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PENGARUH DAYA TARIK PESAN INSTAGRAM @CERITA
ROTI BY KOPI KENANGAN TERHADAP MINAT BELI
KONSUMEN

ABSTRAK

coffee shop mengembangkan inovasinya dari segi makanan, minuman, tempat yang
bagus untuk membuat konten, dan penjualannya agar coffee shop tetap berkembang
dengan mengikuti tren. Khususnya kopi kenangan berkomitmen untuk terus
berinovasi dengan merambat ke bisnis kuliner (cemilan) salah satunya adalah cerita
roti, cerita roti menggunakan media sosial Instagram untuk menyampaikan pesan
promosi, give away, mini games, live series dan kegiatan lainnya agar menarik
minat beli konsumen. Penelitian ini menggunakan teori Elaboration Likelihood
Model, daya tarik pesan, dan minat beli. Penelitian ini menggunakan teknik
purposive sampling dengan melakukan penyebaran kuesioner sebanyak 400
responden. Hasil penelitian ini besarnya pengaruh daya tarik pesan pada akun
Instagram @cerita roti by kopi kenangan terhadap minat beli konsumen sebesar
8,7% sedangkan sisanya sebesar 91,2% ysng dipengaruhi oleh faktor lain diluar dari
penelitian ini.

Kata Kunci: Daya Tarik Pesan, Instagram, Minat Beli.

viii
Pengaruh Daya Tarik...,Widya Ismi A, Universitas Multimedia Nusantara



THE EFFECT OF ATTRACTION OF INSTAGRAM MESSAGES
@CERITA ROTI BY KOPI KENANGAN ON CONSUMER
BUYING INTEREST

ABSTRACT

coffee shop develops innovations in terms of food, drinks, a good place to create
content, and sales so that the coffee shop continues to grow by following trends. In
particular, Kopi Memories is committed to continuing to innovate by spreading to
the culinary (snacks) business, one of which is bread stories, bread stories using
Instagram social media to convey promotional messages, give aways, mini games,
live series and other activities to attract consumer buying interest. This study uses
the theory of Elaboration Likelihood Model, message attractiveness, and buying
interest. This study used a purposive sampling technique by distributing
questionnaires to as many as 400 respondents. The results of this study are the
magnitude of the influence of the attractiveness of messages on the Instagram
account @ Stories Roti by Kopi Memories on consumer buying interest by 8.7%
while the remaining 91.2% which is influenced by other factors outside of this study.

Keywords: Message Attractiveness, Instagram, Buying Interest.

IX
Pengaruh Daya Tarik...,Widya Ismi A, Universitas Multimedia Nusantara



DAFTAR ISI

COVER .ottt b e snee s I
HALAMAN JUDUL ...ttt I
HALAMAN PERNYATAAN TIDAK PLAGIAT ..o i
HALAMAN PENGESAHAN ... e v
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ..................... %
KATA PENGANTAR ...t Vi
ABSTRAK et viii
AB ST RACT ettt ettt e e ae e e abeeshbe e ke e eab e e ebeeanbe ek e e anbe e sbeeenbeenneeas IX
DAFTAR ISttt sttt st be e bt b e s nbeenbeeennee s X
DAFTAR TABEL ...t xiii
DAFTAR GAMBAR ...t XV
DAFTAR LAMPIRAN ...ttt XV
B A D | e 1
PENDAHULUAN. ...ttt e snbe e e snneesnneeen 1
1.1 Latar BelaKang ........ccooeiieieiiciiecie e 1
1.2 Rumusan Masalah ...........cccoeiiiiiiiii s 10
1.3 Pertanyaan Penelitian .............cccooooiieiiiiic et 11
1.4 Tujuan Penelitian .........cccoovveiiiiiiic e 11
1.5  Kegunaan Penelitian ............cccooiiiiiiiiiiiic it 11
1.5.1 Kegunaan AKademiS.........ccceeiieiiieiieiie e sie st see e 11
1.5.2 Kegunaan Prakuis ..o 11
BAB Tl o 12
KERANGKA PEMIKIRAN ..ot 12
2.1 Penelitian Terdahulu............cccooiiiiiiie 12
X

