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ABSTRAK

Tingkat kewirausahaan di Indonesia masih kecil dengan rasio 3,47% dari
jumlah penduduk yang ada di Indonesia dibandingkan dengan negara lain seperti
Malaysia dengan 5%, Singapura 7%, atau Jepang 11%. Hal inilah yang memberikan
salah satu dampak buruk bagi tingkat pengangguran yang ada di Indonesia, dengan
mengalami peningkatan 26,26% pada bulan februari 2020 dibandingkan dengan
periode yang sama tahun lalu. Untuk meningkatkan jumlah wirausahawan di
Indonesia Pemerintah mengharapkan kerjasama antara pemerintah dan kampus,
untuk dapat menghasilkan individu yang niat dan mau menjadi entrepreneurship.
Mahasiswa dan mahasiswi merupakan target sasaran yang paling potensial untuk
menumbuhkan kewirausahaan. Salah satu Universitas Multimedia Nusantara akan
tetapi terbukti pada data mengalami penurunan menjadi entrepreneur sebesar 7%
dari ganjil 2020 sehingga ganjil 2021.

Akan tetapi kenyataan nya mahasiswa masih banyaklah dipengaruhi oleh
faktor-faktor lain untuk keinginan (niat) menjadi wirausahawan antara lain
perceived entrepreneurial desirability (keinginan wirausaha), perceived

entrepreneurial feasibility (kemampuan wirausaha) dan entrepreneurial self-
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confidence (kepercayaan diri). Perceived entrepreneurial desirability atau
keinginan wirausaha sangatlah penting yang dikarenakan dalam setiap individu
yang akan memiliki keinginan dalam wirausaha akan memiliki pengaruh positif
dalam melakukan niat dalam memulai bisnis. Perceived entrepreneurial feasibility
atau kemampuan wirausaha sangat penting dikarenakan setiap individu yang
memiliki kemampuan memadai untuk melakukan berwirausaha. Entrepreneurial
self-confidence atau kepercayaan diri juga penting yang dimana memberikan
kepercayaan diri untuk lebih siap dalam memulai bisnis.

Pada penelitian ini menggunakan metode deskriptif kuantitatif dan teknik
sampling Judgemental Sampling dengan memiliki kriteria Mahasiswa aktif
Universitas Multimedia Nusantara, mempelajari Mata kuliah Entrepreneur dan
menjalankan strata -1 mengumpulkan 121 responden lolos screening yang
kemudian diolahnya data menggunakan software SmartPLS versi 3.3.5. Temuan
dari penelitian ini antara lain perceived entrepreneurial desirability berpengaruh
positif dan signifikan terhadap intention entrepreneurship, perceived
entrepreneurial feasibility berpengaruh positif tetapi tidak signifikan terhadap
intention entrepreneurship, perceived entrepreneurial desirability berpengaruh
positif dan signifikan terhadap entrepreneurial self-confidence, perceived
entrepreneurial feasibility berpengaruh positif dan signifikan terhadap
entrepreneurial self-confidence dan entrepreneurial self-confidence berpengaruh

positif dan signifikan terhadap intention entrepreneurship.
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Kata kunci: Perceived Entrepreneurial Desirability, Perceived Entrepreneurial
Feasibility, Entrepreneurial Self-Confidence, Intention Entrepreneurship,

Kewirausahaan, Pengangguran, dan Mahasiswa.
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ABSTRACT (English)
The level of entrepreneurship in Indonesia is still small with a ratio of 3.47%

of the total population in Indonesia compared to other countries such as Malaysia
with 5%, Singapore with 7%, or Japan with 11%. This has had a negative impact
on the unemployment rate in Indonesia, with an increase of 26.26% in February
2020 compared to the same period last year. To increase the number of
entrepreneurs in Indonesia, the government expects cooperation between the
government and campuses, as well as other parties to be able to produce
individuals who are willing and willing to become entrepreneurship. College
students are the most potential targets for growing entrepreneurship. One of the
Multimedia Nusantara Universities, but it is proven in the data that it has decreased

to become an entrepreneur by 7% from odd 2020 to odd 2021.

