DAFTAR PUSTAKA

Chaffey, D., & Ellis-Chadwick, F. (2016). Digital Marketing 6th edition:
Strategy, Implementation and Practice. England: Pearson.

Chakti, A. G. (2019). The Book of Digital Marketing. Makassar: Celebes Media
Perkasa.

Kelley, L. D., & Jugenheimer, D. W. (2014). Advertising Account Planning:
Planning and Managing an IMC Campaign. New York: Routledge.

Kelley, L. D., & Jugenheimer, D. W. (2015). Advertising Account Planning :
Planning and Managing an IMC Campaign (3rd Edition). New York:
Routledge.

Kotler, P., Kartajaya, H., & Setiawan, I. (2017). Marketing 4.0: Moving from
Traditional to Digital. Jakarta: PT Gramedia Pustaka Utama.

Moriarty, S., Mitchell, N., & Wells, W. (2015). Advertising & IMC: Principles
and Practice (10th ed.). Harlow: Pearson Education Limited.

Morissan, M. A. (2010). Periklanan: Komunikasi Pemasaran Terpadu. Jakarta:
Prenadamedia Group.

Rachmadi, T. (2020). The Power Of Digital Marketing. TIGA Ebook.

Russel, J., & Russel, L. (2006). Strategic Planning 101 (Vol.601). United States of

America: American Society for Training and Development.

Supriyatna, 1. (2021, Juni 18). Pentingnya Peran Digital Marketing Dalam
Membantu Kesuksesan Bisnis. Retrieved from suara.com:
https://www.suara.com/bisnis/2021/06/18/080228/pentingnya-peran-
digital-marketing-dalam-membantu-kesuksesan-bisnis?page=all

30

Peran Strategic Planner..., Andrea Sabrina Ryo S, Universitas Multimedia Nusantara



