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BAB III

METODOLOGI PENELITIAN

3.1 Jenis & Sifat Penelitian

DaOaP MuO\aQa �201�� PeQMeOasNaQ EahZa SaraGiJPa aGaOah SaQGaQJaQ

uQWuN PeOihaW seJaOa sesuaWu \aQJ aGa Gi GuQia� ParaGiJPa saPa GeQJaQ NRQseS�

NRQseS uPuP \aQJ Eisa GiMaGiNaQ PeQMaGi seEuah aFuaQ aWau FRQWRh� PeQeOiWiaQ iQi

PeQJJuQaNaQ SaraGiJPa SRsW�SRsiWiYisPe \aiWu PeOaNuNaQ SeQJaPaWaQ OaQJsuQJ

uQWuN PeOihaW IeQRPeQa \aQJ WerMaGi� PeQeOiWiaQ iQi MuJa PeOaNuNaQ SeQFariaQ GaWa

GeQJaQ EeriQWeraNsi OaQJsuQJ GeQJaQ SihaN�SihaN \aQJ WerOiEaW GaOaP virtual event

+aQQRYer Messe 2020� DeQJaQ PeQJJuQaNaQ SaraGiJPa SRsW�SRsiWiYisPe SeQeOiWiaQ

iQi Eisa PeQJuPSuONaQ GaWa \aQJ aGa seFara OeEih PeQGaOaP�

PeQeOiWi PePiOih uQWuN PeQJJuQaNaQ MeQis SeQeOiWiaQ NuaOiWaWiI \aQJ EersiIaW

GesNriSWiI GaOaP SeQeOiWiaQ iQi� PeQeOiWiaQ GesNriSWiI EerWuMuaQ uQWuN PeQGesNriSsiNaQ

aSa saMa \aQJ saaW iQi WerMaGi� GiGaOaPQ\a WerGaSaW uSa\a PeQGesNriSsiNaQ� PeQFaWaW�

aQaOisis GaQ PeQJiQWerSreWasiNaQ NRQGisi�NRQGisi \aQJ saaW iQi aGa aWau WerMaGi�

DeQJaQ NaWa OaiQ SeQeOiWiaQ GesNriSWiI EerWuMuaQ uQWuN PePSerROeh iQIRrPasi

PeQJeQai NeaGaaQ saaW iQi GaQ PeOihaW NaiWaQ aQWara YariaEeO�YariaEeO \aQJ aGa�

PeQeOiWiaQ iQi WiGaN PeQJuMi hiSRWesa aWau WiGaN PeQJJuQaNaQ hiSRWesis PeOaiQNaQ

haQ\a PeQGesNriSsiNaQ iQIRrPasi aSa aGaQ\a sesuai GeQJaQ YariaEeO�YariaEeO \aQJ

GiWeOiWi� PeQeOiWiaQ sePaFaP iQi seriQJ GiOaNuNaQ ROeh SeMaEaW�SeMaEaW JuQa

PeQJaPEiO NeEiMaNaQ aWau NeSuWusaQ uQWuN PeOaNuNaQ WiQGaNaQ�WiQGaNaQ GaOaP

PeOaNuNaQ WuJasQ\a �SuJi\RQR� 2012� S� 9��

3.2 Metode Penelitian

DaOaP SeQeOiWiaQ iQi SeQeOiWi PeQJJuQaNaQ PeWRGe SeQeOiWiaQ sWuGi Nasus�

SWuGi Nasus aGaOah suaWu iQNuiri ePSiris \aQJ PeQ\eOiGiNi IeQRPeQa Gi GaOaP

NRQWeNs NehiGuSaQ Q\aWa� EiOaPaQa EaWas� EaWas aQWara IeQRPeQa GaQ NRQWeNs WaN

WaPSaN GeQJaQ WeJas GaQ GiPaQa PuOWisuPEer EuNWi GiPaQIaaWNaQ �YiQ� 201�� S� 1���
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PeQGeNaWaQ sWuGi Nasus GaSaW GiJuQaNaQ uQWuN SeQeOiWiaQ \aQJ EeruSa SereQFaQaaQ

EaiN SereQFaQaaQ ZiOa\ah� aGPiQisWrasi uPuP� NeEiMaNaQ uPuP� iOPu�iOPu

PaQaMePeQ� GaQ SeQGiGiNaQ� SWuGi Kasus PePuQJNiQNaQ SeQeOiWi uQWuN

PePSerWahaQNaQ NaraNWerisWiN hROisWiN GaQ EerPaNQa Gari SerisWiZa�SerisWiZa

NehiGuSaQ Q\aWa GaQ NeNuaWaQ \aQJ uQiN Gari sWuGi Nasus aGaOah NePaPSuaQQ\a

uQWuN EerhuEuQJaQ seSeQuhQ\a GeQJaQ EerEaJai MeQis EuNWi EaiN GRNuPeQ� SeraOaWaQ�

