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PERAN MARKETING COMMUNICATION INTERN DI
IPROSPECT INDONESIA (DENTSU COMPANY)

Oleh: Hanna Latumahina

ABSTRAK

Laporan kerja magang ini membahas mengenai aktivitas dari Marketing
Communication Intern di iProspect Indonesia (PT. WValuklik). Marketing
Communication telah menjadi salah satu bagian penting dalam perusahaan untuk
membangun hubungan antara perusahaan dengan masyarakat dan memberikan brand
awareness yang baik di mata masyarakat. Dengan keadaan pandemi saat ini, membuat
iProspect Indonesia harus berusaha untuk menginformasikan perusahaan kepada
masyarakat melalui media sosial, event dan mengikuti kompetisi yang menghasilkan
penghargaan dengan tujuan mengingatkan kembali ke masyarakat mengenai iProspect
Indonesia. Sebagai Marketing Communication Intern di iProspect Indonesia (PT.
Valuklik) selama 3 bulan. Pekerjaan yang dilakukan meliputi sosial media marketing
dan melaksanakan event. Sebagai karyawan magang, penulis melakukan praktek kerja
magang dengan tujuan untuk memahami peran dan cara bekerja dari Marketing
Communication di iProspect Indonesia. Selama penulis mengikuti magang, banyak
pengalaman kerja yang penulis dapatkan di iProspect Indonesia seperti cara bekerja
dengan divisi lain, cara membagi waktu pekerjaan dengan baik, menambah kosakata
baru di dunia industri dan mempelajari bagaimana mengimplementasikan aktivitas
Marketing Communication di iProspect Indonesia.

Kata kunci: iProspect Indonesia, Digital Marketing, Marketing Communication,

Sosial Media Marketing, Event
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PERAN MARKETING COMMUNICATION INTERN DI
IPROSPECT INDONESIA (DENTSU COMPANY)

Oleh: Hanna Latumahina

ABSTRACT

This internship report discusses the activities of the Marketing Communication Intern
at iProspect Indonesia (PT. Valuklik). Marketing Communication is an important part
of the company to build relationships between the company and the community, create
good brand awareness in the community about iProspect Indonesia. in the current
pandemic situation, iProspect Indonesia should give a piece of information about the
company to the public through social media, events, and participating in competitions
that give an award to remind the public about iProspect Indonesia. As a Marketing
Communication Intern at iProspect Indonesia (PT. Valuklik) for 3 months. Job
description the author as a marketing communication intern is social media marketing
and handles the events. as an intern, the author learns many things about the role of
marketing communication and how to work in marketing communication at iProspect
Indonesia During the internship, the author gets a lot of work experience at iProspect
Indonesia like how to work with another divisions, how to manage work time, learn
new vocabulary, and learning about how to implement Marketing Communication
activities at iProspect Indonesia.

Keywords: iProspect Indonesia, Digital Marketing, Marketing Communication, Social
Media Marketing, Event.
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