Pengaruh Daya Tarik...,Widya Ismi A, Universitas Multimedia Nusantara



2.2 Teori dan KONSEP ....ccoiiiiiiiiirieeeee et 16

2.2.1 Elaboration likelihood Model.............cccoooiiiiiiiiiie 16
2.2.2 Daya Tarik PESAN.......ccccoiiiieiieieaie et anee et 18
2.2.3 Sosial Media Marketing ............ccoeiemeniniiniinieieeeeseseseseeeee 19
2.24 MINAEBEII ...coviiiiie e 21

A B o 11010 (= [ PSS 22
2.4 AUF PeNEIITIAN ....cooiviiiiiiiciie et 23
BAB Tttt ettt n e 24
METODOLOGI PENELITIAN ... 24
3.1 Jenis dan Sifat Penelitian..........ccoeoiiiiiieiiniieiee e 24
3.2 Metode Penelitian ...........cooviiiiiiiiisieeeeeie e 24
3.3 Populasi dan SAMPEL .....cciiiiiiiiiiisiesiee e 25
3.3 L POPUIBST ...t 25
3.3.2 SAMPEBL .. s 25

3.3 Teknik Pengumpulan Data .........ccccoeieriiiniieieicciesie s 32
3.3, L DALA PIIMET Lttt bbb b 32
3.3.2 DAtA SEKUNGET .......oiviiiiie ittt bbb e 32

3.4  Teknik Pengukuran Data...........cccceeveiiiiiieiieece e 33
341 UJi Validitas.......cccveiiiieiicc e 33
3.4.2 UjJi RelabIlItas........cccocveiieicicce e 35

3.5  Teknik ANAlisiS DALA.........cccoeiviiiiiiiiieie e 36
3.5.1 UjJi NOrmalitas.......cccoooviiiiiiiiiiicec sttt 36
3.5.2 UjJi KOFEIASI.....ciiiiiiiiiiee sttt 36
3.5.3 Uji Regresi Linear Sederhana ............ccccooviviiiiiiiciieccc e 37
BAB TV e 38

Xi

Pengaruh Daya Tarik...,Widya Ismi A, Universitas Multimedia Nusantara



HASIL PENELITIAN DAN PEMBAHASAN ......cooiiiiiieeee 38

4.1  Gambaran Umum Objek Penelitian............cccoovviviiiniiiniicne, 38
4.2 HaSil PeNElTIAN .....ccociiiiiiiiiii e 42
4.2.1 UJiNOIMANTAS .....ooveiiiiiiiiiieieeeiesie et 42
4.2.2 Karakteristik RESPONUEN ......ciieiiiiiiiieiieie e 44
4.2.3 UJi DESKIIPLIT ...ttt 46
4.2.4 Uji Regresi Linear Sederhana .........ccccoceeveiieeieeiiesiieseeie e 53
4.2.5 Pembanasan............ccooiiiiiiiiiiii 55
BAB VbRt he e bR e b neenneas 57
SIMPULAN DAN SARAN ... 57
5.1 SIMPUIAN . bbb 57
5.2 SAFAN ... e 57
5.2.1 Saran AKAEIMIS ........cccoiiiiiiiiiiiiee e 57
5.2.2  SAran PrakiiS........ccooiiiiiiiiiiiiieee s 57
DAFTAR PUSTAKA ettt ettt et bbb nneas 59
LAMPIRAN ..ttt b et e aab e e aabe e e sb e e s anb e e e nnneesnnneeen 64
Xii

