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ABSTRAK 

Perubahan iklim di Indonesia sering terjadi seiring berjalannya waktu bahkan 

pergantian tahun. Terdapat berbagai jenis perubahan iklim yang sering terjadi 

seperti banjir, tanah longsor, tsunami, dan gempa. Perubahan iklim ini bisa 

terjadi akibat berbagai faktor diantaranya tumpukkan sampah, penebangan 

pohon atau hutan dan lainnya. Tujuan adanya penelitian ini adalah untuk 

mengetahui strategi komunikasi pemasaran berkelanjutan dalam setiap program 

kampanye yang dilakukan Dr. Soap; Penelitian ini berfokus terhadap metode 

dan konsep teori komunikasi pemasaran keberlanjutan dalam buku Diane 

Martin dan John Schouten; Penelitian inni menggunakan jenis penelitian 

kualitatif deskriptif dengan metode penelitian studi kasus; Dengan memakai 

konsep strategi komunikasi pemasaran keberlanjutan berdasarkan buku Diane 

martin dan John Schouten pada tahap strategi komunikasi, Dr. Soap telah 

menggunakan alat komunikasi Iklan, Hubungan Masyarakat, Sponsor, Surat 

Langsung, Pameran, Merchandise, Kemasan, Media Sendiri dan Media sosial; 

Berdasarkan hasil wawancara dan pengumpulan data dapat disimpulkan bahwa 

pada strategi komunikasi yang telah dijalankan oleh Dr. Soap kini sudah 

mencapai 32.23rb konsumen dan 21.170rb pelanggan setia. 

 
Kata kunci: Dr. Soap; Komunikasi Pemasaran Berkelanjutan; Perubahan Iklim; 

Strategi Komunikasi. 
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SUSTAINABLE MARKETING COMMUNICATION ANALYSIS 

STRATEGY DR. SOAP 

(CASE STUDY CAMPAIGN PROGRAM DR. SOAP) 

 
(Abigail Demitha Sutramurni) 

 
ABSTRACT 

Climate change in Indonesia often occurs over time and even at the turn of the 

year. There are various types of climate change that often occur such as floods, 

landslides, tsunamis, and earthquakes. This climate change can occur due to 

various factors, including piles of garbage, felling trees or forests and others. 

The purpose of this research is to determine the sustainable marketing 

communication strategy in each program campaign carried out by Dr. Soap; 

This research focuses on the methods and concepts of marketing communication 

theory in the books of Diane Martin and John Schouten; This research uses 

descriptive qualitative research with case study research methods; By using the 

concept of marketing communication built on the book of Diane Martin and 

John Schouten in the communication strategy stage, Dr. Soap has used the 

communication tools of Advertising, Public Relations, Sponsorship, Direct 

Mail, Exhibitions, Merchandise, Packaging, Own Media and Social Media; the 

results of interviews based on data collection can be revealed that the 

communication strategy that has been carried out by Dr. Soap has now reached 

32.23k consumers and 21.170k loyal customers. 

 
Keywords: Climate Change; Communication Strategy; Dr. Soap; Sustainable 

Marketing Communication. 
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