DeZi 	

DiPas SaWriR

Institusi UQiYersiWas %aNrie Research Workshop

and National Seminar

UQiYersiWas TeONRP

Tahun 2021 2021 2021

Judul SWraWeJi Event Management

GaOaP MeQMaOaQNaQ Virtual

Concert Gi Pasa &OVID�19

�SWuGi Kasus PraPEaQaQ

-azz FesWiYaO�

AQaOisis PerseSsi

KRQsuPeQ WerhaGaS

event virtual

AQaOisis PrRses

Special Event AsWra

DaihaWsu DaOaP

&usWRPer Virtual

Event OOeh PW� Maha

Kreasi IQGRQesia

Tujuan

Penelitian

MeQJeWahui EaJaiPaQa

sWraWeJi eYeQW PaQaJePeQW

\aQJ GiOaNuNaQ ROeh

RaMaZaOi IQGRQesia

&RPPuQiFaWiRQ seEaJai

SeQ\eOeQJJara PraPEaQaQ

-azz FesWiYaO GaQ iQRYasi

aSa \aQJ GihaGirNaQ Gi

Pasa SaQGePi seSerWi saaW

iQi�

MeQJaQaOisis

SerseSsi NRQsuPeQ

WerhaGaS event virtual

aJar GaSaW

PePEeriNaQ sWraWeJi

\aQJ WeSaW EaJi

iQGusWri eYeQW uQWuN

PeQJePEaQJNaQ

event virtual�

MeQJiGeQWiIiNasi

SrRses sSeFiaO eYeQW

\aQJ GiWeraSNaQ

ROeh PT� Maha

Kreasi IQGRQesia

seEaJai SeOaNsaQa

YirWuaO eYeQW

ASTRA DaihaWsu�

Konsep

yang

digunakan

Event Management, Public

Relation

NiaW 	 PeriOaNu Special Event

Metodologi KuaOiWaWiI DesNriSWiI KuaQWiWaWiI KuaOiWaWiI DesNriSWiI
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Penelitian

Hasil

Penelitian

+asiO SeQeOiWiaQ iQi

PeQuQMuNNaQ EahZa Gari

OiPa WahaSaQ GaQ OiPa

eOePeQ event management

GiOaNuNaQ seFara EaiN ROeh

RaMaZaOi IQGRQesia

&RPPuQiFaWiRQ

+asiO SeQeOiWiaQ iQi

PeQuQMuNNaQ EahZa

NRQsuPeQ PePiOiNi

SreIereQsi WerhaGaS

event virtual GeQJaQ

NRQWeQ \aQJ

PeQJhiEur� iQWeraNWiI�

GaQ PePiOiNi

NreGiEiOiWas�

+asiO SeQeOiWiaQ \aQJ

GiSerROeh

PeQMeOasNaQ

SeQeraSaQ WahaSaQ

sSeFiaO eYeQW SaGa

SeOaNsaQaaQ virtual

event ASTRA

DaihaWsu ROeh PT�

Maha Kreasi

IQGRQesia GaOaP

PeQMaOaQNaQ

aNWiYiWas

SePasaraQQ\a�

PerEeGaaQ SeQeOiWiaQ iQi GeQJaQ WiJa SeQeOiWiaQ OaiQQ\a aGaOah GaOaP

SeQeOiWiaQ iQi PeQJJuQaNaQ NRQseS WahaSaQ special event 	 NaraWerisWiN sSeFiaO eYeQW

seFara EersaPaaQ seEaJai Gasar SeQeOiWiaQ uQWuN PeQJaQaOisis sWraWeJi SeQJROahaQ

virtual exhibition +aQQRYer Messe� SeOaiQ iWu� GaOaP SeQeOiWiaQ iQi PeQJaQaOisis

virtual exhibiton, \aQJ EerEeGa GeQJaQ SeQeOiWiaQ seEeOuPQ\a \aiWu virtual event.

PaGa SeQeOiWiaQ iQi MuJa MaQJNauaQ SarWisiSaQ OeEih Ouas GiNareQaNaQ EerEaJai SihaN

\aQJ WuruW serWa seSerWi KePeQWeriaQ PeriQGusWriaQ� DeuWse Messe 	 Thrid Party.
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2.2 Kerangka Konseptual

