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BAB V

SIMPULAN DAN SARAN

5.1 Simpulan

+asiO SeQeOiWiaQ iQi PeQuQMuNNaQ EahZa Gari OiPa WahaSaQ GaQ OiPa

NaraNWerisWiN event management GaOaP event +aQQRYer Messe 2020 WeOah GiOaNuNaQ

ROeh GRRGJu\ PrRGuFWiRQ� GRRGGu\ PrRGuFWiRQ PeQMaGi saOah saWu SeQ\eOeQJJara

MI&E \aQJ GaSaW EeraGaSWasi Gi era SaQGePi GaOaP SeQ\eOeQJJaraaQ NeJiaWaQ MI&E�

DaOaP SeOaNsaQaaQ +aQQRYer Messe 2020 NRQseS event PaQaJePeQW GROGEOaWW� 2014

	 NaraNWerisWiN event AQ\ NRRr� 2014 GaSaW GiWeraSNaQ GeQJaQ EaiN QaPuQ aGa

EeEeraSa NeQGaOa \aQJ GiGaSaWi� SaOah saWuQ\a SaGa WahaSaQ NRRrGiQasi� GiNareQaNaQ

SerEeGaaQ Eahasa� zRQa ZaNWu� GaQ EuGa\a NerMa aQWara GRRGJu\ GeQJaQ DeuWsFhe

Messe seOaNu aJeQsi SeQ\eOeQJJara Gari -erPaQ� PePEuaW NRRrGiQasi aWau workflow

\aQJ GiMaOaQi WerhaPEaW�

SeOaiQ iWu PesNi suGah EerMaOaQ FuNuS EaiN aGa NeNuraQJaQ Gari aFara iQi \aiWu

iQWeraNsi SersRQaO Sara YisiWRr aFara iQi� +aO iQi WeQWu saMa GiNareQaNaQ aFara iQi

GiseOeQJJaraNaQ seFara RQOiQe� sehiQJJa aQWusias 	 suasaQa aFara +aQQRYer Messe

NuraQJ Werasa GeQJaQ EaiN� SeOaiQ iWu GiNareQaNaQ aFara GiOaNuNaQ Gi EaOiN Oa\ar

NeJiaWaQ two way communication PeQMaGi WerhaOaQJ GiNareQaNaQ SerEeGaaQ WePSaW

SeOaNsaQaaQ +aQQRYer Messe aQWara exhibitor & visitor�

5.2 Saran

%erGasarNaQ SeQeOiWiaQ \aQJ WeOah GiOaNuNaQ� SeQeOiWi aNaQ PePEeriNaQ

EeEeraSa saraQ� EaiN Gari suGuW aNaGePis PauSuQ SraNWis EaJi GRRGJu\ PrRGuFWiRQ

GaOaP PeOaNuNaQ sWraWeJi event management Gi Pasa SaQGePi� \aiWu�

5.2.1 Saran Akademis

UQWuN UQiYersiWas MuOWiPeGia NusaQWara� SeQuOis PeQ\araQNaQ aJar virtual

event GaSaW PuOai GiPasuNNaQ Ne GaOaP NuriNuOuP PaWa NuOiah event aWau special
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event JuQa PePEeri eGuNasi OeEih NeSaGa PahasisZa WerNaiW SerNePEaQJaQ event

\aQJ aGa sehiQJJa PahasisZa PeQGaSaWNaQ EeNaO OeEih OeQJNaS uQWuN PeQeOiWi haO

WerseEuW�

5.2.2 Saran Praktis

UQWuN SihaN KePeQWeriaQ� SeQeOiWi EerharaS GaSaW PeOaNuNaQ NeJiaWaQ

brainstorming seFara EersaPa�saPa GeQJaQ SeOaNsaQa aFara� haO iQi JuQa uQWuN

PePSerNa\a iGe \aQJ GiGaSaWi� DaOaP SersiaSaQ +aQQRYer Messe 2020 virtual event�

seharusQ\a GiOaNuNaQ GaOaP ZaNWu \aQJ OeEih OaPa� +aO iQi JuQa PePEaQWu Sara

SeQ\eOeQJJara uQWuN PeQJuPSuONaQ iGe \aQJ GiOaNuNaQ aJar WerFiSWaQ\a iQWeraNsi

SersRQaO EaJi SeserWa� PaGa post evenW GiharaSNaQ SihaN GRRGGu\ aWau

SeQ\eOeQJJara aFara GaSaW PeQ\eGiaNaQ NuesiRQer NeSaGa Sara SeserWa aFara� +aO iQi

uQWuN PeQJeWahui aWau PeQGaSaWNaQ GaWa OeEih uQWuN PeQMaGi aFuaQ EahaQ eYaOuasi

Gari suGuW SaQGaQJ SeserWa� SehiQJJa GaSaW PeQeQWuNaQ NeSuasaQ SeserWa seEaJai

WROaN uNur NeEerhasiOaQ aFara� PihaN GRRGJu\ GaSaW PeQGaOaPi NRQseS virtual event

aJar GaSaW PeQMaZaE PasaOah PeQJeQai suasaQa \aQJ GiEaQJuQ saaW virtual eYeQW

EerOaQJsuQJ�
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