DAFTAR PUSTAKA

Annistri, A. (2020). 8 Layanan Wisata Virtual, Tinggal Rebahan Bisa Keliling
Dunia. CekAja. Retrieved 19 October 2021, from

https://www.cekaja.com/info/wisata-virtual.

Badan Pusat Statistika. (2020). Laporan Survei Wisatawan Nasional (Outbound)
Tahun 2019 (pp. 10 & 23). BPS RI

Budhiman, I. (2021). 15 Tempat Wisata Terkenal yang Bisa Dikunjungi Lewat
Virtual Tour. 99.co. Retrieved 19 October 2021, from
https://www.99.co/blog/indonesia/tempat-wisata-virtual-toutr/.

Chung, J. Y., Lee, J., & Heath, R. L. (2013). Public relations aspects of brand

attitudes and customer activity. Public Relations Review

CANDRIKA TRAVEL | Virtual Tour (@candrika.travel) on Instagram — IGBlade
analytics and insights. IGBlade. (2021). Retrieved 20 October 2021, from
https://igblade.com/instagram/candrika.travel.

Daniel, Moise; Bogdan, Georgescu; Daniel, Zgura (2012). The Use of Event
Marketing Management Strategies. Procedia - Social and Behavioral
Sciences

Getz, D. (2007). Event studies: Theory, research and policy planned events.
Oxford: Elsevier

Goldblatt, Joe. (2013). Special Events: Creating and Sustaining a New World for
Celebration, Seventh Edition. John Wiley & Sons, Inc.

Hassan, Azizul; Sharma, Anukrati (2020). The Emerald Handbook of ICT in
Tourism and Hospitality || The Impact of Online Marketing in Travel
Agency.

Itani, O. S., & Hollebeek, L. D. (2021). Light at the end of the tunnel: Visitors'
virtual reality (versus in-person) attraction site tour-related
behavioral intentions during and post-COVID-19. Tourism Management

Keller KL.(2008). Strategic branding management: building, measuring, and
managing brand equity. 3rd ed. Prentice Hall

73



Keller KL. (2013). Strategic branding management: building, measuring, and
managing brand equity, fifth edition. Prentice Hall

Kementrian Pariwisata dan Ekonomi Kreatif. (2021). Virtual Tour, Alternatif
Berwisata di Tengah Pandemi COVID-19 (pp.
https://kemenparekraf.go.id/ragam-pariwisata/Virtual-Tour%2C-
Alternatif-Berwisata-di-Tengah-Pandemi-COVID 19). Kemenparekraf.

Kotler, P., & Armstrong, G. (2018). Principles of Marketing, Seventeenth Edition.
Pearson Education

Lidyana, V. (2021). Buset! Orang RI Habiskan Rp 164 T buat Liburan ke Luar
Negeri. detikfinance. Retrieved 19 October 2021, from
https://finance.detik.com/berita-ekonomi-bisnis/d-552478 1/buset-orang-ri-
habiskan-rp-164-t-buat-liburan-ke-luar-negeri.

Mah, O., Y. Yan, J. Tan, Y. Tan, G. Tay, D. Chiam, Y. Wang, K. Dean, and C.
Feng. (2019). Generating a Virtual Tour for the Preservation of the
(In)tangible Cultural Heritage of Tampines Chinese Temple in Singapore.
Journal of Cultural Heritage

Mitchell, M. A., & Orwig, R. A. (2002). Consumer experience tourism and brand
bonding. Journal of Product & Brand Management, 11(1), 30—41.

Osman, A., N. A. Wahab, and M. H. Ismail. (2009). Development and Evaluation
of an Interactive 360 Virtual Tour for Tourist Destinations. Journal of
Information Technology Impact

Rong Huang; Emine Sarigollii (2012). How brand awareness relates to market
outcome, brand equity, and the marketing mix.

Salengke, H. (2020). Uni Eropa Tutup Perbatasan untuk Bendung Penyebaran
Covid-19. Mediaindonesia.com. Retrieved 19 October 2021, from

https://mediaindonesia.com/internasional/297384/uni-eropa-tutup-

perbatasan-untuk-bendung-penyebaran-covid-19.html.

Statista. (2021). COVID-19 impact on monthly tourist arrivals Europe 2021.
Retrieved 19 October 2021, from

https://www.statista.com/statistics/1229666/monthly-change-in-tourist-

arrivals-in-europe-coronavirus/.

74