2.2.10DUNHWLQJ &RPPXQLFDWLRQ

KRPuQiNasi SePasaraQ PeruSaNaQ SeQGeNaWaQ PuOWiGisiSOiQ \aQJ

PeQJJaEuQJNaQ WeRri GaQ NRQseS aQWara iOPu NRPuQiNasi GaQ iOPu SePasaraQ�

KaMiaQ WerseEuW PeQJhasiONaQ NaMiaQ ³Earu´ \aQJ GiseEuW GeQJaQ NRPuQiNasi

SePasaraQ aWau marketing communication� KRPuQiNasi SePasaraQ PeruSaNaQ

NeJiaWaQ SePasaraQ GeQJaQ PeQJJuQaNaQ WeNQiN�WeNQiN NRPuQiNasi \aQJ PePiOiNi

WuMuaQ uQWuN PePEeriNaQ iQIRrPasi suaWu SerusahaaQ WerhaGaS WarJeW SasarQ\a

�PriaQsa� 201�� S� 94��

KRPuQiNasi SePasaraQ GaSaW MuJa GiQ\aWaNaQ seEaJai NeJiaWaQ NRPuQiNasi

\aQJ GiWuMuNaQ uQWuN PeQ\aPSaiNaQ SesaQ NeSaGa NRQsuPeQ GaQ SeOaQJJaQ GeQJaQ

PeQJJuQaNaQ seMuPOah PeGia GaQ EerEaJai saOuraQ \aQJ GaSaW GiSerJuQaNaQ GeQJaQ

haraSaQ WerMaGiQ\a WiJa WahaSaQ SeruEahaQ� \aiWu� SeruEahaQ SeQJeWahuaQ� SeruEahaQ

siNaS GaQ SeruEahaQ WiQGaNaQ \aQJ GiNeheQGaNi GeQJaQ PeQJJuQaNaQ MeQis PeGia

seSerWi IROGer� SRsWer� banner, flyer� WeOeYisi� raGiR� PaMaOah GaQ suraW NaEar� DeIiQisi

OaiQ \aQJ GaSaW GiEeriNaQ uQWuN NRPuQiNasi SePasaraQ aGaOah NeJiaWaQ SePasaraQ

GeQJaQ PeQJJuQaNaQ WeNQiN�WeNQiN NRPuQiNasi \aQJ GiWuMuNaQ uQWuN PePEeriNaQ

iQIRrPasi GeQJaQ haraSaQ aJar WuMuaQ SerusahaaQ GaSaW WerFaSai� KRPuQiNasi

SePasaraQ PeruSaNaQ EeQWuN NRPuQiNasi \aQJ GiWuMuNaQ uQWuN PePSerNuaW sWraWeJi

SePasaraQ� JuQa Peraih seJPeQWasi \aQJ OeEih Ouas �MaFhIReGz� 2010��

2.2.2 6SHFLDO EYHQW

MeQuruW NRRr �201�� S� ��� event aGaOah suaWu NeJiaWaQ \aQJ GiaGaNaQ uQWuN

Pera\aNaQ haO�haO SeQWiQJ seSaQMaQJ hiGuS PaQusia� EaiN seFara iQGiYiGu aWau

NeORPSRN \aQJ WeriNaW seFara aGaW� EuGa\a� WraGisi� GaQ aJaPa \aQJ GiseOeQJJaraNaQ

uQWuN WuMuaQ WerWeQWu� PeOiEaWNaQ OiQJNuQJaQ Pas\araNaW GaQ GiOaNsaQaNaQ GaOaP

ZaNWu WerWeQWu� SeOaiQ iWu AQ\ NRRr PeQMeOasNaQ EahZa event aNaQ seOaOu aGa GaOaP

NehiGuSaQ PaQusia� iQGiYiGuaO PauSuQ EerNeORPSRN� DeQJaQ EerNePEaQJQ\a zaPaQ�

event MuJa PeQMaGi EaJiaQ sWraWeJi Gari suaWu SerusahaaQ uQWuN PeQFaSai suaWu WuMuaQ�
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MeQuruW GROGEOaWW �2014� S� 40�� special event aGaOah suaWu NeJiaWaQ \aQJ

GiOaNuNaQ GeQJaQ SrRsesi GaQ riWuaO uQWuN PeQFaSai suaWu haO WerWeQWu� TuMuaQ \aQJ

GihasiONaQ Gari suaWu event PePiOiNi EerEaJai PaFaP WuMuaQ� seSerWi PeQiQJNaWNaQ

QiOai Gari suaWu brand� PeQiQJNaWNaQ brand awareness� PeQiQJNaWNaQ SeQMuaOaQ GaQ

Pasih EaQ\aN \aQJ OaiQ� MeQuruW GROGEOaWW �2014� SS� 4���4�� WerGaSaW OiPa WahaSaQ

\aQJ harus GiSerhaWiNaQ GaOaP special event� EeriNuW WahaSaQ \aQJ GROGEOaWW PaNsuG�

1� Research

DaOaP PePEuaW seEuah eYeQW� riseW aGaOah WahaS aZaO \aQJ harus GiOaNuNaQ�

RiseW GaSaW GiOaNuNaQ GeQJaQ PeQFari EerEaJai GaWa Gari eYeQW seMeQis \aQJ SerQah

GiseOeQJJaraNaQ seEeOuPQ\a� sehiQJJa Gari GaWa WerseEuW GaSaW GiNeWahui aSa saMa

\aQJ GiEuWuhNaQ GaOaP PeQ\eOeQJJaraNaQ suaWu eYeQW� TerGaSaW EerEaJai uQsur \aQJ

harus GiOaNuNaQ GaOaP WahaS riseW� aQWara OaiQ iGeQWiIiNasi sWaNehROGers� PePahaPi

NRGe eWiN \aQJ aGa� aQaOisis WarJeW Sasar� hiQJJa NePuQJNiQaQ resiNR \aQJ aNaQ

WerMaGi� RiseW MuJa harus PePEeriNaQ SePahaPaQ WeQWaQJ NeNuaWaQ GaQ NeOePahaQ

Gari suaWu eYeQW� \aQJ GiSaSarNaQ PeOaOui aQaOisis S:OT�

2� Design

MeQJhasiONaQ eYeQW \aQJ suNses GiEuWuhNaQ NreaWiIiWas sehiQJJa PePSuQ\ai

NeuQiNaQ WerseQGiri MiNa GiEaQGiQJNaQ GeQJaQ eYeQW \aQJ OaiQ� DaOaP SrRses

SeraQFaQJaQ seEuah eYeQW GiEuWuhNaQ PiQG PaSSiQJ uQWuN PeQ\aWuNaQ EerEaJai iGe

\aQJ PuQFuO GaOaP SrRses EraiQsWRrPiQJ� SeWeOah PeQFaSai NeseSaNaWaQ SaGa saWu

iGe� QaQWiQ\a iGe WerseEuW aNaQ GiaMuNaQ NeSaGa NOieQ uQWuN GiseWuMui GaQ

GiOaNsaQaNaQ� NaPuQ SrRses WerseEuW aNaQ GiuOaQJ aWau GiSerEaiNi aSaEiOa SihaN NOieQ

WiGaN seWuMu aWau NuraQJ suNa GeQJaQ iGe \aQJ GiaMuNaQ�

�� Planning

TahaS SOaQQiQJ PeruSaNaQ WahaS \aQJ PePaNaQ ZaNWu SaOiQJ OaPa GaOaP

SrRses WahaSaQ sSeFiaO eYeQW� TahaS iQi aNaQ PeQJJaPEarNaQ hasiO Gari WahaS

researFh GaQ GesiJQ� sehiQJJa aSaEiOa WahaS researFh GaQ GesiJQ GiOaNuNaQ GeQJaQ

EaiN� WahaS SOaQQiQJ WiGaN aNaQ PePaNaQ ZaNWu \aQJ OaPa GaOaP SrRsesQ\a� NaPuQ
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seEaOiNQ\a� aSaEiOa WahaS researFh GaQ GesiJQ WiGaN GiOaNuNaQ GeQJaQ EaiN PaNa

WahaS SOaQQiQJ GaSaW PeQ\eEaENaQ GisRrJaQisasi� TahaS SOaQQiQJ PePSuQ\ai �

asSeN uWaPa \aQJ harus GiSerhaWiNaQ� \aiWu ZaNWu� WePSaW� GaQ WePSR�

a� :aNWu

AsSeN SerWaPa aGaOah ZaNWu \aQJ EerIRNus SaGa aNsi GaQ reaNsi� AsSeN iQi

aNaQ saQJaW PePSeQJaruhi Eia\a GaQ WiQJNaW NesuNsesaQ SaGa suaWu event�

E� TePSaW

TePSaW PeruSaNaQ saOah saWu IaNWRr Gasar uQWuN PeQJuNur WiQJNaW

NesuNsesaQ suaWu event� DeQJaQ PeQeQWuNaQ WePSaW� PaNa SihaN

SeQ\eOeQJJara event aNaQ PeQJeWahui WarJeW SeQJuQMuQJ� usia� GaQ NeEuWuhaQ

Gari SeQJuQMuQJ SaGa event \aQJ iQJiQ GiaGaNaQ� AsSeN iQi saQJaW WerNaiW

GeQJaQ asSeN ZaNWu GaOaP SrRses SereQFaQaaQ special event�

F� TePSR

AsSeN WeraNhir aGaOah WePSR� TePSR aGaOah Iase SePEaWasaQ Gari aZaO

saPSai aNhir Gari seEuah event� LeEih MeOasQ\a� SihaN SeQ\eOeQJJara aFara

harus PePSerhaWiNaQ Gurasi ZaNWu \aQJ GihaEisNaQ GaOaP PeOaNuNaQ seEuah

NeJiaWaQ seSerWi SrRGuNsi� GeNRrasi� eNseNusi hiQJJa eYaOuasi�
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4� Coordinating

