
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 

Hak cipta dan penggunaan kembali: 
 

Lisensi ini mengizinkan setiap orang untuk menggubah, 

memperbaiki, dan membuat ciptaan turunan bukan untuk 

kepentingan komersial, selama anda mencantumkan nama 

penulis dan melisensikan ciptaan turunan dengan syarat 

yang serupa dengan ciptaan asli. 
 
 
 
 

Copyright and reuse: 
 

This license lets you remix, tweak, and build upon work 

non-commercially, as long as you credit the origin creator 

and license it on your new creations under the identical 

terms. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Perpustakaan Univeristas Multimedia Nusantara 



58 

Proses Perancangan Sistem Pemesanan Jasa Supir di dalam Proyek Platform Supir di PT Global 

Digital Artha, Steven, Universitas Multimedia Nusantara 

 

 

 

DAFTAR PUSTAKA 

 

Bhatia, P. S. (2017). Fundamentals Of Digital Marketing (Pearson India 

Education Services Pvt. Ltd, Ed.). Pearson India Education Services Pvt. Ltd. 

Bolton, R. N., McColl-Kennedy, J. R., Cheung, L., Gallan, A., Orsingher, C., 

Witell, L., & Zaki, M. (2018). Customer experience challenges: bringing 

together digital, physical and social realms. Journal of Service Management, 

29(5), 776–808. https://doi.org/10.1108/JOSM-04-2018-0113 

Bozarth, C. C., & Handfield, R. B. (2019). Introduction to operations and supply 

chain management (Pearson, Ed.; Fifth Edition). Pearson. 

Dwivedi, Y. K., Ismagilova, E., Hughes, D. L., Carlson, J., Filieri, R., Jacobson, 

J., Jain, V., Karjaluoto, H., Kefi, H., Krishen, A. S., Kumar, V., Rahman, M. 

M., Raman, R., Rauschnabel, P. A., Rowley, J., Salo, J., Tran, G. A., & 

Wang, Y. (2021). Setting the future of digital and social media marketing 

research: Perspectives and research propositions. International Journal of 

Information Management, 59. 

https://doi.org/10.1016/j.ijinfomgt.2020.102168 

Kappauf, J., Lauterbach, B., & Koch, M. (2012). Logistic Core Operations with 

SAP (Springer-Verlag, Ed.). Springer-Verlag. https://doi.org/10.1007/978-3- 

642-18202-0 

Kleinaltenkamp, M., Plinke, W., Wilkinson, I., & Geiger, I. (2015). Fundamentals 

of Business-to-Business Marketing (M. Kleinaltenkamp, W. Plinke, I. 

Wilkinson, & I. Geiger, Eds.). Springer International Publishing Switzerland. 

https://doi.org/10.1007/978-3-319-12463-6 

Martín-Peña, M. L., Sánchez-López, J. M., & Díaz-Garrido, E. (2020). 

Servitization and digitalization in manufacturing: the influence on firm 

performance. Journal of Business and Industrial Marketing, 35(3), 564–574. 

https://doi.org/10.1108/JBIM-12-2018-0400 

Novryan, A. (2021). Dunia Era Digital dan Peran Digital Marketing. 

Kumparan.Com. https://kumparan.com/arma-novryan/dunia-era-digital-dan- 

peran-digital-marketing-1w1RdyhtH1w/4 

O’Leary, D. (2000). Enterprise Resource Planning Systems: Systems, Life Cycle, 

Electronic Commerce, and Risk (Cambridge University Press, Ed.). 

Cambridge University Press. 

Robbins, S. P., Decenzo, D. A., & Coulter, M. (2013). Fundamentals of 

management: essential concepts and applications (S. Yagan, Ed.; 8th ed.). 

Pearson Education, Inc. www.mymanagementlab.com 

http://www.mymanagementlab.com/


59 

Proses Perancangan Sistem Pemesanan Jasa Supir di dalam Proyek Platform Supir di PT Global 

Digital Artha, Steven, Universitas Multimedia Nusantara 

 

 

 

Struyf, B., Galvani, S., Matthyssens, P., & Bocconcelli, R. (2021). Toward a 

multilevel perspective on digital servitization. International Journal of 

Operations and Production Management, 41(5), 668–693. 

https://doi.org/10.1108/IJOPM-08-2020-0538 

Subdirektorat Statistik Transportasi. (2019). Statistik Transportasi Darat 2019. 

https://www.bps.go.id/publication/download.html?nrbvfeve=ZGRjZTQzNG 

M5MjUzNjc3N2JmMDc2MDVk&xzmn=aHR0cHM6Ly93d3cuYnBzLmdv 

LmlkL3B1YmxpY2F0aW9uLzIwMjAvMTEvMjAvZGRjZTQzNGM5MjUz 

Njc3N2JmMDc2MDVkL3N0YXRpc3Rpay10cmFuc3BvcnRhc2ktZGFyYX 

QtMjAxOS5odG1s&twoadfnoarfeauf=MjAyMS0xMC0xMSAxNjoyMDoy 

OA%3D%3D 

Sumner, M. (2014). Enterprise Resource Planning (Pearson Education Limited, 

Ed.; 1st ed.). Pearson Education Limited. 

Timorria, I. F. (2021). Nilai Transaksi E-Commerce Naik 63,36 Persen Sepanjang 

Semester I Artikel ini telah tayang di Bisnis.com dengan judul “Nilai 

Transaksi E-Commerce Naik 63,36 Persen Sepanjang Semester I”, Klik 

selengkapnya di sini: 

https://ekonomi.bisnis.com/read/20210805/12/1426560/nilai-transaksi-e- 

commerce-naik-6336-persen-sepanjang-semester-i. 

Https://Ekonomi.Bisnis.Com/Read/20210805/12/1426560/Nilai-Transaksi-e- 

Commerce-Naik-6336-Persen-Sepanjang-Semester-i. 

Xiao, Z., Yuan, Q., Sun, Y., & Sun, X. (2021). New paradigm of logistics space 

reorganization: E-commerce, land use, and supply chain management. 

Transportation Research Interdisciplinary Perspectives, 9. 

https://doi.org/10.1016/j.trip.2021.100300 

http://www.bps.go.id/publication/download.html?nrbvfeve=ZGRjZTQzNG
http://www.bps.go.id/publication/download.html?nrbvfeve=ZGRjZTQzNG

