DAFTAR PUSTAKA

4 Ways Measure Social Media and Its Impact on Your Brand”. Diakses pada 8 Desember
2021, dari https://www.socialmediacxaminer.com/4-ways-measure-social-media-
and- its-impact-on-your-brand/)

About Us. Prima MInechem Indonesia. (2021, December 8). Retrieved December
19, 2021, from https://www.primaminechem.com/about-us/

Bodnar, K., & Cohen, J. (2013). Social media B2B: Blog, LinkedIn, Twitter, Facebook, E-
mail & co. per il marketing 2.0. HOEPLI EDITORE

Caroline, S, M & Martin, R, K. 2015. Social Customer Relationship Management: An
analysis of its Adoption and Usage Across Companies. Denmark: Copenhagen
Business School.

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing. Pearson.

Moore, K., & McElroy, J. C. (2012). The influence of personality on Facebook usage, wall
postings, and regret. Computers in human behavior, 28(1), 267-274.

Purwana, D., Rahmi, R., & Aditya, S. (2017). Pemanfaatan Digital Marketing Bagi Usaha
Mikro, Kecil, Dan Menengah (UMKM) Di Kelurahan Malaka Sari, Duren Sawit.
Jurnal Pemberdayaan Masyarakat Madani (JPMM), 1(1), 1-17.

Riyanto, A. D. (n.d.). Andi Dwi Riyanto. Andi Dwi Riyanto, Dosen, Praktisi,
Konsultan, Pembicara: E-bisnis/Digital Marketing/Promotion/Internet
marketing, SEO, Technopreneur, Fasilitator Google Gapura Digital
yogyakarta. Retrieved December 19, 2021, from https://andi.link/hootsuite-
we-are-social-indonesian-digital-report-2021/

Solis, B. (2010). Engage: The complete guide for brands and businesses to build, cultivate,
and measure success in the new web. John Wiley & Sons..

Suherni. “Pemanfaatan Pemasaran dalam Media Online di Masa Pandemi”. Diakses pada
010ktober 2021 dari
https://www.kompasiana.com/suhernisudirman4272/5ee869b1d541df58c77b
7c13/pemanfaatan-pemasaran-dalam-media-online-di-masa-pandemi#

31

Peran Digital Marketing..., Muhammad Rafi Ramadhan, Universitas Multimedia Nusantara