TahaS coordinating aGaOah WahaS GiPaQa eYeQW GiOaNsaQaNaQ GaQ eYeQW

SOaQQer PeQJaPEiO NeSuWusaQ WerhaGaS seWiaS PasaOah \aQJ aGa GaOaP

SeOaNsaQaaQQ\a� TerGaSaW � OaQJNah \aQJ GaSaW PePSerPuGah GaOaP

SeQJaPEiOaQ NeSuWusaQ WerseEuW� \aiWu�

A� MeQJuPSuONaQ seOuruh iQIRrPasi \aQJ WerseGia� aJar PeQGaSaWNaQ EerEaJai

suGuW SaQGaQJ uQWuN PeQJaQaOisa suaWu PasaOah�

%� MePSerWiPEaQJNaQ GaPSaN SRsiWiI GaQ QeJaWiI Gari NeSuWusaQ \aQJ suGah

GiaPEiO�

&� MePSerWiPEaQJNaQ GaPSaN Gari sisi IiQaQsiaO

D� MePSerWiPEaQJNaQ sisi PRraO GaQ eWiNa Gari NeSuWusaQ \aQJ GiaPEiO�

E� MePSerhaWiNaQ aJar NeSuWusaQ \aQJ GiaPEiO WiGaN PeruJiNaQ RraQJ OaiQ�

PauSuQ Giri seQGiri�

F� TiGaN raJu NeWiNa PeQJaPEiO NeSuWusaQ aNhir�

�� Evaluation

EYaOuasi GaSaW GiOaNuNaQ seFara riQFi GiPuOai Gari SrRses SereQFaQaaQ sSeFiaO

eYeQW aWau seFara PeQ\eOuruh WerJaQWuQJ Gari NeEuWuhaQ Sara sWaNehROGers GaQ SihaN

SeQ\eOeQJJara� EYaOuasi uPuPQ\a GiOaNuNaQ GeQJaQ PePEeriNaQ surYei NeSaGa

SeQJuQMuQJ \aQJ GaWaQJ aWau PeQuJasNaQ seseRraQJ uQWuN PeOaNuNaQ REserYasi

NeWiNa eYeQW seGaQJ EerMaOaQ� sehiQJJa SihaN SeQ\eOeQJJara GaSaW PeQJeWahui seFara

riQFi aSa saMa \aQJ seGaQJ WerMaGi Gi OaSaQJaQ� EYaOuasi GiOaNuNaQ aJar PeQGaSaWNaQ

suGuW SaQGaQJ Gari sisi SeQJuQMuQJ PeQJeQai NeOeEihaQ GaQ NeNuraQJaQ event \aQJ

GiaGaNaQ�

MePEaQJuQ huEuQJaQ GeQJaQ NRQsuPeQ aGaOah saOah saWu aOasaQ SerusahaaQ

PeQJaGaNaQ NeJiaWaQ event� MeQuruW NRRr �201�� S� 24�� ANaQ WerMaGi SeQiQJNaWaQ

SeQMuaOaQ GaQ NeuQWuQJaQ SaGa SerusahaaQ seWeOah event seOesai GiaGaNaQ� ZaOauSuQ

WiGaN WerMaGi WraQsaNsi OaQJsuQJ GaOaP event WerseEuW�
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MeQuruW PuGMiasWuWi �201�� S� ��4�� WerGaSaW EeEeraSa haO \aQJ harus GiSerhaWiNaQ

saaW PeQeQWuNaQ WuMuaQ Gari special event� \aiWu�

1� ASaNah NhaOa\aN PeQ\aGari GaQ PeQJeWahui NeEeraGaaQ� NuaOiWas� GaQ EiGaQJ

usaha SerusahaaQ aWau PereN GaQ SrRGuN SerusahaaQ"

2� ASaNah suaWu SrRGuN WeOah PePSerROeh SuEOiNasi \aQJ SRsiWiI"

�� SeEeraSa Mauh FiWra \aQJ WerEeQWuN Gi PaWa NhaOa\aN"

4� ASaNah SerOu PeOaNuNaQ SrRPRsi"

�� ASaNah NhaOa\aN SerOu GiSeQJaruhi aJar Pau PeQJJuQaNaQ SrRGuN SerusahaaQ"

�� %aJaiPaQa PeQJasRsiasiNaQ seEuah PereN GeQJaQ suaWu NeJiaWaQ� Ja\a hiGuS�

aWau iQGiYiGu WerWeQWu"

