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EVENT ACTIVATION MELALUI MEDIA SOSIAL 
INSTAGRAM PADA MASA PANDEMI COVID-19 

(PT HOME CENTER INDONESIA) 
 

Andryan Chandana 
 

ABSTRAK 
 

Komunikasi pemasaran dapat dikatakan sukses bila merek dapat membangun 
hubungan dengan konsumennya, salah satu membangun hubungan anatara merek 
dengan konsumen dengan cara memberikan pengalaman kepada konsumen 
terhadap produk yang ditawarkan. Sejak adanya pandemi Covid-19 membuat 
beberapa sektor menjadi online. Hal ini menyebabkan adanya pertumbuhan 
penggunaan internet, tercatat sebanyak 4,43% adanya peningkatan penggunaan 
internet. Adanya pandemi Covid-19 ini juga memberikan dampak pada 
pendapatan perusahaan, sehingga perusahaan harus melakukan inovasi dan 
adaptasi dalam strategi pemasaran. Informa merupakan salah satu perusahaan 
yang terdampak pandemi Covid-19 terus melakukan inovasi dan adaptasi, ditandai 
dengan adanya penambahan omni channel, yaitu website Informa.co.id/shop, 
Mobile Apps Informa, serta melakukan experiential marketing secara online 
melalui Instagram live, pada laporan magang ini dirancang dengan konsep event 
management dan komunikasi massa yang diharapkan memberikan penjelasan dan 
referensi bagi penulis selanjutnya dengan job desk yang sama. Tujuan dari laporan 
kerja magang adalah untuk menjelaskan tahapan kegiatan program kerja magang 
di PT Home Center Indonesia selama 60 hari kerja terhitung per tanggal 30 
Agustus 2021 sampai 22 November 2021. Dalam proses praktik kerja magang 
kemampuan dalam bekerjasama, kreatif dan siap tanggap menjadi kunci 
keberhasilan dalam proses praktik kerja magang. 
 
Kata kunci: Experiential Marketing, Event Management, Event Activation, Mass 
Communication 
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ABSTRACT 
 
Marketing communication can be said to be successful if the brand can build 
relationships with its consumers, one of which is building a relationship between 
the brand and consumers by providing experiences to consumers with the 
products offered. Since the Covid-19 pandemic has made several sectors online. 
This led to a growth in internet use, recorded as much as 4.43% an increase in 
internet use. The existence of the Covid-19 pandemic also has an impact on 
company revenues, so companies must innovate and adapt in marketing 
strategies. Informa is one of the companies affected by the Covid-19 pandemic 
that continues to innovate and adapt, marked by the addition of an omni channel, 
namely the Informa.co.id/shop website, Informa Mobile Apps, as well as 
conducting online experiential marketing through Instagram live, reports This 
internship is designed with the concept of event management and mass 
communication which is expected to provide explanations and references for 
future writers with the same job desk. The purpose of the internship is to explain 
the stages of the internship program activities at PT Home Center Indonesia for 
60 working days starting from August 30, 2021 to November 22, 2021. In the 
internship process, the ability to work together, be creative and ready to respond 
is the key to success in the internship internship process. 
 
Keywords: Experiential Marketing, Event Management, Event Activation, Mass 
Communication
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