However, the reality is that students are still heavily influenced by other
factors for their desire (intention) to become entrepreneurs, including perceived
entrepreneurial desirability (entrepreneurial desire), perceived entrepreneurial

feasibility (entrepreneurship ability) and entrepreneurial self-confidence (self-
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confidence). Perceived entrepreneurial desirability or entrepreneurial desire is
very important because in every individual who will have a desire in
entrepreneurship will have a positive influence in carrying out intentions in starting
a business. Perceived entrepreneurial feasibility is very important because every
individual who has adequate skills or above can be better able to do
entrepreneurship. Entrepreneurial self-confidence is also important which gives

confidence to be better prepared to start a business.

In this study, using quantitative descriptive methods and Judgmental
Sampling sampling techniques with criteria for active students at Multimedia
Nusantara University, studying Entrepreneur Course and running strata -1,
collecting 121 respondents who passed the screening which then processed the data
using SmartPLS software version 3.3.5. The findings of this study include, perceived
entrepreneurial desirability has a positive and significant effect on entrepreneurial
intention, perceived entrepreneurial feasibility has a positive but not significant
effect on entrepreneurial intention, perceived entrepreneurial desirability has a
positive and significant effect on entrepreneurial self-confidence, perceived
entrepreneurial feasibility has a positive and significant effect on entrepreneurial
self-confidence and entrepreneurial self-confidence have a positive and significant

effect on entrepreneurial intention.

Keywords: Perceived Entrepreneurial Desirability, Perceived Entrepreneurial
Feasibility, Entrepreneurial Self-Confidence, Entrepreneurship Intention,
Entrepreneurship, Unemployment, and Students
Xi
Pengaruh Perceived Entrepreneurial Desirability, Perceived Entrepreneurial Feasibility dan

Entrepreneurial Self-Confidence Terhadap Intention Entrepreneurship di Kalangan Mahasiswa
Universitas Multimedia Nusantara, Arswenrik Richard, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT .....ccooe i I
HALAMAN PENGESAHAN ..ottt et i
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK
KEPENTINGAN AKADEMIS ..ottt iii
KATA PENGANTAR ...ttt a e ssesesassessesaasessessasssseseessnsenes iv
F N S I 2 ¥ N PSRRI vii
ABSTRACT (ENQGHISN) ..citiiitiiiiiieie et sra e eesne e X
D I G 1 T SRS Xii
DAFTAR TABEL ...ttt e s e e e s annaa e e e ananeeeeans XVi
DAFTAR GAMBAR ..ottt sttt ane st saasesnesaanaasesaeneesessenes Xvii
DAFTAR LAMPIRAN ..ottt asse st saesassessesassesnessasessessesensens xviii
BAB | PENDAHULUAN ..ottt a e snnnn e nsnee e e nnnnes 1
1.1. Latar Belakang Penelitian ..........ccccoeiieiiiiiiiie i 1
1.2.  Rumusan Masalah dan Pertanyaan Penelitian................c.ccccocevinnens 11
1.2.1 Rumusan masalah.............cooveiiieiiieii e 11
1.2.2 Pertanyaan Penelitian.........cccoiiiiiii s 13

1.3, Tujuan Penelitian ... 14
1.4, Manfaat Penelitian ..........ccooiiiiiiieieee e 15
1.4.1 Manfaat AKAOEMIS.......coieiieiiieieie et 15
1.4.2 Manfaat Prakuis ........ccooiiriiiiiieie st 15

1.5, Batasan Penelitian ...........cooioiiiiiiiiieie et 15
1.6.  Sistematika PenuUIISaN ..........ccccooveiiiiieiiiiie e 16
BAB Il LANDASAN TEORI ...t 18
2.1 TINJAUAN TEON T ..ueiviiiiiiie ettt 18
2.1.1  MaNAQEMENT.....coiiiiii et 18
2.1.2  Management PrOCESS ..........cieiiiiieiiieiiiieesieee ettt 19
2.1.3  ENtrepreneurShip ...ocoooiiiiiiiceee e 20
2.1.4  Theory of Planned Behavior (TPB) ..c.c..ccociiiiiiiniiienenieise 21
2.1.5  Shapero Entrepreneurial Even Model (SEE) .........cccocovvviiiennne. 23
2.1.6  Perceived Entrepreneurial Desirability...............ccoevveiiiiiiinnnnn, 24
2.1.7  Perceived Entrepreneurial Feasibility...........c.ccccooviiiiiiiiiincinnnn, 25