�� %aJaiPaQa PeQMaQJNau WarJeW sasaraQ \aQJ OeEih Ouas"

SeWiaS event PePiOiNi NaraNWerisWiNQ\a WerseQGiri aJar EerEeGa GeQJaQ event

\aQJ OaiQ� MeQuruW AQ\ NRRr �201�� S� 14�� aGa OiPa NaraNWerisWiN event \aiWu

uniqueness� perishability� intangibility, suasaQa� SeOa\aQaQ GaQ personal interaction�

A� Uniqueness

PeQJePEaQJaQ iGe PeruSaNaQ saOah saWu Gari NuQFi suNses seEuah

event� SeWiaS event harus PePiOiNi NeuQiNaQ \aQJ PePEeGaNaQ GeQJaQ event

\aQJ seMeQis� UPuPQ\a WerMaGi SeQJuOaQJaQ SaGa event \aQJ GiaGaNaQ seFara

reJuOer� ANaQ WeWaSi harus aGa NeuQiNaQ \aQJ GiEeriNaQ SaGa seWiaS

SeQ\eOeQJJaraaQ event ZaOauSuQ PeQJJuQaNaQ WePa \aQJ saPa�

%� Perishability

Perishability aGaOah suaWu NRQGisi GiPaQa event WerOaNsaQa QaPuQ

WiGaN sesuai GeQJaQ reQFaQa aWau WiGaN PePuasNaQ� ASaEiOa event WiGaN

GiOaNsaQaNaQ GeQJaQ EaiN PaNa WarJeW \aQJ suGah GiWeWaSNaQ WiGaN aNaQ

WerFaSai�
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&� Intangibility

PeQJaOaPaQ Gari event \aQJ GihaGiri aNaQ PuQFuO Gi EeQaN

SeQJuQMuQJ NeWiNa event WerseEuW seOesai GiseOeQJJaraNaQ� +aO iQi PeruSaNaQ

suaWu WaQWaQJaQ \aQJ harus GihaGaSi ROeh SihaN SeQ\eOeQJJara uQWuN

PePEeriNaQ suaWu SeOa\aQaQ intangible \aQJ GaSaW PeQJuEah SerseSsi

SeQJuQMuQJ� SaOah saWu FRQWRhQ\a aGaOah GeQJaQ PeQaPSiONaQ WeNQRORJi

WerEaru \aQJ aNaQ GiiQJaW ROeh Sara SeQJuQMuQJ�

D� SuasaQa

SuasaQa 	 SeOa\aQaQ PeruSaNaQ NaraNWerisWiN \aQJ SeQWiQJ SaGa saaW

EerOaQJsuQJQ\a event� Event \aQJ GiseOeQJJaraNaQ GeQJaQ suasaQa \aQJ

WeSaW aNaQ PeQJhasiONaQ suNses Eesar� WeWaSi seEaOiNQ\a NeJaJaOaQ event

GihasiONaQ NareQa suasaQa \aQJ WiGaN WeSaW� SuasaQa event GaSaW GiEaQJuQ

sesuai GeQJaQ WePa� PusiN \aQJ WeSaW GaQ PeQariN� WerPasuN MuJa PaNaQaQ

GaQ PiQuPaQ \aQJ EaiN�

E� PeOa\aQaQ 	 PersRQaO IQWeraFWiRQ

PeOa\aQaQ Gari SeQ\eOeQJJara event GaQ Personal Interaction Gari

SeQJuQMuQJ PeruSaNaQ NuQFi suNses suaWu event� SeEisa PuQJNiQ SeQJuQMuQJ

harus GiOiEaWNaQ GaOaP NeJiaWaQ uQWuN PeQFiSWaNaQ suasaQa \aQJ OeEih hiGuS�

PeQJuQMuQJ GaSaW EeriQWeraNsi GeQJaQ SeQJuQMuQJ OaiQQ\a aWau GeQJaQ

SaQiWia SeQ\eOeQJJara� MisaOQ\a SaGa NRQser PusiN� SeQRQWRQ GaSaW

GiOiEaWNaQ OeEih aNWiI GeQJaQ iNuW EerQ\aQ\i ZaOauSuQ haQ\a seseNaOi� +aO iQi

GaSaW PePEaQJuQ suasaQa GaQ NRQWriEusi ROeh SeQRQWRQ WerhaGaS

SeQ\eOeQJJaraaQ event WerseEuW�
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PaGa special event WerGaSaW Gua uNuraQ \aQJ GaSaW PePSeQJaruhi