ZaZaQFara� GaQ REserYasi �YiQ� 201�� S�1�12��

3.3 Partisipan dan informan

MeQuruW YiQ� �201��S�1�� REserYasi SarWisiSaQ aGaOah EeQWuN REserYasi

Nhusus \aQJ PaQa SeQeOiWi WiGaN haQ\a PeQMaGi SeQJaPaW� PeOaiQNaQ WuruW WerOiEaW

GaOaP siWuasi WerWeQWu GaQ EerSarWisiSasi SaGa SerisWiZa \aQJ WerOiEaW GaOaP SeQeOiWiaQ

Informan aGaOah RraQJ \aQJ GiPaQIaaWNaQ uQWuN PePEeriNaQ iQIRrPasi

WeQWaQJ siWuasi GaQ NRQGisi OaWar EeOaNaQJ SeQeOiWiaQ� �MROeRQJ� 2010� S� 4�� DeQJaQ

NaWa OaiQ� informan aGaOah RraQJ \aQJ GiSerNiraNaQ PeQJuasai GaQ PePahaPi GaWa�

iQIRrPasi aWauSuQ IaNWa Gari suaWu REMeN SeQeOiWiaQ� SeGaQJNaQ Partisipan aGaOah

RraQJ \aQJ GiaQJJaS SeQuOis PaPSu GaOaP PePEeriNaQ iQIRrPasi GaQ EerNaiWaQ

OaQJsuQJ GeQJaQ SeQeOiWiaQ� Partisipan aGaOah RraQJ \aQJ EerWaQJJuQJ MaZaE Eesar

GaOaP MaOaQQ\a SrRses SrRGuNsi Gi OaSaQJaQ� SehiQJJa SarWisiSaQ harusOah PePiOiNi

NaSaEiOiWas GaQ NePaPSuaQ GaOaP EerEaJi iQIRrPasi NeSaGa SeQuOis uQWuN

PePEeriNaQ iQIRrPasi \aQJ WerNaiW �PrasWRZR� 2010� S�12��

MeWRGe saPSOiQJ \aQJ SaOiQJ uPuP GiJuQaNaQ GaOaP SeQeOiWiaQ NuaOiWaWiI

aGaOah purposive sampling GaQ snowball sampling. Purposive sampling aGaOah WeNQiN

SeQJaPEiOaQ saPSeO suPEer GaWa GeQJaQ SerWiPEaQJaQ seSerWi asuPsi EahZa saPSeO

\aQJ SaOiQJ Wahu aSa \aQJ GiharaSNaQ� Snowball sampling aGaOah WeNQiN SeQJaPEiOaQ

saPSeO suPEer GaWa \aQJ aZaOQ\a NeFiO WeWaSi EeraQJsur�aQJsur PeQiQJNaW

�SuJi\RQR� 2009� S��00�� MeQuruW %uQJiQ �2012� S����� PeWRGe SeQJaPEiOaQ saPSeO

\aQJ SaOiQJ SeQWiQJ aGaOah PeQJiGeQWiIiNasi iQIRrPaQ uWaPa saaW iQi aWau siWuasi

sRsiaO iQIRrPaWiI WerWeQWu� PePiOihaQ saPSeO NePuQJNiQaQ Eesar aNaQ GiOaNuNaQ
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GaOaP haO iQi� GaOaP Nasus iQIRrPaQ NriWis aWau siWuasi sRsiaO� seFara saGar aWau

GeQJaQ Fara \aQJ GiWarJeWNaQ� \aiWu PeOaOui saPSeO \aQJ GiWarJeWNaQ�

%erGasarNaQ SeQMeOasaQ GiaWas SeQeOiWiaQ iQi PeQJJuQaNaQ WeNQiN purposive

sampling� +aO iQi GiNareQaNaQ saPSeO \aQJ GiaPEiO SaOiQJ PeQJeWahui WeQWaQJ

PasaOah \aQJ aNaQ GiWeOiWi ROeh SeQeOiWi� PeQJJuQaaQ purposive sampling GaOaP

SeQeOiWiaQ iQi \aiWu EerWuMuaQ uQWuN GaSaW PeQJeWahui EaJaiPaQa sWraWeJi GRRGJu\

PrRGuFWiRQ GaOaP PeQJeOROa virtual event +aQQRYer Messe 2020 aJar objective WeWaS

