DAFTAR PUSTAKA
Buku
Booth, P. (2018). 4 Companion to Media Fandom and Fan Studies. Wiley.

Deckers, E., & Lacy, K. (2013). Branding Yourself: How to Use Social Media to
Invent Or Reinvent Yourself. Que.

Duffett, M. (2013). Understanding Fandom: An Introduction to the study of media
fan culture. Bloomsbury Publishing Plc.

Frischmann, R. M. (2014). Online Personal Brand: Skills Set, Aura, and Identity.
CreateSpace Independent Publishing Platform.

Kotler, P., Kartajaya, H., & Setiawan, I. (2017). Marketing 4.0 Moving from
Traditional to Digital. Wiley.

Kotler, P., & Keller, K. L. (2016). Marketing Management Global Edition (Vol. 15
edition). Pearson.

Papakonstantinidis, S. (2018). Tell Me About Yourself: Personal Branding and

Social Media Recruiting in the Brave New Online World. Business Expert
Press.

Shimp, T. A., & Andrews, J. C. (2013). Advertising, Promotion, and Other Aspects
of Integrated Marketing Communications (Vol. Ninth Edition). Mason,
Ohio: CENGAGE Learning.

Quesenberry, K. A. (2019). Social Media Strategy: Marketing, Advertising, and
Public Relation in the Consumer Revolution (Vol. Second edition ).
Rowman & Littlefield.

Jurnal

Afrilia, A. M. (2018, Juni). Personal Branding Remaja di Era Digital. Mediator:
Jurnal Komunikasi, 11(2), 20-30.
https://ejournal.unisba.ac.id/index.php/mediator/article/view/3626

Fitriyani, L. R. (2019). Strategi Personal Branding Penyanyi Tulus Dalam
Mempertahankan  Eksistensi.  Prosiding COMNEWS , 271-284.
https://proceeding.umn.ac.id/index.php/COMNEWS/article/view/1101

Mayola, S., & Dellyana, D. (2015). Comparative Analysis of Business Model
Innovation in Indonesia Records Label, Case: Trinity Optima Production
and Music Factory Indonesia. Journal of Business and Management, 4(7),
773-783. https://journal.sbm.itb.ac.id/index.php/jbm/article/view/1784

52


https://ejournal.unisba.ac.id/index.php/mediator/article/view/3626
https://proceeding.umn.ac.id/index.php/COMNEWS/article/view/1101
https://journal.sbm.itb.ac.id/index.php/jbm/article/view/1784

O'Donoghue, A. K. (2019). Music Marketing for Digital Natives. Honors College
Theses, 231.
https://digitalcommons.pace.edu/cgi/viewcontent.cgi?article=1238&conte
xt=honorscollege_theses

Ratka, A. (2018). Exploring Identities in Online Music Fandoms: How identities
Formed in Online Fan Communities Affect Real Life Identities. Honors
College Theses.
https://digitalcommons.pace.edu/honorscollege theses/174/

Wishandy, Loisa, R., & Utami, L. S. (2019, Juli 19). Fanatisme Penggemar K-Pop
Melalui Media Sosial (Studi pada Akun Instagram Fanbase Boyband
iKON). Koneksi, 3(1), 133-140.
https://journal.untar.ac.id/index.php/koneksi/article/view/6156

Website

Annur, C. M. (2021, September 29). Databoks - Katadata. Diambil kembali dari
https://databoks.katadata.co.id/datapublish/2021/09/29/indonesia-jadi-
pasar-kedua-terbesar-tiktok-di-dunia-pada-2020

Clinten, B. (2021, Februari 24). Kompas Tekno. Diambil kembali dari
Kompas.com:
https://tekno.kompas.com/read/2021/02/24/17020027/pengguna-medsos-
di-indonesia-habiskan-25-jam-per-bulan-untuk-nonton-youtube

Kemp, S. (2021, Februari 11). Diambil kembali dari DataReportal - Global Digital
Insights: https://datareportal.com/reports/digital-2021-indonesia

Marketing  Schools. (2020, November 4). Diambil kembali dari
https://www.marketing-schools.org/careers/social-media-strategist/

Stephanie, C. (2021, Oktober 14). Kompas Tekno. Diambil kembali dari
https://tekno.kompas.com/read/2021/02/23/11320087/berapa-lama-orang-
indonesia-akses-internet-dan-medsos-setiap-hari?page=all

Winarso, B. (2021, Juni 8). Trikinet.com. Diambil kembali dari
https://trikinet.com/post/apa-itu-tik-tok/

2021). Diambil kembali dari Trinity Optima Production:
https://www.trinityproduction.com/about/

53


https://digitalcommons.pace.edu/cgi/viewcontent.cgi?article=1238&context=honorscollege_theses
https://digitalcommons.pace.edu/cgi/viewcontent.cgi?article=1238&context=honorscollege_theses
https://digitalcommons.pace.edu/honorscollege_theses/174/
https://journal.untar.ac.id/index.php/koneksi/article/view/6156
https://databoks.katadata.co.id/datapublish/2021/09/29/indonesia-jadi-pasar-kedua-terbesar-tiktok-di-dunia-pada-2020
https://databoks.katadata.co.id/datapublish/2021/09/29/indonesia-jadi-pasar-kedua-terbesar-tiktok-di-dunia-pada-2020
https://tekno.kompas.com/read/2021/02/24/17020027/pengguna-medsos-di-indonesia-habiskan-25-jam-per-bulan-untuk-nonton-youtube
https://tekno.kompas.com/read/2021/02/24/17020027/pengguna-medsos-di-indonesia-habiskan-25-jam-per-bulan-untuk-nonton-youtube
https://datareportal.com/reports/digital-2021-indonesia
https://www.marketing-schools.org/careers/social-media-strategist/
https://tekno.kompas.com/read/2021/02/23/11320087/berapa-lama-orang-indonesia-akses-internet-dan-medsos-setiap-hari?page=all
https://tekno.kompas.com/read/2021/02/23/11320087/berapa-lama-orang-indonesia-akses-internet-dan-medsos-setiap-hari?page=all
https://trikinet.com/post/apa-itu-tik-tok/
https://www.trinityproduction.com/about/

	Buku
	Jurnal
	Website