Xii

Pengaruh Perceived Entrepreneurial Desirability, Perceived Entrepreneurial Feasibility dan
Entrepreneurial Self-Confidence Terhadap Intention Entrepreneurship di Kalangan Mahasiswa
Universitas Multimedia Nusantara, Arswenrik Richard, Universitas Multimedia Nusantara



2.1.8  Intention ENtrepreneurship ......cccooeiiiiiiiinieieeeee e 26

2.1.9  Entrepreneurial Self Confidence............ccccovviviiiiiiieieniie 27
2.2 Model Penelitian ..........coooiiieiiiiiiie e s 29
2 B o 11010 (=T LSRR 30
2.3.1  Pengaruh Positif Perceived Entrepreneurial Desirability Terhadap
Intention ENtrepreUun@UISNIP ..o e et 30

2.3.2  Pengaruh Positif Perceived Entrepreneurial Feasibility Terhadap

Intention ENtrepreun@uUIShip .....c.ooveiieie i 31

2.3.3  Pengaruh positif Perceived Entrepreneurial Desirability

Terhadap Entrepreneurial Self-confidence.........c.ccccovviieiieiiiiciiec e, 33

2.3.4  Pengaruh positif Perceived Entrepreneurial Feasibility Terhadap

Entrepreneurial Self-confidence..........cccooeii e 34

2.3.5  Pengaruh positif Entrepreneurial Self-confidence Terhadap

Intention ENtrepreneurship........c.ccoveieeieiie i 35
2.4 penelitian TerdanUlU...........ccoooiiiiiiiiii e 37

BAB 111 METODOLOGI PENELITIAN ..o 41
3.1 Gambaran Umum Objek Penelitian............cccccceevivieieeneiveieece e, 41

3.1.1  Universitas multimedia nusantara..............cccceeerererenesenennnnns 41
3.2 Desain Penelitian ........cccooveieiieiree e 45

321 JeniS PENelitian ......cccooeiiiiiiiieee 45
3.3 Populasi dan Sampel Penelitian ...........cccccoviiiiiiiniiiieic 46

3.3 L POPUIASE ettt bbb 46

3.3.2  SAMPE e e 47
3.4  Teknik Pengumpulan Data...........c.ccocevieeiiiiieieeic e 50
3.5 Operasional Variabel ............ccccoviiiiiiieii i 52
3.6 Teknik ANAliSIS DAL@..........ccceieriiieiaiierie ettt ar e 61

3.6.1  Uji Validitas dan Reliabilitas Pre-TesSt........cccccoovevviienvereseeen. 61

3.6.2  Analisis Data Penelitian.............ccooveviiiiinieii e 63

BAB IV ANALISIS DAN PEMBAHASAN .......oooiiiiie it 73
4.1  Karakteristik ReSPONAEN........cceecvieriiiiieiie e 73

411  Karakteristik Responden Berdasarkan Mahasiswa UMN........ 73

4.1.2  Karakteristik Responden Berdasarkan Jenis Kelamin............. 74

4.1.3  Karakteristik Responden Berdasarkan Usia..............cccccoccinnens 75

xiii

Pengaruh Perceived Entrepreneurial Desirability, Perceived Entrepreneurial Feasibility dan
Entrepreneurial Self-Confidence Terhadap Intention Entrepreneurship di Kalangan Mahasiswa
Universitas Multimedia Nusantara, Arswenrik Richard, Universitas Multimedia Nusantara



