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PENGARUH DAYA TARIK PESAN INSTAGRAM @CERITA 

ROTI BY KOPI KENANGAN TERHADAP MINAT BELI 

KONSUMEN 

ABSTRAK 

coffee shop mengembangkan inovasinya dari segi makanan, minuman, tempat yang 

bagus untuk membuat konten, dan penjualannya agar coffee shop tetap berkembang 

dengan mengikuti tren. Khususnya kopi kenangan berkomitmen untuk terus 

berinovasi dengan merambat ke bisnis kuliner (cemilan) salah satunya adalah cerita 

roti, cerita roti menggunakan media sosial Instagram untuk menyampaikan pesan 

promosi, give away, mini games, live series dan kegiatan lainnya agar menarik 

minat beli konsumen. Penelitian ini menggunakan teori Elaboration Likelihood 

Model, daya tarik pesan, dan minat beli. Penelitian ini menggunakan teknik 

purposive sampling dengan melakukan penyebaran kuesioner sebanyak 400 

responden. Hasil penelitian ini besarnya pengaruh daya tarik pesan pada akun 

Instagram @cerita roti by kopi kenangan terhadap minat beli konsumen sebesar 

8,7% sedangkan sisanya sebesar 91,2% ysng dipengaruhi oleh faktor lain diluar dari 

penelitian ini. 

 

Kata Kunci: Daya Tarik Pesan, Instagram, Minat Beli. 
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THE EFFECT OF ATTRACTION OF INSTAGRAM MESSAGES 

@CERITA ROTI BY KOPI KENANGAN ON CONSUMER 

BUYING INTEREST 

ABSTRACT 

coffee shop develops innovations in terms of food, drinks, a good place to create 

content, and sales so that the coffee shop continues to grow by following trends. In 

particular, Kopi Memories is committed to continuing to innovate by spreading to 

the culinary (snacks) business, one of which is bread stories, bread stories using 

Instagram social media to convey promotional messages, give aways, mini games, 

live series and other activities to attract consumer buying interest. This study uses 

the theory of Elaboration Likelihood Model, message attractiveness, and buying 

interest. This study used a purposive sampling technique by distributing 

questionnaires to as many as 400 respondents. The results of this study are the 

magnitude of the influence of the attractiveness of messages on the Instagram 

account @ Stories Roti by Kopi Memories on consumer buying interest by 8.7% 

while the remaining 91.2% which is influenced by other factors outside of this study. 

Keywords: Message Attractiveness, Instagram, Buying Interest. 
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