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ABSTRAK 

Tingkat kewirausahaan di Indonesia masih kecil dengan rasio 3,47% dari 

jumlah penduduk yang ada di Indonesia dibandingkan dengan negara lain seperti 

Malaysia dengan 5%, Singapura 7%, atau Jepang 11%. Hal inilah yang memberikan 

salah satu dampak buruk bagi tingkat pengangguran yang ada di Indonesia, dengan 

mengalami peningkatan 26,26% pada bulan februari 2020 dibandingkan dengan 

periode yang sama tahun lalu. Untuk meningkatkan jumlah wirausahawan di 

Indonesia Pemerintah mengharapkan kerjasama antara pemerintah dan kampus, 

untuk dapat menghasilkan individu yang niat dan mau menjadi entrepreneurship. 

Mahasiswa dan mahasiswi merupakan target sasaran yang paling potensial untuk 

menumbuhkan kewirausahaan. Salah satu Universitas Multimedia Nusantara akan 

tetapi terbukti pada data mengalami penurunan menjadi entrepreneur sebesar 7% 

dari ganjil 2020 sehingga ganjil 2021. 

Akan tetapi kenyataan nya mahasiswa masih banyaklah dipengaruhi oleh 

faktor-faktor lain untuk keinginan (niat) menjadi wirausahawan antara lain 

perceived entrepreneurial desirability (keinginan wirausaha), perceived 

entrepreneurial feasibility (kemampuan wirausaha) dan entrepreneurial self-
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confidence (kepercayaan diri). Perceived entrepreneurial desirability atau 

keinginan wirausaha sangatlah penting yang dikarenakan dalam setiap individu 

yang akan memiliki keinginan dalam wirausaha akan memiliki pengaruh positif 

dalam melakukan niat dalam memulai bisnis. Perceived entrepreneurial feasibility 

atau kemampuan wirausaha sangat penting dikarenakan setiap individu yang 

memiliki kemampuan memadai untuk melakukan berwirausaha. Entrepreneurial 

self-confidence atau kepercayaan diri juga penting yang dimana memberikan 

kepercayaan diri untuk lebih siap dalam memulai bisnis.  

Pada penelitian ini menggunakan metode deskriptif kuantitatif dan teknik 

sampling Judgemental Sampling dengan memiliki kriteria Mahasiswa aktif 

Universitas Multimedia Nusantara, mempelajari Mata kuliah Entrepreneur dan 

menjalankan strata -1 mengumpulkan 121 responden lolos screening yang 

kemudian diolahnya data menggunakan software SmartPLS versi 3.3.5. Temuan 

dari penelitian ini antara lain perceived entrepreneurial desirability berpengaruh 

positif dan signifikan terhadap intention entrepreneurship, perceived 

entrepreneurial feasibility berpengaruh positif  tetapi tidak signifikan terhadap 

intention entrepreneurship, perceived entrepreneurial desirability berpengaruh 

positif dan signifikan terhadap entrepreneurial self-confidence, perceived 

entrepreneurial feasibility berpengaruh positif dan signifikan terhadap 

entrepreneurial self-confidence dan entrepreneurial self-confidence berpengaruh 

positif dan signifikan terhadap intention entrepreneurship.  
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ABSTRACT (English) 

The level of entrepreneurship in Indonesia is still small with a ratio of 3.47% 

of the total population in Indonesia compared to other countries such as Malaysia 

with 5%, Singapore with 7%, or Japan with 11%. This has had a negative impact 

on the unemployment rate in Indonesia, with an increase of 26.26% in February 

2020 compared to the same period last year. To increase the number of 

entrepreneurs in Indonesia, the government expects cooperation between the 

government and campuses, as well as other parties to be able to produce 

individuals who are willing and willing to become entrepreneurship. College 

students are the most potential targets for growing entrepreneurship. One of the 

Multimedia Nusantara Universities, but it is proven in the data that it has decreased 

to become an entrepreneur by 7% from odd 2020 to odd 2021. 

However, the reality is that students are still heavily influenced by other 

factors for their desire (intention) to become entrepreneurs, including perceived 

entrepreneurial desirability (entrepreneurial desire), perceived entrepreneurial 

feasibility (entrepreneurship ability) and entrepreneurial self-confidence (self-
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confidence). Perceived entrepreneurial desirability or entrepreneurial desire is 

very important because in every individual who will have a desire in 

entrepreneurship will have a positive influence in carrying out intentions in starting 

a business. Perceived entrepreneurial feasibility is very important because every 

individual who has adequate skills or above can be better able to do 

entrepreneurship. Entrepreneurial self-confidence is also important which gives 

confidence to be better prepared to start a business. 

In this study, using quantitative descriptive methods and Judgmental 

Sampling sampling techniques with criteria for active students at Multimedia 

Nusantara University, studying Entrepreneur Course and running strata -1, 

collecting 121 respondents who passed the screening which then processed the data 

using SmartPLS software version 3.3.5. The findings of this study include, perceived 

entrepreneurial desirability has a positive and significant effect on entrepreneurial 

intention, perceived entrepreneurial feasibility has a positive but not significant 

effect on entrepreneurial intention, perceived entrepreneurial desirability has a 

positive and significant effect on entrepreneurial self-confidence, perceived 

entrepreneurial feasibility has a positive and significant effect on entrepreneurial 

self-confidence and entrepreneurial self-confidence have a positive and significant 

effect on entrepreneurial intention. 

Keywords: Perceived Entrepreneurial Desirability, Perceived Entrepreneurial 

Feasibility, Entrepreneurial Self-Confidence, Entrepreneurship Intention, 

Entrepreneurship, Unemployment, and Students 
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