WerFaSai� SehiQJJa GaSaW GiSuWusNaQ EahZa GaOaP SeQeOiWiaQ iQi SarWisiSaQ aGaOah

SihaN GRRGJu\ PrRGuFWiRQ GaQ iQIRrPaQ aGaOah SihaN KePeQWeriaQ PeriQGusWriaQ�

3.4 Teknik Pengumpulan Data

MeQuruW YiQ �201�� S� 10��11�� Fara SeQJuPSuOaQ GaWa Gari SeQGeNaWaQ sWuGi

Nasus aGaOah GeQJaQ eQaP suPEer EuNWi \aiWu �

1� DRNuPeQWasi

DRNuPeQWasi PeruSaNaQ reNaPaQ NeMaGiaQ Pasa OaOu \aQJ GiWuOis aWau Gi FeWaN�

PereNa GaSaW EeruSa FaWaWaQ aQeNGRW� suraW� EuNu hariaQ� GaQ GRNuPeQ�GRNuPeQ

aWau WeNQiN \aQJ GiJuQaNaQ uQWuN PeQFari GaWa \aQJ GiSerOuNaQ EerGasarNaQ

SeraWuraQ�SeraWuraQ SerusahaQ�

2� ReNaPaQ arsiS

ReNaPaQ arsiS seriQJ NaOi GaOaP EeQWu NRPSuWerisasi GaQ GaOaP EeQWuN OaiQQ\a�

KeJuQaaQ reNaPaQ arsiS aNaQ EerYariasi SaGa saWu sWuGi Nasus GaQ OaiQQ\a� PaGa

EeEeraSa SeQeOiWiaQ reNaPaQ WerseEuW EeJiWu SeQWiQJ uQWuN aQaOisis \aQJ Ouas� PaGa

SeQeOiWiaQ OaiQQ\a reNaPaQ PuQJNiQ haQ\a seSiQWas reOeYaQsiQ\a�

�� IQWerYieZ� ZaZaQFara

IQWerYieZ aGaOah seEuah GiaORN \aQJ GiOaNuNaQ ROeh SeZaZaQFara �iQWerYieZer�

uQWuN PePSerROeh iQIRrPasi Gari WerZaZaQFara �iQWerYieZe�� MeWRGe

SeQJuPSuOaQ GaWa PeOaOui ZaZaQFara GaOaP SeQeOiWiaQ NuaOiWaWiI uPuPQ\a

GiPaNsuGNaQ uQWuN OeEih PeQGaOaPi suaWu NeMaGiaQ aWau NeJiaWaQ suEMeN SeQeOiWiaQ�
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ZaZaQFara aPaW GiSerOuNaQ GaOaP SeQeOiWiaQ NuaOiWaWiI� NareQa EaQ\aN haO \aQJ

