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PENERAPAN DIGITAL MERKETING DI BEKANTAN
CREATIVE

Farhan Ahmaddaffa

ABSTRAK

Perkembangan teknologi saat ini membuat berbagai macam kegiatan masyarakat
Indonesia mulai beralih menjadi digital. Pelaku bisnis di Indonesia mulai beradaptasi
dengan melakukan penjualan secara daring melalui media sosial. Supaya perusahaan
dapat jalan beriringan dengan digitalisasi dengan menggunakan jasa pengelola dan
pembuat konten di media sosial untuk brand secara kreatif dan menarik. Dengan
perkembangan yang cukup pesat dalam industri kreatif, Peserta magang
berkesempatan untuk mengembangkan ilmu pemasaran, mendapatkan pengetahuan
serta cara kerja untuk mengetahui penerapan digital marketing di Bekantan Creative.
Bekantan Creative adalah salah satu yang mencoba berbagai strategi Linkedin ads,
direct marketing dan content writing di dalam digital marketing. Selama melakukan
kerja magang sebagai digital marketer di Bekantan Creative, proses kerja magang
bertanggung jawab untuk membantu proses pembuatan konten media sosial dengan
membuat perencanaan campaign, pengecekan kualitas konten. Dari beberapa strategi
digital marketing dilaksanakan, ternyata terdapat dampak yang positif bagi
perusahaan. Beberapa kendala tentu sering terjadi dalam proses pembuatan konten,
oleh karena itu proses kerja magang memberikan solusi berupa evaluasi pengerjaan
konten dan melakukan rapat mingguan dengan tim terkait untuk menghubungkan
antar divisi. Kesimpulan selama melakukan kegiatan kerja magang di Bekantan
Creative mengajarkan terdapat berbagai pemasaran yang dapat dilakukan seperti ads,
direct marketing, content writing dan campaign. Namun hal tersebut harus bersinergi
dengan berbagai divisi untuk menghasilkan kualitas yang sesuai.

Kata kunci: campaign, digital marketing konten, marketing, media sosial
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DIGITAL MARKETING IMPLEMENTATION IN BEKANTAN
CREATIVE

Farhan Ahmaddaffa

ABSTRACT

Current technological developments make various kinds of activities of Indonesian
society begin to switch to digital. Business people in Indonesia are starting to adapt
by making bold sales through social media. So that companies can go hand in hand
with digitalization by using the services of managers and content creators on social
media to brand creatively and attractively. With fairly rapid developments in the
creative industry, interns have the opportunity to develop marketing knowledge, gain
knowledge and work methods to find out the application of digital marketing at
Creative Bekantan. Bekantan Creative is one of those who have tried various
Linkedin ads, direct marketing and content writing strategies in digital marketing.
During his internship as a digital marketer at Bekantan Creative, the author is
responsible for assisting the creation of social media content by planning campaigns,
checking content quality. From several digital marketing strategies that the author
has implemented, it turns out that there are positive impacts for the company. There
are several problems that often occur in the content creation process, therefore the
author provides an assessment in the form of evaluating content and carrying out
solutions today with related times to connect between divisions. Conclusion during
internship at Bekantan Creative teaches a variety of marketing that can be done such
as advertising, direct marketing, content writing, and campaigns. However, it must
synergize with various divisions to produce the appropriate quality.

Keywords: campaign, content, social media, marketing, digital marketing
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