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PERANCANGAN DIGITAL CAMPAIGN ISU PELECEHAN
SEKSUAL “HER STORY”

Indisha Diatertia

ABSTRAK

Instansi pendidikan bukanlah ruang aman dan lingkungan yang bebas dari tindak
kejahatan. Pelecehan dan kekerasan seksual sering dialami pada area kampus, akan
tetapi tidak dilaporkan atau justru disembunyikan ataupun bungkam guna menjaga
nama baik universitas tersebut. lde utama dalam penulisan tugas akhir ini yaitu
membuat campaign yang tujuannya menjadi penggerak individu yang bungkam
untuk melaporkan kasus pelecehan seksual yang dialaminya setidaknya kepada
pihak terdekat hingga mengoptimalkan pendorongan untuk melapor kasus kepada
pihak yang bersangkutan guna meningkatkan kesadaran publik tentang pelecehan
seksual, penyerangan, dan pelecehan serta mendidik komunitas tentang cara
mencegahnya. Tahapan dalam pembuatan kampanye mencakup proses meneliti
(research), merencanakan (planning), mendesain (design), mengkoordinasi
(coordinating), serta mengevaluasi (evaluation). Adapun teknik pengumpulan data
menggunakan kuesioner, dan wawancara. Hasilnya diperoleh melalui digital
campaign dengan topik pelecehan seksual yang bekerjasama dengan salah satu
media sosial yang concern dengan permasalahan pelecehan seksual di Indonesia.
Konsep digital campaign di publikasi dengan output Reels Instagram, IGTV, IG
Story. Format video vertikal dan di publikasi pada media sosial Instagram Her Story
dengan fitur IGTV dan Reels. Digital campaign di publikasi dari bulan November
2021. Her Story berhasil mendapatkan impresi sebanyak 5.000.

Kata kunci: Pelecehan Seksual, Kampanye Digital, Storytelling
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THE DESIGN OF DIGITAL CAMPAIGN REGARDING ON SEXUAL
HARASSMENT ISSUES “HER STORY”

Indisha Diatertia

ABSTRACT

Educational institutions are not a safe space and an environment free from crime.
Sexual harassment and violence are often experienced on campus but are not
reported or hidden to protect the university's good name. The main idea in writing
this final project is to create a campaign to motivate silent individuals to report
cases of sexual harassment they have experienced. At least tell the closest parties
to optimize incentives to report the case and increase public awareness about
harassment, assault, sexual harassment. Also, educate the public on how to prevent
it. The stages in making a campaign include the process of researching, planning,
designing, coordinating, and evaluating. The data collection techniques used
questionnaires, and interviews. The results were obtained through a storytelling
digital campaign with the topic of sexual harassment in collaboration with one of
the social media that is concerned with the issue of sexual harassment in Indonesia.
The digital campaign concept is Instagram Story, Instagram Reels, IGTV,
Instagram Feeds. Video format vertical 9.16 published on Her Story Instagram
social media with IGTV and Reels features. The digital campaign was published
from November, 2021, Her Story managed to get 5,000 impressions.