WiGaN PuQJNiQ GaSaW GiREserYasi OaQJsuQJ

4� OEserYasi OaQJsuQJ

OEserYasi aGaOah suaWu NeJiaWaQ \aQJ GiOaNuNaQ GeQJaQ PeQJaPaWi GaQ PeQFaWaW

seFara sisWePaWis WerhaGaS JeMaOa aWau IeQRPeQa \aQJ GiseOiGiNi� TeNQiN

SeQJuPSuOaQ GaWa \aQJ GiOaNuNaQ \aiWu GeQJaQ PeQJaGaNaQ NuQMuQJaQ OaSaQJaQ

aWau SeQJaPaWaQ OaQJsuQJ SaGa RE\eN aWau sasaraQ \aQJ EerhuEuQJaQ GeQJaQ

PasaOah \aQJ GiWeOiWi�

�� OEserYasi SarWisiSaQ

OEserYasi SarWisiSaQ aGaOah suaWu EeQWuN REserYasi Nhusus GiPaQa SeQeOiWi WiGaN

haQ\a PeQMaGi SeQJaPaW \aQJ SasiI� PeOaiQNaQ MuJa PeQJaPEiO EerEaJai SeraQ

GaOaP siWuasi WerWeQWu GaQ EerSarWisiSasi GaOaP SerisWiZa�SerisWiZa \aQJ aNaQ

GiWeOiWi

�� PeraQJNaW IisiN

PeraQJNaW IisiN aWau NuOWuraO \aiWu SeraOaWaQ WeNQRORJi� aOaW aWau iQsWruPeQW�

SeNerMaaQ seQi� aWau EeEeraSa EuNWi IisiN OaiQQ\a� PeraQJNaW sePaFaP iWu Eisa

GiNuPSuONaQ seEaJai EaJiaQ Gari NuQMuQJaQ OaSaQJaQ� PeraQJNaW IisiN PePSuQ\ai

reOeYaQsi NuraQJ SRWeQsiaO GaOaP sWuGi Nasus \aQJ SaOiQJ OaziP� NaPuQ GePiNiaQ

EiOaPaQa reOeYaQ SeraQJNaW WerseEuW Eisa PeQMaGi NRPSRQeQ SeQWiQJ GaOaP

NeseOuruhaQ Nasus \aQJ EersaQJNuWaQ�

MeWRGe SeQJuPSuOaQ GaWa \aQJ Gi OaNuNaQ SeQeOiWi aGaOah GeQJaQ GRNuPeQWasi�

ZaZaQFara� GaQ reNaPaQ arsiS

3.5 Teknik Keabsahan Data

KeaEsahaQ GaWa aGaOah haO \aQJ SeQWiQJ GaOaP SeQeOiWiaQ NuaOiWaWiI�

KeaEsahaQ GaWa GiOaNuNaQ uQWuN PeQJuNur WiQJNaW NeSerFa\aaQ aJar SeQeOiWiaQ GaSaW

GiSerWaQJJuQJMaZaENaQ seFara iOPiah� MeQuruW YiQ �201�� S� 1�9�19�� WeNQiN

NeaEsahaQ GaWa Eisa PeQJJuQaNaQ EeQWuN WerWuOis aWau SuQ OisaQ� TerOeSas Gari

EeQWuNQ\a� OaQJNah�OaQJNah \aQJ SerOu GiiNuWi GaOaP SrRses SeQ\usuQaQQ\a iaOah
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PeQJiGeQWiIiNasi sasaraQ OaSRraQ� PeQJePEaQJNaQ susuQaQ NaraQJaQ� GaQ PeQJiNuWi

SrRseGur WerWeQWu� UQWuN susuQaQ NaraQJaQQ\a aGa eQaP aOWerQaWiI EeQWuN \aQJ GaSaW

Gi JuQaNaQ uQWuN SeQuOisaQ sWuGi Nasus� \aiWu�

1� SWruNWur AQaOiWis LiQear

SWruNWur iQi PeruSaNaQ sWruNWur sWaQGar GaOaP SeQuOisaQ OaSRraQ GeQJaQ uruWaQ

SeQuOisaQ PeQFaNuS SersRaOaQ \aQJ GiWeOiWi� PeWRGe \aQJ GiJuQaNaQ� hasiO

WePuaQ Gari SeQJuPSuOaQ GaWa� NesiPSuOaQ� GaQ iPSOiNasi Gari SeQeOiWiaQ

WerseEuW�

2� SWruNWur KRPSaraWiI

SWruNWur iQi PeQJuOaQJ sWuGi Nasus \aQJ saPa GaQ SerQah GiOaNuNaQ seEeOuPQ\a�

PePEaQGiQJNaQ GesNriSsi GaQ SeQMeOasaQ Nasus \aQJ saPa QaPuQ

PeQJJuQaNaQ PRGeO�PRGeO \aQJ EerEeGa�

�� SWruNWur KrRQRORJis

DaOaP sWruNWur iQi� uruWaQ�uruWaQ EaJiaQ PeQJiNuWi WahaS�WahaS SerPuOaaQ�

WeQJah� PauSuQ aNhir sesuai uruWaQ ZaNWu GaQ NeMaGiaQ Gari suaWu Nasus�

4� SWruNWur PeQJePEaQJaQ TeRri

DaOaP sWruNWur iQi� seWiaS EaJiaQ aNaQ PeQJiNuWi ORJiNa SerNePEaQJaQ WeRri

\aQJ WerJaQWuQJ SaGa WRSiN GaQ WeRri \aQJ sSesiIiN�

�� SWruNWur KeWeJaQJaQ

SWruNWur iQi NeEaOiNaQ GeQJaQ sWruNWur aQaOiWis� arWiQ\a hasiO SeQeOiWiaQ GisaMiNaQ

