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PENGELOLAAN KONTEN MEDIA SOSIAL DALAM DIGITAL
MARKETING COMMUNICATION PERUSAHAAN IDEMU BY VIVERE

Nathania Debora Sitohang

ABSTRAK

Usaha furnitur di Indonesia semakin berkembang dan bertambah banyak,
salah satunya yang bergerak di bidang custom furniture. Jasa custom furniture
mendesain furnitur yang sesuai dengan keinginan, tema serta model si pembeli.
Bahkan pembeli juga boleh terjun dalam proses pembuatan furnitur tersebut.
Idemu menjadi salah satu perusahaan custom furnitur pertama dan memiliki
pabrik di Indonesia. Adapun tujuan praktik kerja magang dilaksanakan untuk
mempelajari aktivitas digital marketing communication pada perusahaan Idemu
by VIVERE dengan melakukan pengalaman kerja serta menerapkan Ilmu
Komunikasi yang telah dipelajari sebelumnya antara lain Social Media Marketing,
Content Management, Media Partnership. Dengan cara menyusun strategi konten
yang ingin dilakukan pada Instagram antara lain konten yang membantu dan
inspiratif seperi tips dan trik, review desain custom furniture milik customer
sebelumnya, serta meningkatkan strategi penjualan pada e-commerce seperti
sering menyelenggarakan diskon toko.

Kata kunci : Digital Marketing Communication, Content Management, e-

commerce
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SOCIAL MEDIA CONTENT MANAGEMENT IN DIGITAL
MARKETING COMMUNICATION IDEMU BY VIVERE COMPANY

Nathania Debora Sitohang

ABSTRACT

Furniture business in Indonesia is growing and increasing, one of which is
engaged in custom furniture. Custom furniture services design furniture according
to the wishes, themes and models of the buyer. Even buyers can also get involved
in the process of making the furniture. Idemu became one of the first custom
furniture companies and has a factory in Indonesia. The purpose of the internship
is to learn about digital marketing communication activities at the Idemu by
VIVERE company by doing work experience and applying the Communication
Studies that have been studied previously, including Social Media Marketing,
Content Management, Media Partnership. By devising a content strategy that you
want to do on Instagram, including helpful and inspiring content such as tips and
tricks, reviews of previous customer's custom furniture designs, and improving
sales strategies in e-commerce such as frequently holding store discounts.

Keywords : Digital Marketing Communication, Content Management, e-

commerce
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