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ABSTRAK

E-commerce atau perdagangan secara elektronik dewasa ini semakin
berkembang menggantikan toko tradisional (offline). E-Commerce merupakan
sebuah proses jual - beli yang terjadi pada pemasaran barang serta jasa melalui
sistem yang berbasis elektronik seperti radio, telepon pintar, televisi dan
jaringan komputer atau internet. Seringkali ditemukan bahwa terdapat brand yang
menggunakan banyak platform marketplace dan mengalami kesulitan dalam hal
mengontrol toko di tiap marketplace tersebut. PT. Atur Toko Solusi Indonesia
menawarkan jasa untuk mengatur kesulitan tiap brand dalam mengelola toko
online kliennya. PT. Atur Toko Solusi Indonesia merupakan AturToko adalah
perusahaan Enabler E-Commerce yang berfokus untuk membantu rekan-rekan
pemilik brand, UMKM, dan korporasi agar mampu memaksimalkan brandnya
untuk berjualan di marketplace. Penulis ditempatkan pada divisi Brand
Management yang bertanggung jawab dalam memberikan solusi bisnis untuk para
konsumen dan bertanggung jawab atas setiap bentuk unggahan produk dalam
marketplace, tingkat penjualan, tingkat kunjungan toko, laporan biaya iklan dan
semua kegiatan yang dilakukan dalam marketplace klien Atur Toko. Selama
praktik kerja magang juga, banyak hal dan ilmu baru yang didapatkan dan
bermanfaat dalam memahami kerja langsung di lapangan serta mendapatkan relasi
- relasi baru di lingkungan usaha yang dilakukan. Pengalaman yang paling
berharga juga yaitu diberi kesempatan mengikuti webinar dan diberi kesempatan
untuk mengelola dari awal suatu brand yang baru terbentuk dan mendapat
kepuasan dari klien Atur Toko Solusi Indonesia.

Kata kunci: Excommerce, Atur Toko Solusi Indonesia, Divisi Brand Management
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ABSTRACT

E-commerce or electronic commerce today is growing to replace traditional
(offline) stores. E-commerce is a buying and selling process that occurs in the
marketing of goods and services through electronic-based systems such as radio,
smart phones, television and computer networks or the internet. It is often found
that there are brands that use many marketplace platforms and have difficulty
controlling the stores in each of these marketplaces. PT. Set Toko Solusi
Indonesia offers services to manage the difficulties of each brand in managing
their clients' online stores. PT. Arrange Toko Solusi Indonesia is an E-Commerce
Enabler company that focuses on helping fellow brand owners, MSMEs, and
corporations to be able to maximize their brands to sell in the marketplace. The
author is placed in the Brand Management division which is responsible for
providing business solutions for consumers and is responsible for every form of
product upload in the marketplace, sales level, store visit rate, advertising cost
reports and all activities carried out in the Set Store client marketplace. During
the internship, many new things and knowledge were obtained and were useful in
understanding direct work in the field and gaining new relationships in the
business environment. The most valuable experience was also being given the
opportunity to take part in webinars and given the opportunity to manage from
the beginning a newly formed brand and get satisfaction from the clients of
AturToko Solusi Indonesia.

Keyword. Eacommerce, Atur Toko Solusi Indonesia, Brand Management
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