SaGa EaJiaQ aZaO SeQuOisaQ OaSRraQ�

�� SWruNWur TaN %eruruWaQ

SWruNWur iQi aGaOah SeQGeNaWaQ \aQJ uruWaQ EaJiaQ�EaJiaQQ\a PeQJasuPsiNaQ

WiGaN aGaQ\a NeSeQWiQJaQ Nhusus GaOaP SeQuOisaQ OaSRraQ�

3.6 Teknik Analisis Data

AQaOisis GaWa PeruSaNaQ SrRses \aQJ saQJaW SeQWiQJ GaOaP seEuah SeQeOiWiaQ�

+aO iQi PeOihaW EahZa SaGa WahaS iQi� SeQeOiWi GaSaW PeruPusNaQ seEuah hasiO \aQJ
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sesuai GeQJaQ PeQMaZaE WuMuaQ aZaO \aQJ GiWeWaSNaQ EerGasarNaQ NaiGah iOPiah \aQJ

WeSaW� AQaOisis GaWa WerGiri aWas SeQJuMiaQ� SeQJNaWeJRriaQ� SeQWaEuOasiaQ� aWauSuQ

SeQJNRPEiQasiaQ NePEaOi EuNWi�EuNWi uQWuN PeQuQMuN SrRSRsi aZaO suaWu SeQeOiWiaQ�

�YiQ� 201�� S� �0� DeQJaQ PeQeOaah GaWa�GaWa \aQJ suGah WerseGia GaQ GiNuPSuONaQ

Gari EerEaJai suPEer \aQJ PeruSaNaQ hasiO SeQJaPaWaQ� SeQeOiWi aNhirQ\a GaSaW

PeQJaQaOisis GaWa WerseEuW�

TerGaSaW � WeNQiN aQaOisis GaWa PeQuruW YiQ �201� S��4�� GiaQWaraQ\a aGaOah

SeQMRGRhaQ SROa� SePEuaWaQ SeQMeOasaQ �eNsSOaQasi�� GaQ aQaOisis GereW ZaNWu�

1� PeQMRGRhaQ SROa

PeQMRGRhaQ SROa aGaOah PePEaQGiQJNaQ SROa \aQJ GiGasarNaQ aWas ePSiri

GeQJaQ SROa \aQJ GiSreGiNsiNaQ� -iNa NeGua SROa WerGaSaW SersaPaaQ� PaNa hasiOQ\a

GaSaW PeQJuaWNaQ YaOiGiWas iQWerQaO sWuGi Nasus \aQJ EersaQJNuWaQ� MaNa SeQeOiWi

PePEaQGiQJNaQ SROa \aQJ GiSreGiNsiNaQ GeQJaQ SROa ePSiri aWau hasiO Gari GaWa

REserYasi� ZaZaQFara GaQ GRNuPeQWasi� KePuGiaQ SeQMeOasaQ seFara WeRri PeQJeQai

FuOOGa\ sFhRRO GaQ SeQGiGiNaQ NaraNWer GiEaQGiQJNaQ GeQJaQ SROa \aQJ

EerOaQGasNaQNaQ ePSiri� UQWuN PeGaSaWNaQ hasiO Gari SeQMRGRhaQ SROa� PaNa SeQeOiWi

PeOaNuNaQ PRGeO aQaOisis \aQJ NeGua� \aNQi eNsSOaQasi GaWa�

2� ENsSOaQasi DaWa

SWraWeJi aQaOisis \aQJ NeGua SePEuaWaQ SeQMeOasaQ aWau SePEuaWaQ eNsSOaQasi

GaSaW PeQJaQaOisis GaWa sWuGi Nasus \aQJ EersaQJNuWaQ� \aQJ NePuGiaQ GaWa GiuMi�

SrRSRsi�SrRSRsi WeRriWisQ\a GiSerEaiNi� GaQ EuNWi WerseEuW Gi WeOiWi seNaOi OaJi Gari

SersSeNWiI Earu� GaOaP EeQWuN SeruOaQJaQ iQi� PeQeOiWi PeOaNuNaQ eNSOaQasi SaGa

SeQMRGRhaQ SROa aJar GaWa \aQJ GiGaSaWNaQ OeEih sSesiIiN GaQ GaSaW GisiPSuONaQ�

�� AQaOisis DereW :aNWu

SWraWeJi aQaOisis \aQJ NeWiJa \aNQi GereW ZaNWu \aQJ GiPuQJNiQNaQ haQ\a aGa

saWu YariaEOe WuQJJaO GeSeQGeQ aWau iQGeSeQGeQ� DaOaP haO iQi� EiOa GaOaP MuPOah

Eesar EuWir GaWa reOeYaQ GaQ WerseGia� uMi�uMi sWaWisWiN EahNaQ Eisa GiJuQaNaQ uQWuN

PeQJaQaOisis GaWa \aQJ EersaQJNuWaQ
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