Keywords: Sexual Assault, Digital Campaign, Storytelling

viil
Perancangan Digital Campaign..., Indisha Diatertia, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN SAMPUL .....oiiiiiiieiie ettt ette e seeeeeeaeeeenseeeeneeee e i
HALAMAN JUDUL .ottt et snae e enaaaaenseeeenseeeenseeeenns il
HALAMAN PERNYATAAN TIDAK PLAGIAT ....coooviiiiiieeiieeeiceeeee iii
HALAMAN PENGESAHAN ...ttt ettt v
HALAMAN PERSETUJUAN PUBLIKASIT .....ccocciiiiiiiiiiiiieiiee e \4
KATA PENGANTAR ..ottt ettt e e e st eeennnaeeenieeeens vi
ABSTRAK L.ttt et st e et e e a e e et e e e bt e e e bt e e anaeeeenaeeas vii
ABSTRACT (ENGLISH) ..ccoiiiiiiiiiiiiiie ettt eeeeaeae e e einaaee e viii
DAFTAR ISL .ottt e et e e et e e et eeenbeeenneeeeenseeeans X
DAFTAR TABEL ..ottt ettt e et e et aa e naeeeenaeeeen Xi
DAFTAR GAMBAR ..ottt ettt e e etee e et e e annneeeenaeeeenseeeens xii
DAFTAR LAMPIRAN ...ttt et eeite e ettt e eeieeeeenteeaeneeeeeeneeennseeeenneeas Xiv
BAB I PENDAHULUAN ...ooottiiiiitiiiiteaiite ettt 1
1.1. Latar Belakang Penelitian............ccccoceeeiiiiiiiiiiiiiiiiieiie e 1
1.2, Tujuan Karya.........oooiiiieeoiiiiieeeiee ettt e e e e e 15
1.3, Kegunaan Karya.......ccccoovvriiiiiiiieeeeeeeeiiieeeeee et 16
BAB II KERANGKA TEORI/ KERANGKA KONSEP...cc...ccccevviiiiiiiiieannnnn. 17
2.1 Penelitian Terdahulu..........cooiiiiiiiiiiiii e 17
2.2 Teori atau Konsep yang Digunakan ..........ccccccoovvvveeeeiiiieieeencnireeensnnnnnnn. 19
P B 001 0 1) S PSR PPPPP SRR 19
2.2.1.1 Definisi Kampanye ...........ccocouuiiiieeeeeeieiiiciiiieeeee e eeeeireeeaeeeaaee e 19
2.2.1.2 Jenis-jenis Kampanye ..........cccccevieeeeeeiiiiiiiiiiieeeeeeeeeeiiiiieieeeeeeee e 20
2.2.2 Digital ACUVALION .........vveeeieieeeeeeeciiiiiieeae e e et e e e e e e eaarareae e 21
2.2.3 Social Media Strategy ..............ccccoeeiuenieiiiiieiiniieeniiieeiieeeeeien e 23
2.2.4 Social Media Strategy Wheel................ceeeeeeeeiiiuieiiiiieeeeeeeiciiiireeaaennn 25

2. 2% hstaggam ... 0........0..... 0. NN = HLBL NN 28
2.2.5 COPYWIIEING oooeeeeieeieieeeeeee ettt aaaaaaaaasesssaanees 30
2.2.5 Storytelling Marketing..............ccccooeeeiiiiieiiiiiiiieeiiiiee st 32
BAB III METODOLOGI PENELITIAN.....ccoiiitiiiiiiiiieiiiceieeeeeeee e 36

ix

Perancangan Digital Campaign..., Indisha Diatertia, Universitas Multimedia Nusantara



3.1 Tahapan Pembuatan...........ccocceeiiiiiiniiiiiniiiieceeceeceecesee e 36

3101 RESEATCH ...t 36

3. 1.2 PIANNIIG «.civveieeeiiiee ettt e e et ee e e eibaeeeeeaes 37
313 DOSIGH ...t a e 40
3.1.4 COOFAINALION. ............ooiiiiiiiiiieiii et e e e iaeea e 41

3. 1.5 EVAIUALION ...ttt 43

3.2 ANGEATAN...eiiiiiiiiiiieeaeeeeeeeee ettt e e e e e e e e s ataeeeeaeeeeaaa bbbt eeeaaaeaeaaaabbaaees 46
3.3 Target Luaran/PubliKasi...........ccccocuiiiieiiiiiieeeiiiiieeeesiiiieeeesiiieeeeeiiieeee e 47
3301 PAFIRCESIID ....ooveeiiiieeeiiiee e eaa e e eeaa e e e saeeeaanasaaessensaeeaeenes 48
3.3.2 Konsep Video Campaigr .............uueeeecuueeeeeeciiiaeeaeiuieeeeeeiieseeasaaneeaaenns 48
BAB IV HASIL PENELITIAN DAN PEMBAHASAN .....cccooiiiiiiiiniieeiiee 51
4.1 PelakSanaam.............oeeiiieeriieeiiiieeniieeeiteeeiee e ettt e et e e et eennee e e eaeeas 51
4.1.1 Hasil KUCSIONET ........uveeiuiieeeiiieeiiieeeiieeeiteeeiieeeeieeeeeneeeenneeeeeeneeeenneees 51
4.1.2 Hasil WawanCara ..........ccoccuuueeeaiiiiieeeiiiieeeeeiieee et eeeeieee e 51
4.1.3 Hasil Karya ...oo.oeoiooiiiiiieeeie e 53