414  Karakteristik Responden Berdasarkan Domisili.............c......... 75

415  Karakteristik Responden Berdasarkan Fakultas ...................... 76
4.1.6  Karakteristik Responden Berdasarkan Angkatan .................... 77
4.1.7  Karakteristik Responden Berdasarkan Memiliki Usaha........... 78
4.1.8  Karakteristik Responden Berdasarkan Pengetahuan
LT o] (=] =T | PP RTPR 79
4.2 ANANISIS STALISTIK woviiiinriiiiieiiiiiiiiiseeie e 79
4.2.1  Perceived Entrepreneurial Desirability.............ccccocevvviveiiieinennnn, 80
4.2.2  Perceived Entrepreneurial Feasibility..........ccocooviiiiiiiininnnnns 83
4.2.3 Entrepreneurial Self-Confidence .........cccooviiiiiiniiniienicicsc s 85
424  INtention ENTrepren@UI .......c.coiiiieiieiieieite sttt 90
4.3 UJEHIPOTESIS ...ttt sttt nn bbb 94
4.3.1  Hasil Analisis Data Uji Pre-test..........cccccvvveviiieiieeieiiic e 94
4.3.2  Hasil Analisis Data Uji Main Test.........cccccevvivieiieiiicieece e, 99
4.4 PembDaNaSsan .............cociiiiiiiiiiieie e 110
4.4.1  Hasil uji Pengaruh Perceived Entrepreneurial Desirability
Terhadap Intention Entrepreneurship.........cccooeoviieiiieie e, 110
4.4.2  Hasil uji Pengaruh Perceived Entrepreneurial Feasibility
Terhadap Intention Entrepreneurship........cccccceveiieiicie e 111
4.4.3  Hasil uji Pengaruh Perceived Entrepreneurial Desirability
Terhadap Entrepreneur Self-Confidence ...ccc...cccccciivieve e, 112
444  Hasil uji Pengaruh Perceived Entrepreneurial Feasibility
Terhadap Entrepreneurial Self-Confidence ............ccoocoieiiiiniiiininnee 113
445  Hasil uji Pengaruh Entrepreneurial Self-Confidence Terhadap
Intention ENtrepreneurship........cccooiiiiiiiiin e 114
4.5 Implikasi Manajerial...........ccociiiiiiiii 114
BAB V KESIMPULAN DAN SARAN ... 119
5.1 KESIMPUIAN ..ot 119
52 Jargn . ANL....0... . A/ . AN e 120
5.2.1  Saran Bagi UNIVErSItas ........ccccooiieieiiiiiinieieee s 120
5.2.2  Saran Bagi MahasiSWa.........cccceouereiieniiiiiiiieieeeenie e 121
5.2.3  Saran Untuk Penelitian Selanjutnya...........c.cccooeevieiiieiinecnnnns 122
DAFTAR PUSTAKA ettt sttt 123
Xiv

Pengaruh Perceived Entrepreneurial Desirability, Perceived Entrepreneurial Feasibility dan
Entrepreneurial Self-Confidence Terhadap Intention Entrepreneurship di Kalangan Mahasiswa
Universitas Multimedia Nusantara, Arswenrik Richard, Universitas Multimedia Nusantara



LAMPIRAN ....cooiiiii s 129

UMN

UNIVERSITAS
MULTIMEDIA
NUSANTARA

XV
Pengaruh Perceived Entrepreneurial Desirability, Perceived Entrepreneurial Feasibility dan
Entrepreneurial Self-Confidence Terhadap Intention Entrepreneurship di Kalangan Mahasiswa
Universitas Multimedia Nusantara, Arswenrik Richard, Universitas Multimedia Nusantara




DAFTAR TABEL

Gambar 1.1 Tabel 1.1 Tabel Data Lulusan Universitas Multimedia Nusantara..... 7
Tabel 2.1 Penelitian Terdanulu ............ccooiiiiiiiiiie i 37
Tabel 3.1 Tabel Data Lulusan Universitas Multimedia Nusantara...................... 42
Tabel 3.2 Operasional Penelitian ................c.cooviieiiiie e 53
Tabel 3.3 Ukuran Validitas Pre-TeSt...........c.ccouiiiiieienienisisisie e 61
Tabel 3.4 Rule of Thumb Measurement Model .............c.cooiininiineniienie, 71
Tabel 3.5 Rule of Thumb Measurement Model .............c.ccooininiineneiencicee 72
Tabel 4.1 kategori Penilaian ReSPONUeN.........c.ccoveiieieiieie e 81
Tabel 4.2 Penilaian Variabel Perceived Entrepreneurial Desirability .................. 81
Tabel 4.3 Penilaian Variabel Perceived Entrepreneurial Feasibility .................... 84
Tabel 4.4 Penilaian Variabel Entrepreneurial Self-Confidence.............cc.ccceneeee. 86
Tabel 4.5 Penilaian Variabel Intention Entrepreneurship ..., 91
Tabel 4.6 Uji Reliabilitas pre-test ..o 95
Tabel 4.7 Uji Validitas Pre-teSt........ccoiiiiiiiiieieiinieiiesie s see e 97
Tabel 4.8 hasil Uji Outer LOadING.........ccouiieieiiiiiiiieniisiisiesieienie e 100
Tabel 4.9 Hasil Uji Quter MOdel..........cooviiiiieiiie e 103
Tabel 4.10 Hasil Uji CrosS LOAAING........eiurieieriiniirieniesiisieeieiessesse e 106
Tabel 4.11 Hasil Uji u fornell-lecker criterion atau VAVE........cccococvevvrirennnn, 106
Tabel 4.12 Hasil UjJi R-SQUAIE..........coouiiiiiieieieiiesie ettt siesee e 107
Tabel 4.13 HaSil Uji T-SQUAIE .......c.ccoueiieiecie e sie e 108
Tabel 4.14 HaSil Uji Q-SQUAIE .....c.eceeieeiieceeiteesteeie e steesve e se e sra e 109
Tabel 4.15 Hasil Uji HIPOESIS........ccueiiiiiiccieee et 110
Xvi

