
45 
 

DAFTAR PUSTAKA 

 
 

Ahmad. J., Daud.N. (2016). Determining Innovative Tourism Event 

Proffesiona; Competency Conventions and Exhibitions Industry: A 

Preliminary Study. Fakultas Business and Management, University 

Teknology MARA. 

Akses: https://core.ac.uk/download/pdf/82408536.pdf 

 

Aurellia, D., Savitri. L. (2021). Efektivitas Penggunaan Media Sosial Akun 

Instagram @panncafe dalam pemenuhan Kebutuhan Informasi 

Penggemal K- Pop. Prologia. Universitas Tarumanegara Journal. 

Akses: http://dx.doi.org/10.24912/pr.v5i2.10177 
 

Ayu,W., Hidayat, R. (2018). Pengaruh Social Media Marketing Melalui 

Youtube Terhadap Tingkat Brand Awareness Pada Generasi Z. Vol 4, 

No 3 Universitas Telkom. Eproceedings of Applied Science. (3-4) 

Akses:https://openlibrarypublications.telkomuniversity.ac.id/index.p

hp/applieds cience/article/view/7133 
 

Aziz, R.(2020). E-Book Digital Marketing Content Part 1. 

Akses: https://www.amikomsolo.ac.id/wp-

content/uploads/2020/09/E- BOOK- DM.pdf 
 

Beckett, Simon. (2013). Journal of Digital & Social Media Marketing. 

Henrystewart Publications. 

Akses : https://www.henrystewartpublications.com/jdsm 
 

Formasi.K., Raffai. C. (2009). New Professionalism in the Event Sector and 

its Impact in Hungary. University of Pannonia, Hungar. 

Academia.com. 
Akses: 

https://www.academia.edu/194396/New_Professionalism_in_the_E
vent_Sector_and_its_Impact_in_Hungary  

 

Indriyatno, B. (2018). Media Social. Banyumurti.net. 

Akses: https://literasidigital.id/books/media-sosial/ 
 

International Journal of Event and Festival Management. 

Akses: https://www.emeraldgrouppublishing.com/journal/ijefm 

 

 

 

https://core.ac.uk/download/pdf/82408536.pdf
http://dx.doi.org/10.24912/pr.v5i2.10177
https://openlibrarypublications.telkomuniversity.ac.id/index.php/appliedscience/article/view/7133
https://openlibrarypublications.telkomuniversity.ac.id/index.php/appliedscience/article/view/7133
https://openlibrarypublications.telkomuniversity.ac.id/index.php/appliedscience/article/view/7133
https://www.amikomsolo.ac.id/wp-content/uploads/2020/09/E-BOOK-DM.pdf
https://www.amikomsolo.ac.id/wp-content/uploads/2020/09/E-BOOK-DM.pdf
https://www.amikomsolo.ac.id/wp-content/uploads/2020/09/E-BOOK-DM.pdf
https://www.amikomsolo.ac.id/wp-content/uploads/2020/09/E-BOOK-DM.pdf
https://www.henrystewartpublications.com/jdsm
https://www.academia.edu/194396/New_Professionalism_in_the_Event_Se
https://www.academia.edu/194396/New_Professionalism_in_the_Event_Se
https://www.academia.edu/194396/New_Professionalism_in_the_Event_Sector_and_its_Impact_in_Hungary
https://literasidigital.id/books/media-sosial/
https://www.emeraldgrouppublishing.com/journal/ijefm


46 
 

Jiang.Jeff., Steven Wood.(2014).Event Management Education and 

Professionalism: The View from The Trencehs. Event Management Vol 

18 no 1. Cognizant Communication Corporation. 

Akses:http://dx.doi.org/10.3727/152599514X13883555341814  

 

Karman.(2014). Media Sosial: Antara Kebebasan dan Eksploitas. Jurnal Studi 

Komunikasi dan Media.  

Akses:http://dx.doi.org/10.31445/jskm.2014.180104 

 

Kurniawan,A.(2020).Operational Event Management Procedure On Event 
Organizer PT.Lokal Kreasindo Primatama. Repository Universitas 

Jember. 

Akses: http://repository.unej.ac.id/handle/123456789/100283 
 

Modul Manajemen Event. (2018) 

Akses:http://pramelani.blogspot.com/2018/03/modul-manajemen- 

event.html 
 

Rahman, Mujahida. Divisi Digital Marketing. Scribd.com 

Akses: https://www.scribd.com/document/319313004/Laporan-

Magang- Divisi- Digital-Marketing 
 

Rahma,A.(2017). Event Sebagai Salah Satu bentuk Strategi Komunikasi 

Pemasaran Produk Fashion Nasional (Event Tahunan Jakcloth). 

Nyimak Journal of Communication. Tangerang. 

Akses: http://dx.doi.org/10.31000/nyimak.v1i2.480 
 

Rizaldi, A., Hidayat H. (2020). Digital Marketing Communication Strategy. 

Jurnal Entreprenuer dan Entrepreneurship vol 9 no 2. Universitas 

Komputer Indonesia  

Akses: https://doi.org/10.37715/jee.v9i2.1340 

Suhendra.(2016). Event Management Timeline & Action Plan. Modul 

Perkuliahan Universitas Mercu Buana.  

Akses:https://nanopdf.com/download/modul-management-event-

tm6_pdf 
 

Syafira P., Berlian P. (2017). Pengaruh Media Social Instagram @Zapcoid 

Terhadap Brand Equity Zap Clinic. Jurnal Komunikasi Untar Vol.9, 

No 1. Fakultas Komunikasi dan Bisnis. 

Akses : http://dx.doi.org/10.24912/jk.v9i1.164 

http://dx.doi.org/10.3727/152599514X13883555341814
http://dx.doi.org/10.31445/jskm.2014.180104
http://repository.unej.ac.id/handle/123456789/100283
http://pramelani.blogspot.com/2018/03/modul-manajemen-event.html
http://pramelani.blogspot.com/2018/03/modul-manajemen-event.html
https://www.scribd.com/document/319313004/Laporan-Magang-Divisi-Digital-Marketing
https://www.scribd.com/document/319313004/Laporan-Magang-Divisi-Digital-Marketing
https://www.scribd.com/document/319313004/Laporan-Magang-Divisi-Digital-Marketing
https://www.scribd.com/document/319313004/Laporan-Magang-Divisi-Digital-Marketing
http://dx.doi.org/10.31000/nyimak.v1i2.480
https://doi.org/10.37715/jee.v9i2.1340
http://dx.doi.org/10.24912/jk.v9i1.164