4.2 BVAIUAST..ceoiiiiiiiiie ettt 99
BAB V' KESIMPULAN ....coiiiiiitie et 100
5.1 KeSTMPUIAN ..o 100
DAFTAR PUSTAKA ...ttt 101
LAMPIRAN ...ttt ettt ettt et e e ettt e e satteesabaeeseneeesbreeeebaaesnnseees 103

X

Perancangan Digital Campaign..., Indisha Diatertia, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 2. 1 Penelitian Terdahulu...............cccoooiiiiiiiii i 17

Tabel 3. 1 Anggaran Tugas AKRIr ............ccciiiiiiiiiiiii e 46

Tabel 3. 2 Tahapan Video Kampanye Sosial ...........cccceeeiiiiiiiiiiiiiiieiniieeeee 48

Tabel 4. 1 Peralatan Produksi.........cceuueeiriiiiniiieiniie it eniee e 77
X1

Perancangan Digital Campaign..., Indisha Diatertia, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 1. 1 Data Umum Korban Kekerasan...........ccccccovvviiniiiinninniinniennn 2
Gambar 1. 2 Penerimaan Formulir dari Berbagai Provinsi di Indonesia................. 3
Gambar 1. 3 Sembilan Bentuk Pelecehan Seksual ............ccccooiiiiiiiiiiniinnen. 12
Gambar 1. 4 Alur Pelaporan.............ooooiiiiiiiiiiiiiieeiiee e 15
Gambar 2. 1 Social Media Strategy Wheels ..............ccocoecvuuueeiieiiiiiiiiiiiiiieeeaannn. 25
Gambar 3. 1 Media Vecicles Her StOr).........cccouuieiiciiiieiiciiiiieeesiiieeeeseineeeeennens 38
Gambar 3. 2 Media Units Her StOTY ............ccccueeeeiseueeeeeaiiriieeeesiieseeeseinseeennnens 39
Gambar 3. 3 Log0 Her Story.........ueiiiiiiiiiiieiiiie ettt 41
Gambar 3. 4 Instagram Her Story........ccceeiiiiiiiiiiiiiiiiieeeciiie e 43
Gambar 3. 5.Trello Board Planning Her Story..........cooooviiiiiiiiieeiieiiiiciiieeeee. 44
Gambar 3. 6 Interaksi Konten Her Story .........cooevvieeiiiiiiiiiiiiiiieeeeeeeeeee, 45
Gambar 3. 7 Positif Feedback Her Story .........ccovviieeeiiiiiiiiiiiieeeeeeeeeeee, 45
Gambar 3. 8 Insights Overview Her Story.........cccooiiiiiiiiiiiiieiiieeeee 46
Gambar 3. 9 Survey Pengguna Sosial Media............ccccoeoviiiiiiiniiiiiiieee 47
Gambar 4. 1 Materi Instagram Story ...........cccooiiiiiiiiiiiiiieeeee e 54
Gambar 4. 2 Materi Instagram Story ...........ccccceiieiiiiiiieiiiiiieeeeiee e 55
Gambar 4. 3 Materi Instagram Story ..........cccccvveiieeiiiiieeiiiiieeeeee e 56
Gambar 4. 4 Materi Instagram StOry ............cccoeeieeiiiiieiiiiiieie e eeeieee e 57
Gambar 4. 5 Materi Instagram StOry ...........ccccciiieiiiiiiiiiiiiiee e eeeiee e 58
Gambar 4. 6 Materi Instagram STOTY ........cccuiiiiiiereeeeeiiiieeee e e eeeenreeeee e 59
Gambar 4. 7 Materi Instagram STOTY ......ccoccuviiiiiieeeeeieiiienieee e eeesinreeeeee e 60
Gambar 4. 8 Materi InStagram STOTY ......cccecueviiiiiieeee e e 61
Gambar 4. 9 Materi Instagram STOTY .......ccccvviiiiiiieieeeeeeeeee e 62
Gambar 4. 10 Materi Instagram StOTY ........ccoovieeeriiiiiiiiiniieenieceiecceeeeieeee 63
Gambar 4. 11 Materi Instagram STOTY .......ccoooiiieeriiiiiieeiiiieee e etee e 64
Gambar 4. 12 Materi Instagram StOrY ......cccccviviiiiieiiiiiiiiiee e seiirre e, 65
Gambar 4. 13 Materi Instagram StOry .......cccvviiiieeieeiiiceee e 66
Gambar 4. 14 Materi Instagram STOTY ......ccocecuiiiiiiiiiiie et 67
Gambar 4. 15 Materi Instagram STOTY .......ccoocuiiiieiiiiiiieeiiiieee e 68
Xii

