DAFTAR PUSATAKA

Buku

Andrews, J. C., & Shimp, T. A. (2018). Advertising, Promotion and other aspects
of Integrated Marketing Communications, Tenth Edition. In The Marketing
Book: Sixth Edition.

Goldblatt, J. J. (2007). Special events: the roots and wings of celebration. The
Wiley Management Series.

Schmitt, B. (1999). Experiential marketing, How to get customers to sense, feel,
think, act, and relate to your company and brands. New York.

Artikel

Bayu, D. J. (2020, September 15). Mayoritas Perusahaan Mengalami Penurunan
Pendapatan saat Pandemi.
https://databoks.katadata.co.id/datapublish/2020/09/15/mayoritas-
perusahaan-mengalami-penurunan-pendapatan-saat-pandemi

Budy, V. (2021, 7 12). Penetrasi Internet Indonesia urutan ke-15 di Asia pada
2021. Retrieved from
https://databoks.katadata.co.id/datapublish/2021/07/12/penetrasi-internet-
indonesia-urutan-ke-15-di-asia-pada-2021

Jayani, D. H. (2021, October 6). Penetrasi Internet Indonesia Meningkat saat
Pandemi Covid-19.
https://databoks.katadata.co.id/datapublish/2021/10/06/penetrasi-internet-
indonesia-meningkat-saat-pandemi-covid-19

Putri, V. K. M. (2021, December 4). Komunikasi Massa: Pengertian Menurut Para
Ahli dan Cirinya.
https://www.kompas.com/skola/read/2021/12/04/135003269/komunikasi-
massa-pengertian-menurut-para-ahli-dan-cirinya

30

Event Activation Melalui..., Andryan Chandana, Universitas Multimedia Nusantara.



