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AKTIVITAS MARKETING COMMUNICATION PARADOR HOTELS &
RESORTS
Leticia Sinta Marito

ASBTRAK

Pandemi COVID-19 mengakibatkan industry perhotelan di Indonesia menerima
dampak yang sangat besar. Hal tersebut pun menyebabkan dunia perhotelan
mengalami penurunan yang drastis. Salah satu manajemen perhotelan yang
mengalami hal tersebut yaitu Parador Hotels & Resorts, yang dimana diawal tahun
2020 setelah munculnya COVID-19, hotel-hotel yang dikelola perusahaan tersebut
mengalami banyak penurunan. Parador Hotels & Resorts merupakan manajemen
hotel yang mengelola beberapa unit hotel, antara lain Atria Hotels, Vega Hotels,
HA-KA Hotel, Fame Hotel dan Starlet Hotel. Pelaksanaan magangd-1 dilaksanakan
selama tiga bulan dimulai pada tanggal13 September 2021 — 13 Desember 2021 di
perusahaan Parador Hotels & Resorts. Metode dasar yang digunakan dalam praktek
magang ini adalah Wawancara, Observasi, dan Praktek Lapangan. Tujuan praktek
magang ini bertujuan untuk mengaplikasikan pengetahuan yang sudah dipelajari
saat kuliah ke dalam dunia kerja serta untuk mengetahui cara kerja divisi Marketing
Communication pada perusahaan Parador Hotels & Resorts. Hasil praktek magang
menunjukkan cara kerja tim divisi Marketing Communication Parador Hotels &
Resorts dalam mengembangkan kelima hotel yang dikelola oleh Parador Hotels &

Resorts.

Kata Kunci : Parador Hotels & Resorts, Marketing Communication
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AKTIVITAS MARKETING COMMUNICATION PARADOR HOTELS &
RESORTS
Leticia Sinta Marito

ABTRACT

The COVID-19 pandemic has resulted in the hospitality industry in Indonesia
receiving a huge impact. This has also caused the hospitality world to experience a
drastic decline. One of the hotel managements that experienced this was Parador
Hotels & Resorts, which in early 2020 after the emergence of COVID-19, the hotels
managed by the company experienced a lot of decline. Parador Hotels & Resorts
is a hotel management that manages several hotel units, including Atria Hotels,
Vega Hotels, HA-KA Hotel, Fame Hotel and Starlet Hotel. The internship-1 is held
for three months starting on September 13, 2021 — December 13, 2021 at the
Parador Hotels & Resorts company. The basic methods used in this internship are
Interview, Observation, and Field Practice. The purpose of this internship is to
apply the knowledge that has been learned in college into the world of work and to
find out how the Marketing Communication division works at the Parador Hotels
& Resorts company. The results of the internship show how the Marketing
Communication Division team works at Parador Hotels & Resorts in developing

the five hotels managed by Parador Hotels & Resorts.

Keywords: Parador Hotels & Resorts, Marketing Communication
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