Pengaruh Daya Tarik...,Widya Ismi A, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 1.1 Perbandingan Media Sosial INnStagram..........ccccooevereneneninineseees 4
Tabel 2.1 Penelitian Terdanulu ........ccooviiieiiiiiiiii e 15
Tabel 2.2 Tujuan dan Strategi Pembentuk ReSpoN ...........cccccvevvveveeieeie e 18
Tabel 3.1 Oprasionalisasi Variabel ................ccccooeiiiiiiic i 28
Tabel 3.2 SKala LIKEIT ..o 32
Tabel 3.3 Tabel Nilai Pre Test Uji Validitas Variabel X ..........c.ccccoooviiiiivenennenn. 34
Tabel 3.4 PreTest Uji Validitas Variabel Y ..o, 34
Tabel 3.5 Pre Test Uji Reliabilitas Variabel X .........ccccoooviiiiiieiieieiie e 35
Tabel 3.6 Pre Test Uji Reliabilitas Variabel Y ..o 36
Tabel 3.7 KOefiSien KOFIASI.........cciiiiiiiieieieiesie s 37
Tabel 4.1 Hasil Uji Kolmogrov SmirnoVv TeSt...........ccocvririiininieiene e 43
Tabel 4.2 Uji Histogram & Probability PIOt ...........ccooieiiiie e 44
Tabel 4.3 Data Responden Berdasakan UmUF ..........ccccooevveveniieneene e 45
Tabel 4.4 Data Responden Berdasakan Jenis Kelamin.............cccocveviiieiicieennnne 45
Tabel 4.5 Data Responden Berdasakan Alamat.............cccocevieiieiecieiee e, 45
Tabel 4.6 Statistik Dimensi INCENTIVE ........ccooiiiiiiiiiieiecise e 46
Tabel 4.7 Statistik Dimensi REMINGEN ............cooeiiiiniiiieccese e 48
Tabel 4.8 Statistik Dimensi INtEraCtiVve...........ccoevvvireieinenccce s 49
Tabel 4.9 Statistik Dimensi EKsploratif...........ccoooiiiiiiiiiiicicce e, 51
Tabel 4.10 Statistik Dimensi Preferensial ..., 51
Tabel 4.11 Statistik Dimensi Referensial...........cccooeviiniiiiinieeiee e 52
Tabel 4.12 Statistik Dimensi TransakSional............ccccvviiiininienene e 53
Tabel 4.13 Data Statistik INOVA ... s 54
Tabel 4.14 Data Statistik KOETISIEN ........cccovviiiiiiie s 54
Xiii

Pengaruh Daya Tarik...,Widya Ismi A, Universitas Multimedia Nusantara



Tabel 4.15 KOefiSIEN DeLEIMINGSI......ccoorieeeeeeeeee et e e e e ee e ee et eseeeeeeesneneeeenaas

UMN

AMNIVERSITAL
MULTIMEDIA

NS AMNTARA

Xiv
Pengaruh Daya Tarik...,Widya Ismi A, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 1.1 Pengguna Instagram di INdONesia .........ccccoevveveeiveieiierice e 6
Gambar 1.2 Media Sosial Instagram @Cerita roth..........ccoceeveeieereiieeseeresieseenenns 7
Gambar 1.3 feeds Instagram @CErita rOth ........cccuevuereeieeriesieeieerie e 8
Gambar 1.4 story Instagram @CErita FOti.........ccuerueieerueerieseeieeieseesieseeseeeneeseeens 9
Gambar 2.1 Elaboration Likelihood Model ... 17
Gambar 2.2 AlUI PENEITIAN. .........oiiiiiiiiieiieiiesie e 23
Gambar 3.1 RUMUS Tar0 YamMaNE.........ccueueueruerierienresiesieaieseeeessensessesseseesiessessens 26
Gambar 4.1 Logo Cerita ROTI........cciuiiiiiieieiienie sttt 38
Gambar 4.2 konten promosi @Cerita FOtI.........ccverueeeeieereariesieeseeeeseeseereeseenees 39
Gambar 4.3 Konten Live IG Story @Cerita roti..........cccceeveereeiieveeiciieceee s 40
Gambar 4.4 Contoh Konten Stories Instagram @cerita roti............cccceevevvevnnnee. 41
Gambar 4.5 IGTV Instagram @Cerita roti .........cccccveveeieeieeie e 42
XV

Pengaruh Daya Tarik...,Widya Ismi A, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN
Lampiran A: Formulir Konsultasi dan Hasil Cek Turnitin...........cccccooviiinnnnee

Lampiran B: Kuesioner Penelitian ...........cccooiveiiiiiiiienicc e

Lampiran C: Hasil Penelitian Data SPSS.............cccooeiiiii i

Xvi
Pengaruh Daya Tarik...,Widya Ismi A, Universitas Multimedia Nusantara



		2022-07-07T20:32:46+0700
	623b7e09-5e1d-4921-917e-9b14b4cf119a


		2022-07-09T20:04:41+0700
	Cendera Rizky


		2022-07-09T22:13:37+0700
	Universitas Multimedia Nusantara
	Inco Hary Perdana


		2022-07-07T11:38:22+0000
	1014:Client Cert




