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PEMAKNAAN PENGALAMAN PROFESI INFLUENCER DI
MEDIA INSTAGRAM: Studi Fenomenologi Keompok
| nfluencer Bidang Gaya Hidup

(Lidia Fendi)

ABSTRAK

Perkembangan media sosial membawa perubahan pada berbagai aspek khususnya
bidang profesi. Pola dan jenis pekerjaan yang dilakukan kini lebih beragam
dibandingkan generasi sebelumnya. Beberapa orang berusaha memanfaatkan
keberadaan media sosial untuk meraih minatnya dalam memilih pekerjaan, salah
satunya profesi influencer yang sedang populer dan banyak diminati oleh kaum
muda. Namun profesi influencer sering dibenturkan dengan pemahaman
masyarakat akan hubungannya dengan transaksi Brand. Hal ini membuat publik
meragukan kredibilitas dan kejujuran seorang influencer ketika berbagi informasi
dengan audiensnya karena dianggap sudah melakukan kerjasama. Maka dari itu
penelitian ini ingin mengetahui bagaimana individu memaknai pengalaman dan
motifnya berprofesi sebagal influencer bidang gaya hidup di Instagram. Penelitian
ini menggunakan teori fenomenologi Husserl dengan paradigma konstruktivisme
dan metode penelitian fenomenologi. Hasil penditian menunjukkan motif awal,
konsekuen, dan akan datang berupamotif ekonomi dan profesi influencer dimaknai
sebagai jembatan promosi yang memiliki hubungan dengan brand. Ketiga subjek
bukan berasal dari keluarga kaya dan berpendidikan tinggi sehingga melihat dari
keberhasilan orang lain membuatnya tertarik dan kedepannya profesi ini
dimanfaatkan sebagal alat promosi untuk bisnisnya yang akan datang.

Kata kunci: : profesi influencer, pengalaman, motif, fenomenologi Husserll
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THE MEANING OF THE EXPERIENCE AS PROFESSIONAL
INFLUENCER IN INSTAGRAM MEDIA: Phenomenological
Study in Lifestyle Influencer Group

(Lidia Fendi)

ABSTRACT (English)

The development of social media brings changes in various aspects, especially in
the professional field. The patterns and types of work being carried out are now
mor e diverse than the previous generation. Some people try to take advantage of
the existence of social media to reach their interest in choosing a job, one of which
is the influencer profession which is currently popular and in great demand by
young people. However, the influencer profession is often clashed with the public's
understanding of its relationship with Brand transactions. This makes the public
doubt the credibility and honesty of an influencer when sharing information with
their audience because they are considered to have collaborated. Therefore, this
study wants to find out how individuals interpret their experiences and motives for
working as influencers in the lifestyle field on Instagram. This research uses
Husserl's phenomenological theory with constructivism paradigm and
phenomenological research methods. The results of the study show that the initial,
consequent, and future motives in the form of economic motives and the influencer
profession are interpreted as a promotional bridge that has a relationship with the
brand. The three subjects did not come fromrich families and were highly educated
so seeing the success of others made them interested and in the future this
profession was used as a promotional tool for their future business.

Keywords: influencer profession, experience, motives, Husserll's phenomenol ogy
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