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Oleh Anggita Aulia Rahmi 

 

ABSTRAK 
 

Di era digital saat ini memudahkan semua aspek kehidupan. Media sosial memiliki 
banyak manfaat misalnya untuk berkomunikasi, memepersuasi khalayak dan 
melakukan aktivitas pemasaran. Tujuan melakukan praktik kerja magang di 
perusahaan ini adalah agar bisa beradaptasi di dunia kerja, mengembangakan 
potensi dan melakukan inovasi, mendapatkan pengalaman dan pengtahuan terkait 
aktivitas copywriting yang dilakukan oleh Accelist Digital Marketing dan melatih 
kemampuan bekerja secara profesional sebagai copywriter. PT Accelist Lentera 
Indonesia adalah perusahaan yang bergerak di bidang IT dan memiliki beberapa 
layanan bisnis yaitu IT consultant, aviation dan digital marketing. Accelist Digital 
Marketing merupakan tempat praktik kerja magang yang berfokus untuk 
mengedukasi audiens dan meningkatan engagement. Copywriting adalah pekerjaan 
yang dilakukan selama praktik kerja magang, berfokus menulis konten di 
Instagram, managing social media (Instagram) dan social media listening. Namun 
ada pekerjaan lainnya yang dilakukan seperti digital marketing dan membuat 
company profile. Keberhasilan copywriting di Instagram bukan hanya dari segi 
penulisan saja, namun ada algoritma yang harus di perhatikan. Hasil praktik kerja 
magang ini menunjukan bahwa konsep dan teori yang telah pelajari di perkuliahan 
sangat membantu dalam proses kerja magang terutama dalam pembuatan konten. 
Kemudian ilmu dan pengetahuan baru di dunia kerja telah didapatkan. Kontribusi 
secara nyata telah dilaksanakan dengan baik dan telah memberikan dampak yang 
positif. Konten yang telah dibuat berhasil membuat audiens melakukan tindakan 
seperti like, share, comment, save dan follow. 

 
Kata kunci : Accelist, Copywriter, Mengelola Media Sosial
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THE ROLE OF COPYWRITING IN INSTAGRAM 
MANAGEMENT OF PT ACCELIST LENTERA INDONESIA 

 
By Anggita Aulia Rahmi 

 

ABSTRACT 
 

In today's digital era, it is easier for all aspects of life. Social media has many 
benefits, for example to communicate, persuade audiences and carry out marketing 
activities. The purpose of doing an internship at this company is to be able to adapt 
to the world of work, develop potential and innovate, gain experience and 
knowledge related to copywriting activities carried out by Accelist Digital 
Marketing and train the ability to work professionally as a copywriter. PT Accelist 
Lentera Indonesia is a company engaged in the IT sector and has several business 
services, namely IT consultant, aviation and digital marketing. Accelist Digital 
Marketing is an internship place that focuses on educating the audience and 
increasing engagement. Copywriting is the work done during the internship, 
focusing on writing content on Instagram, managing social media (Instagram) and 
social media listening. However, there are other jobs to do such as digital 
marketing and making company profiles. The success of copywriting on Instagram 
is not only in terms of writing, but there are algorithms that must be considered. 
The results of this internship practice show that the concepts and theories that have 
been learned in lectures are very helpful in the internship process, especially in 
content creation. Then new knowledge and knowledge in the world of work have 
been obtained. The contribution has actually been implemented well and has had a 
positive impact. The content that has been created has succeeded in making the 
audience take actions such as like, share, comment, save and follow 
 
Keyword : Accelist, Copywrting, Managing Social Media 
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