Pengaruh Perceived Entrepreneurial Desirability, Perceived Entrepreneurial Feasibility dan
Entrepreneurial Self-Confidence Terhadap Intention Entrepreneurship di Kalangan Mahasiswa
Universitas Multimedia Nusantara, Arswenrik Richard, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 1.1 Tingkat ketenagakerjaan di Indonesia Febuari 2021 .......................... 2
Gambar 1.2 Persentase Penduduk Menurut Status Pekerjaan Utama..................... 3
Gambar 2.1 Model Penelitian ..........ccccvoiiiiiiiiie et 29
Gambar 3.1 LOgO UMN .....coiiiiiiieiieie ettt sttt eneesneennas 43
Gambar 3.2 GeduNg UMN .........coiiiiiiieiieiieiie e sie e sse e sseesnessnessee e eseeseeeneas 43
Gambar 3.3 Skystar Venture UMN..........cooiiiiiiiiiiiesieeesesie e 44
Gambar 3.4 Galeri InvVestasi UMN .........coiiiiiiiiiiiiie et 44
Gambar 3.5 Tahapan Structual Equation Model..............cccooeiiiiiiiiiicicne 65
Gambar 3.6 Outer dan Inner Model ............cooiiieiiiie i 68
Gambar 3.7 Mediation MOGEI ........cccooiiiiiiiii et 69
Gambar 3.8 ldentifikasi tipe MEdIASE .......civeriiiiirieiieie i 71
Gambar 4.1 Karakteristik Responden Berdasarkan Mahasiswa UMN................. 74
Gambar 4.2 Karakteristik Responden Berdasarkan Jenis Kelamin ...................... 75
Gambar 4.3 Karakteristik Responden Berdasarkan Usia...........cccceeeiveenreeinnnnnnne. 76
Gambar 4.4 Karakteristik Responden Berdasarkan Domisili ...........c.ccccccccvenee.. 76
Gambar 4.5 Karakteristik Responden Berdasarkan Fakultas..............c...ccccceveeee. 77
Gambar 4.6 Karakteristik Responden Berdasarkan Angkatan.............................. 78
Gambar 4.7 Karakteristik Responden Berdasarkan Usaha Sendiri....................... 79
Gambar 4.8 Karakteristik Responden Berdasarkan Pengetahuan Entrepreneur... 80
Gambar 4.9 Hasil Uji Outer Model...........cccoooiiieiiiiie e 102
Gambar 4.10 Hasil Uji Inner Model ..o 107
Xvii

Pengaruh Perceived Entrepreneurial Desirability, Perceived Entrepreneurial Feasibility dan
Entrepreneurial Self-Confidence Terhadap Intention Entrepreneurship di Kalangan Mahasiswa
Universitas Multimedia Nusantara, Arswenrik Richard, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN
LAMPIRAN ...t e 129

Xviii
Pengaruh Perceived Entrepreneurial Desirability, Perceived Entrepreneurial Feasibility dan
Entrepreneurial Self-Confidence Terhadap Intention Entrepreneurship di Kalangan Mahasiswa
Universitas Multimedia Nusantara, Arswenrik Richard, Universitas Multimedia Nusantara