NRPSOeNsiWas SeOaNsaQaaQQ\a� special event EeruNuraQ NeFiO GaQ special event

EeruNuraQ Eesar �RaM� :aOWers� 	 RashiG� 200�� S� ��� SePaNiQ Eesar seEuah aFara

\aQJ aNaQ GiaGaNaQ PaNa WuMuaQQ\a MuJa aNaQ PeQMaGi OeEih NRPSOeNs� +aO WerseEuW

GiNareQaNaQ aGaQ\a IaNWRr WaPEahaQ seSerWi sub-events serWa stakeholders \aQJ

sePaNiQ Ouas�

2.2.3 EYHQW 0DQDJHPHQW

Event Management GaSaW GiGeIiQisiNaQ seEaJai SeQJRrJaQisasiaQ seEuah

NeJiaWaQ \aQJ GiNeOROa seFara SrRIesiRQaO� sisWePaWis� eIisieQ GaQ eIeNWiI� KeJiaWaQQ\a

PeOiSuWi NRQseS �SereQFaQaaQ� saPSai GeQJaQ SeOaNsaQaaQ hiQJJa SeQJaZasaQ�

DaOaP event management� sePua RraQJ harus EeNerMa Neras GeQJaQ Yisi \aQJ saPa

uQWuN PeQJhasiONaQ NeJiaWaQ \aQJ sesuai GeQJaQ WuMuaQ GaQ haraSaQ� SaQJaWOah

GiSerOuNaQ NeNRPSaNaQ SaGa seWiaS RraQJ \aQJ WerOiEaW GaOaP WiP aFara� MeQuruW

GROGEOaWW �GROGEOaWW� 201�� Event Management aGaOah NeJiaWaQ SrRIesiRQaO

PeQJuPSuONaQ GaQ PePSerWePuNaQ seNeORPSRN RraQJ uQWuN WuMuaQ Sera\aaQ�

SeQGiGiNaQ� SePasaraQ GaQ reuQi� serWa EerWaQJJuQJ MaZaE PeQJaGaNaQ SeQeOiWiaQ�

PePEuaW GesaiQ NeJiaWaQ� PeOaNuNaQ SereQFaQaaQ GaQ PeOaNsaQaNaQ NRRrGiQasi

serWa SeQJaZasaQ uQWuN PereaOisasiNaQ NehaGiraQ seEuah NeJiaWaQ�

MeQ\eOeQJJaraNaQ seEuah NeJiaWaQ PeruSaNaQ seEuah NeEuWuhaQ \aQJ WiGaN

GaSaW GiSuQJNiri EaJi seEuah SerusahaaQ NRPersiaO PauSuQ QRQ NRPersiaO� NeJiaWaQ�

NeJiaWaQ WerseEuW EerWuMuaQ uQWuN PeQuQMaQJ NeJiaWaQ PuEOiF ReOaWiRQs �PR� GaOaP

PeQFiSWaNaQ FiWra SRsiWiI SerusahaaQ Gi PaWa internal sWaNehROGer PauSuQ external

sWaNehROGer� SeOaiQ iWu NeJiaWaQ�NeJiaWaQ WerseEuW MuJa WiGaN GaSaW GiOeSasNaQ Gari

NeJiaWaQ marketing communication Gari SerusahaaQ� WeruWaPa GaOaP NeJiaWaQ�

NeJiaWaQ below the line.

Below The Line (BTL) PeruSaNaQ aNWiYiWas ParNeWiQJ aWau SrRPRsi \aQJ

GiOaNuNaQ Gi WiQJNaW reWaiO aWau NRQsuPeQ GeQJaQ saOah saWu WuMuaQQ\a aGaOah

PeraQJNuO NRQsuPeQ aJar WerWariN GeQJaQ suaWu SrRGuN �APaOia� 200�� S�20��
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%TL PeruSaNaQ PeGia OaQJsuQJ \aQJ PeQJeQai auGieQFe� FRQWRhQ\a�

SrRJraP ERQus aWau haiGah� event, SePEiQaQ NRQsuPeQ� GaQ seEaJaiQ\a� &iri�Firi

%eORZ The LiQe �%TL��

a� TarJeW auGieQFe WerEaWas�

E� MeGia aWau NeJiaWaQQ\a PePEeriNaQ auGieQs NesePSaWaQ uQWuN PerasaNaQ�

PeQ\eQWuh aWau EeriQWeraNsi� EahNaQ OaQJsuQJ PePEeOi�

F� MeGia \aQJ GiJuQaNaQ aGaOah event, sponsorship, sampling, point of sale

�POS� materials, consumer promotion� GaQ seEaJaiQ\a

2.2.3 Virtual Exhibition

PaPeraQ YirWuaO PeruSaNaQ NuPSuOaQ reSOiNa GiJiWaO Gari SerisWiZa aWau REMeN

Q\aWa \aQJ GiNePEaQJNaQ GeQJaQ EaQWuaQ aOaW PuOWiPeGia GaQ virtual reality \aQJ

PeQJhasiONaQ seEuah OiQJNuQJaQ siPuOasi Gi NRPSuWer OaOu GisaPSaiNaQ PeOaOui

ZeEsiWe sehiQJJa SeQJJuQa SaGa aNhirQ\a GaSaW PerasaNaQ SeQJaOaPaQ serWa

NeSuasaQ \aQJ saPa seSerWi \aQJ GiOihaW Gi NehiGuSaQ Q\aWa �EIIeQGie� 2019� S� 9��

PerEeGaaQ aQWara SaPeraQ online GeQJaQ virtual saQJaW WiSis� SePua SaPeraQ YirWuaO

aGaOah SaPeraQ online WeWaSi WiGaN seEaOiNQ\a� %iasaQ\a sePua SaPeraQ YirWuaO aNaQ

PeQ\eGiaNaQ siPuOasi OiQJNuQJaQ Q\aWa PeQJJuQaNaQ aOaW reaOiWas YirWuaO \aQJ

seGiNiW OeEih suOiW� PahaO GaQ PePaNaQ ZaNWu uQWuN PeQJePEaQJNaQQ\a GariSaGa

SaPeraQ online seGerhaQa� TiGaN seSerWi SaPeraQ WraGisiRQaO� SaPeraQ iQi GaSaW

GiOihaW WaQSa Eia\a� GeQJaQ NeQ\aPaQaQ GaQ zRQa ZaNWu seQGiri �KhRRQ aQG RaPaiah�

200�� S� 10��

MeQuruW SasPiWa �2020� S�1�� Virtual event aGaOah SeQJaOaPaQ iQGiYiGu

seseRraQJ PeQJaOaPi seEuah event GeQJaQ NRQWeQ RQOiQe GaQ WiGaN EerNuPSuO

EersaPa� Virtual event GaSaW PeruSaNaQ SerSaGuaQ Gari event IiIiN� VirWuaO WiGaN

PeruSaNaQ SeQJJaQWi event \aQJ OaiQ QaPuQ PeruSaNaQ WiSe Earu GaQ PeQaPEah

Ouas Gari Gari MeQis WiSe event� Virtual Event� aGaOah saOah saWu aOWerQaWiI \aQJ EaQ\aN

GiSiOih GaOaP siWuasi SaQGePi saaW iQi� virtual event PeruSaNaQ haraSaQ EaJi SeOaNu
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iQGusWri event uQWuN WeWaS eNsis GeQJaQ WeWaS PeQeraSNaQ SriQsiS SePEuaWaQ sRsiaO

�SasPiWa 2020� S� 10��

DiOaQsir Gari AFFuraWe�iG �2021� virtual event aGaOah suaWu EeQWuN eYeQW aWau

aFara \aQJ GiaGaNaQ GeQJaQ PeQJJuQaNaQ PeGia iQWerQeW aWau GiOaNuNaQ seFara

RQOiQe� GiPaQa saMa� EahNaQ Gi seOuruh QeJara seNaOiSuQ� KeWiGaaGaQ\a EaWasaQ Gi

GaOaP GuQia GiJiWaO iQi WeQWuQ\a aNaQ PePEuaW NiWa Eisa PeQJuQGaQJ OeEih EaQ\aN

SeserWa Gari Ouar QeJeri� NareQa PereNa SuQ PeQMaGi WiGaN SerOu OaJi PeOaNuNaQ

SerMaOaQaQ GaOaP PeQJhaGiri event� AGaSuQ NeOeEihaQ Gari virtual event aGaOah�

1� MaPSu MePiQiPaOisir PeQJeOuaraQ

SeEaJiaQ Eesar Gari NiWa WeQWu suGah SahaP GaQ PeQJerWi EahZa GiSerOuNaQ

GaQa hiQJJa SuOuhaQ MuWa ruSiah uQWuN Eisa PeQ\eOeQJJaraNaQ event \aQJ seGerhaQa�

%eOuP OaJi Eia\a WraQsSRrWasi� NRQsuPsi� WePSaW aFara� GaQ MuJa GeNRrasiQ\a�

TerOeEih OaJi EiOa WerQ\aWa QaQWiQ\a aFara WerseEuW JaJaO� seSerWi NuraQJQ\a MuPOah