Perancangan Digital Campaign..., Indisha Diatertia, Universitas Multimedia Nusantara



Gambar 4. 16 Materi Instagram StOTY .........coovieiiiiiiiniiiiinieeieceeceec e 69

Gambar 4. 17 Materi Instagram STOTY ........cooiiiiiiinniiiieeiiiiieeeeee e 70
Gambar 4. 18 Materi InStagram STOTY ........coeovuiirieriiiiieeiiiiiieee e 71
Gambar 4. 19 Materi Instagram STOTY ..........cocceiiiiiiiiniiiiiniiee e 72
Gambar 4. 20 Materi Instagram STOTY .........coocceiiiieianiiiiiniiieeniiee e 73
Gambar 4. 21 Materi Instagram Reels ...........cccccoieiiiiiiiiiiiiiiiiceeeee 74
Gambar 4. 22 Materi Instagram Reels ...........cccccieiiiiiiiiiiiiiiiiceeeee 75
Gambar 4. 23 Materi Instagram Reels ...........cccceieiiiiiiiiiiiiiiiieceiieeeeeieee e 76
Gambar 4. 24 Referensi Warna .........cccceevuieeriiieiiiieenieeeniieeeiieesniieeesieeesieeens 78
Gambar 4. 25 Referensi Video .......coeiuieiiiiiiiiiiieiiiie ettt 79
Gambar 4. 26 Lightning SK 400 .......ccccuiiiiiiiiiiieeiiiiiieeeeiieeeeeeiieeeeeeiieeee e 80
Gambar 4. 27 Dokumentasi SHOOtING .........ccooviiiieriiiiiieeeiiiieeeeeriieeeeerinieeee e 81
Gambar 4. 28 Materi Instagram Feeds Her Story.........ccccoovviveieiiiiiniiiiii. 82
Gambar 4. 29 Materi Instagram Feeds Her Story..........cccoovvvveeieeiiiiiiiiiiiieee. 83
Gambar 4. 30 Materi Instagram Feeds Her Story...........coccccciiiiiiiiii 84
Gambar 4. 31 Materi Instagram Feeds Her Story............cocoeiiiiiiiiiiniine. 85
Gambar 4. 32 Materi Instagram Feeds Her Story.........ccccovvviniiiiiiinicinieee 86
Gambar 4. 33 Materi Instagram Feeds Her Story.........ccooeiiiiiiiiiiiiiniicce 87
Gambar 4. 34 Materi Instagram Feeds Her Story........cccccovviiiniiinniiniicenieee 88
Gambar 4. 35 Materi Instagram Feeds Her Story...........ccoocveeveiiiiniiiniieenneen. &9
Gambar 4. 36 Materi Instagram Feeds Her Story............cocociiieiiiiiiiiiniiiieeee 90
Gambar 4. 37 Materi Instagram Feeds Her Story...........oooevviiiiiiiiiieeiniiiieeeee, 91
Gambar 4. 38 Materi Instagram Feeds Her Story.........ccocovvvieeiiiiiiiiiiiiiiiieeeee, 92
Gambar 4. 39 Materi Instagram TV Her Story........coooviiiiiiiiiiieeiieiiieeeee, 93
Gambar 4. 40 Materi Instagram TV Her Story........cooovviiiiiiiiiiiiiiieiiciiieeeeeee, 94
Gambar 4. 41 Materi Instagram TV Her Story....c....ccooeeeiiviivonieeiineciniicinnneens 95
Xiil

Perancangan Digital Campaign..., Indisha Diatertia, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran A POSter ....iiiiiiiiiiiiiieieee et e e et e e e 103

Lampiran B ERgagement............cccccooueiiiiiiiiiiiiiiiiiieiiee st s 104

Lampiran C Interview Ketua KOmMUNItas ........c.ceeeeriiiiieeiiiiiiieeeniiiiieeeiieeeenns 111

Lampiran D Hasil Turnitin.........cccceeeeeeeieiiniiiiiieeee e eescieiecee e e e e e 112
X1v

Perancangan Digital Campaign..., Indisha Diatertia, Universitas Multimedia Nusantara



