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ABSTRAK

AKTIVITAS MARKETING COMMUNICATION “LAPORAN SURVEY
IMPOR (LSI)” PADA PT ANINDYA WIRAPUTRA KONSULT
Oleh: Lysda Adinda Zahara

Oleh: Lysda Adinda Zahara

Menurut data Badan Pusat Statistik kegiatan impor yang terjadi di Indonesia
semakin meningkat dan berkembang. Melalui hal tersebut, Kementrian
Perdagangan menyusun regulasi mengenai pengaturan barang impor. Oleh karena
itu, PT Anindya Wiraputra Konsult membentuk divisi Laporan Survey Impor pada
tahun 2019 untuk menjalankan regulasi mengenai pengaturan barang impor.
Sebagai peserta magang di PT Anindya Wiraputra Konsult, penulis berkesempatan
untuk terlibat dalam beberapa aktivitas marketing Laporan Survey Impor dalam
mempromosikan produk atau jasa yang dimiliki. Dalam praktiknya, aktivitas divisi
marketing LSI menggunakan strategi komunikasi pemasaran yaitu program CRM,
direct marketing (direct selling dan telemarketing) dan personal selling. Selama
melaksanakan praktik kerja magang terdapat beberapa kendala yang dialami oleh
penulis, diantaranya kurangnya koordinasi mengenai pekerjaan yang harus
dilakukan sehingga pendistribusian jobdesc belum sepenuhnya dapat diterapkan
serta terdapat perubahan regulasi mengenai impor barang. Namun, kendala
tersebut dapat diatasi dengan baik melalui peningkatan intensitas komunikasi
kepada marketing dan rekan kerja mengenai alur pekerjaan yang dilakukan dan hal-
hal yang belum dipahami. Melalui praktik kerja magang, penulis dapat melatih dan
mengembangkan kemampuan-kemampuan dasar yang harus dimiliki selama
berada di dunia kerja. Selain itu, diharapkan Universitas dapat memberikan
pembelajaran secara praktik bagaimana pengimplementasian teori yang telah
dipelajari ke dalam dunia pekerjaan.

Kata Kunci: Komunikasi Pemasaran, Customer Relationship Management,
Perdagangan internasional, PT Anindya Wiraputra Konsult
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ABSTRACT

MARKETING COMMUNICATION ACTIVITY “LAPORAN SURVEY IMPOR
(LSI)” AT PT ANINDYA WIRAPUTRA KONSULT

By: Lysda Adinda Zahara

According to data from Statistics Indonesia (Badan Pusat Statistik), import
activities in Indonesia are increasing and growing. Through this, the Ministry of
Trade set some regulations regarding imported goods. Therefore, PT Anindya
Wiraputra Konsult formed Import Survey Report division in 2019 to carry out the
regulations of imported goods. As an intern at PT Anindya Wiraputra Konsult, the
author has the opportunity to be involved in several marketing activities for the
Import Survey Report in promoting the products or services they offer. In practice,
LSI's marketing division activities use marketing communication strategy such as
CRM program, direct marketing (direct selling and telemarketing) and personal
selling. During the internship period, there were several obstacles experienced by
the author, including the lack of coordination regarding the work to be done which
made the distribution of job descriptions had not been fully implemented and there
were some changes made in regulations regarding the import of goods. However,
these obstacles can be well addressed through increasing the intensity of
communication to marketing and co-workers regarding the flow of work being
carried out and things that were not yet understood. Through internships, the
author could train and develop the basic skills that must be possessed while in the
world of work. In addition, it is hoped that the University can provide practical
learning on how to implement the theory that had been learned into the world of
work.

Keywords: Marketing Communication, Customer Relationship Management,
International trade, PT Anindya Wiraputra Konsult
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