SeserWa \aQJ haGir� TeQWu haO WerseEuW WiGaN aNaQ GiWePuNaQ SaGa YirWuaO eYeQW�

KeSerOuaQ aFara GaQ WiQJNaW risiNR NeJaJaOaQ SuQ aNaQ Mauh OeEih PiQiP�

2� MeQiQJNaWNaQ Value Event

PerWaPa� GaQa \aQJ OeEih eIisieQ aNaQ OeEih PePuQJNiQNaQ AQGa uQWuN IRNus

GaOaP PeQJhaGirNaQ Ne\QRWe sSeaNer \aQJ eNsOusiI� KuaOiWas Gari PaWeri SuQ aNaQ

PeQMaGi OeEih PeQariN GaQ MuJa OeEih WerSerFa\a� SeOaiQ PaPSu PeQMariQJ OeEih

EaQ\aN SePiQaW� virtual event MuJa aNaQ OeEih PePuQJNiQNaQ uQWuN PePEeriNaQ

aSresiasi \aQJ OeEih SaGa Sara SeserWa�

�� FOMO Effects aNaQ MePiFu OraQJ uQWuN INuW

FOMO aWau Fear of Missing Out aGaOah suaWu isWiOah Gi GaOaP GuQia SsiNRORJi

\aQJ GiJuQaNaQ saaW seseRraQJ PePiOiNi rasa JeOisah NeWiNa WerWiQJJaO suaWu WreQ

aWauSuQ haO OaiQ \aQJ PeQ\eQaQJNaQ� Virtual event iQi WerQ\aWa FuNuS PaPSu

PeQiPEuONaQ eIeN FOMO� TerOeEih OaJi EiOa GiEeriNaQ ZaNWu GaQ MuJa EaWas NuRWa
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SeserWa� Live streaming Eisa GiEiOaQJ PeQMaGi YirWuaO eYeQW \aQJ FuNuS PaPSu

PePEeriNaQ eIeN IRPR� +aO iQi GiNareQaNaQ EaQ\aN RraQJ \aQJ iQJiQ WerhuEuQJ

GeQJaQ EaQ\aN SeserWa GaQ WaNuW NeWiQJJaOaQ NesePSaWaQ \aQJ EerharJa�

4� Cloud MeetingMePEeriNaQ KeEeEasaQ \aQJ LeEih %aQ\aN

TerFaWaW ��� RraQJ saaW iQi OeEih PePiOih uQWuN PeQJJuQaNaQ YiGeR

FRQIereQFe GariSaGa WiJa WahuQ \aQJ OaOu� TerOeEih OaJi seMaN SaQGePi &OVID�19

EerOaQJsuQJ� SerseQWase SeQJJuQaaQ aSOiNasi zRRP PeQiQJNaW hiQJJa ���

EaQ\aNQ\a� SeOaiQ iWu� virtual event MuJa PaPSu PePEeriNaQ NeEeEasaQ \aQJ OeEih

EaQ\aN� Virtual event PaPSu PePEuaW seseRraQJ PeQMaGi OeEih IOeNsiEeO GaOaP

PeQJiNuWi eYeQW Gi EerEaJai EeOahaQ GuQia�

�� MePEaQJuQ PersRQaOisasi GaOaP MarNeWiQJ

PersRQaOisasi aWau hyper-personalization aGaOah saOah saWu WeNQiN GaOaP GuQia

ParNeWiQJ \aQJ OeEih IRNus SaGa sisi SersRQaO PaQusia GeQJaQ PeQJJuQaNaQ

WeNQRORJi ArWiIiFiaO IQWeOOiJeQFe �AI�� SaOah saWu usaha aZaO \aQJ Eisa GiJuQaNaQ

uQWuN PePEaQJuQ hyper-personalization aGaOah GeQJaQ Fara PeQJuPSuONaQ GaWa�

GaQ virtual event Eisa PeQMaGi PRPeQ \aQJ saQJaW WeSaW� Dari GaWa iQi� SerusahaaQ

aNaQ Eisa OeEih PuGah GaOaP PePEeriNaQ iQIRrPasi SrRGuN� NRQWeQ� GaQ MuJa

Oa\aQaQ \aQJ OeEih reOeYaQ NeSaGa Sara SeOaQJJaQ� SeSerWi PisaOQ\a GeQJaQ

PeQJeWahui GaWa GePRJraIi Sara SeserWa YirWuaO eYeQW� PaNa Eisa OeEih PeQJeWahui

NeORPSRN auGieQs PaQa saMa \aQJ OeEih EerPiQaW GeQJaQ SrRGuN� PaWeri aWauSuQ

Oa\aQaQ \aQJ EeriNaQ� SehiQJJa� aNaQ OeEih PuGah OaJi GaOaP PePEuaW SrRGuN

aWauSuQ NRQWeQ \aQJ reOeYaQ uQWuN Eisa PeQMariQJ NRQsuPeQ SRWeQsiaO�
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2.3 Kerangka Pemikiran
GaPEar 2� 9 KeraQJNa SePiNiraQ
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